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 COURSE FRAMEWORK ACCORDING TO NHEQR/C '

iFor3. Lom DSCABIC sh il be replaced with DSG-

2731 Allied D:sé:plmcs)

Generic Ability Skill Imemshlpl
Core Elective Apprentice Value addition Total
(DSC) (DSE) E:gg;‘ ‘ g:::::(cxgzl) g:::::?suég " ship/Project  course (VAC)  Credits
Disipline =% R @
1- (4 Choose
Discip(lir))e one from | ﬁg‘::s:oz?zf Choose one Choose one from
I apool of from a pool of a pool of courses
Bl- (4) : AEC courses cikaves (3) 7 credits
Discipline gy 2) (2)
Clath GE-1(4)
Discipline Choosc
fu. ) one from Sho0es 00a Choose one Choose one from
n Discipline from a pool of fro |
B2 (4) apool of AEC courses m apool of | apool of courses e
courses @) courses (2) (2)
Dtsciplme GE-2(4) |[
Students on ex?t shall be awarded Undeqrullme Certificate (in the Field of Multldlscipllnlry Study) after Total=
mm-ing the requlsite 44 credits in Semesters | and 11 “
Discipline | G 3% o ——
Choose one from
—‘&3-@—| Pﬂolofcoums,DSE.g ;hmﬁf y | Choosc:nc from =
i _Big) i SR AEC : Choose onie SEC (2) pool of courses  credits
“ - - Choose frompool of Q)
D csw( 4)“  courses, GE -3 (4) ZRMEE (2
T — |
D&S:ﬁzl: pool of courses, DSE | mammf Choose one from 2
v B4 A/B/C (4) OR Choose one SEC (2) a pool of courses .
_B 4 Choose from pool of | AECgoums ) Credits
Cild) courses GE-4 (4) @ :
.,‘,.J;l on exit shall be awarded Undergraduate Diploma (in the Field of Multidlsctpﬂnary Study) after Total=
N mrhgﬁemﬂﬂummuonampmnot&mmrw 88
Internship/
= Choose one App!;:'i::’ hip/ 22
outreach (4)
) Internship/
sty ‘ Apprenticeship/ Project L
: Community outreach (4) &
mﬂ“ﬁﬂy Study) aller secuﬂng the Total=
mpletion of Semester 132
l
l Dissertation on
= . Major (4+2)
. { OR
: Dissettation o 2
Minor (4+2) ts
OR credi
Academic project/ 4
3 1 p !
@2) ] ;

. :.oj_.‘.‘.;‘-n'uhl-



Choose three DSE

(3x4) Dissertation on
courses OR Choose Major (4+2)
two DSE (2xd)

OR
VI DSC-@) W»Gagg course Dissectation on

| | Minor (4+2)
Chaoose one DSE (4)
and two GE (2x4) .
: (total=12) _L
Students on exit shall be awarded | M&&&'MMMM&W isciplinary Study) (Honours or Honours with
Academie Projects/Entreprencurship) after securing the e g 4l
e

| OR
Academic project/

(4+2)

o requisite 176 credits on completion of Semester VIII
17 student opts for a two-year PG p

SRRSO S rogram, they have the option to obtain a PG diploma in the core subject
‘upon carning 44 credits at the conclusion of the second semester of tbe‘ll:G program. ]
- |
Dissertation on
Major (4+2)
OR
Dissertation on
Minor (4+2)
OR
Academic project/
~ Entreprencurship
y (4+2)

' Disscrtation on

i MQiOf (4+2)

: OR

| Dissertation on

| Minor (4+2)

! OR

- Academic project/

- Entrepreneurship
! : (4+2)

{

quisite 220 credits on completion of




DEPARTMENT OF COMMERCE
Program Structure B.Com. & M.Com. (CBCS)
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DSC-1.1
DSC-1.2
DSC-1.3
GE-1
AEC

SEC

VAC

DSC-2.1
DSC-2.2
DSC-23
GE-2
AEC

SEC

VAC

Minimum requirement for getting Undergraduate Diploma in Commerce After Two Years 44+44=88 Credits

DSC-3.1
DSC-3.2
DSC33
DSE

OR
‘GE-3

SEC
VAC

DSC4.1
- DSC43

OR
GE-4

SEC

Ll

SEMESTER WISE SUMMARY OF

THE COURSE/PAP ‘ 2
YEAR 1- UNDERGRADUATE CERTIFICATE m'cofll;;inlc;},comm'c e

M :
Minimum requirement for getting Undergradunte Certificate in Commerce After One Year 44 Credit

SEMESTER-|

Financial Accounting

Business Organisation and Management

Micro Economics

Choose one from a pool of Generic Elective Courses
Choose one from a pool of Ability Enhancement
Courses

Choose one fron a pool of Skill Enhancement
Courses ‘

Choose one from a pool of Value addition Courses

SEMESTER-1I

Business Statistics

Fundamentals of Marketing

Business Regulatory Framework

Choose one from a pool of Generic Elective Courses
Choose one from a pool of Ability Enhancement
Courses

Choose one from a pool of Skill Enhancement
Courses

Choose one from a pool of Value addition Courses

Theory/ Credits
) Practical
Diseipline Specific Core (DSC) Theory 4
Theory 4
O Theory 4
(n:u'tcnc Elective (GF) Theory/Practical 4
(f':\bl»‘lg;r Enhancement Course Theory/Practical 2
Skill Enhancement Course (SEC) Theory/Practical 2
Value addition course (VAC) Theory/Practical 2
Total of Semester | - 22 Credits
Theory/ Credits
AN Practical
Discipline Specific Core (DSC) Theory 4
Theory 4
Theory 4
Generic Elective (GE) Theory/Practical 4
Ability Enhancement Course Theory/Practical B
(AEC)
Skill Enhancement Course (SEC)  Theory/Practical 2

Theory/Practical 2
Total of Semester 11 - 22 Credits

Value addition course (VAC)

YEAR 2- UNDERGRADUATE DIPLOMA IN COMMERCE

SEMESTER-IH

Advance Accounting

Human Resource Management

Business Environment

Choose onc from pool of Discipline Specific
Electives, DSE A/B/C

OR

Choose one from pool of Generic Elective courses
Choose one from a pool of Ability Enhancement
courses

Choose one from a pool of Skill Enhancement

courses
Choose one from a pool of Value addition courses

SEMESTER-1V
Buﬁm« Finance
Business Ethics and Corporate Governance
Money and Banking
Choose one from pool of Discipline Specific
Electives, DSE A/B/C
OR

Choose one l'mmpooi of Generic Elective courses
Choose one from a pool of Ability Enhancement
‘Choose one from a pool of Skill Enhancement

,:_mi ) ) A1 ) .
Choase one from a pool of Value addition

Theory/ Credits
Practical
Discipline Specific Core (DSC) Theory 4
Theory 4
Theory 4

Discipline Specific Elective (DSE)

OR Theory/Practical 4
Generic Elective (GE)
Ability Enhancement Course .

¢ 2
(AEC) Theory/Practical
Skill Enhancement Course (SEC)

Theory/Practical 2
Theory/Practical 2
Total of Semester 1T1- 22 Credits

Value addition course (VAC)

Theory/  Credits
Practical
Discipline Specific Core (DSC) Theoty 4
Theory 4
Theory -

Discipline Specific Elective (DSE)

Theory/Practical 4

OR

Generic Elective (GE)

Ability Enhancement Course Theory/Practical 2

(AEC) g

Skill Enhancement Course (SEC)  ppeory/Practical 2
i) 2

Value addition course (VAC) Theory/ mc;x;a 22 Credits

Total of Semester 7775

Scannn with OFIN Scasnd



‘ YEAR 3- BACHELOR’S DEGREE IN COM MERCE
Minimum requivement for getting Bachelor’s Degree in Commerce After Three Years 44+44444=132 Credits

Dgg::; Cost Accounting Discipline Specific Core (DSC) m' 4
D Income Tax- | Theory 4
DS]:F& Public Finance Theory 4
Choose one from pool of Discipli i isci i
Blo e Gen pool of Discipline Specific Discipline Specific Elective (DSE)
OR
OR OR Theory/Practical 4
Generie Electi
';Eés Choose ane from pool of Generic Elective cotrses brd
! Choose ane from a pool of Skill Enhancement Skill Enhancemen :
e hip courses RN  Coune (SEC) Theory/Practical 2
THS Internship/ Apprenticesh ect/'Communi i
75 2 ip/Proj unity Internship etc, 1t /Practical 4
Total of Semester V- 22 Credits
SEMESTER-VI Theory/ Credits
DSC-6.1 Auditing i ific g
Discipl !
DSC-6.2 e scipline Specific Core (DSC) Theory :
::E-‘J Company Law Theory 4
Choose one from pool of Discipline Specifi iscipli i i
o e BSE , Discipline Specific Discipline Specific Elective (DSE)
Iy OR Or8 TheorylPractical 4
g:c" ] e B piod o€ e Generic Elective (GE)
Choose pool of Skifl Enhancement Skifl Enhancement Course (SEC) Theory/Practical 3
- : ship/ Apprenticeship/Project/Community Intemnship etc. Theory/Practical 4
Total of Semester VI- 22 Credits
, _ _ : _ YEAR 4- B.COM. (HONOURS)
Minimum requirement for getting B.Com. (Honours) After Four Years 44+44+44+44 = 176 Credit
' SEMESTER-VIi : Theory/  Credits
Discipline Specific Core (DSC) Theory 4

‘‘‘‘‘‘‘‘‘

Discipline Specific Elective




W

SEMESTER-VII Theary!  Credits
DS . ’ o 18 g Practical
SC81  Accounting for Managerial Decision Discipline Specific Core (DSC) Theary 4
Hsp Choose any three Discipline Specific Elective
? (DSE 3x4) Diszipline Specific Elective
OR
Choose any two Discipline Specific Elective (DSE — OR/&
OR/& 2x4) and any one Generic Elective course (GE 1x4) Theory/Practical 12
- OR
Generic Elective courses
Choase any one Discipline Spevific Elective (DSE
GE 1x4) and any two Generic Elective courses (GE 2x4)
Disseriation on Major (4+2)
OR
Disscrtation  Disscrtation on Minor (4+2) Dissertation 6
OR
Academic project/ Entreprencurship (4+2)
Total of Semester ViIl- 22 Credits
YEAR 5- MASTER IN COMMERCE
Minimum requirement for getting Master in Commerce After Five Years 44+44-+44+44-+44 =220 Credit
SEMESTER-1X Theoryl  Credits
Practical
DSC9.1  Corporate Tax Planning Discipline Specific Core (DSC) Theory 4
Choose any three Discipline Specific Elective
DSE (DSE 3x4) Discipline Specific Elective
OR
OR/& Choose any fwo Discipline Specific Elective (DSE  OR/& R Pacion). 2
: 2xd) and any one Generic Elective course (GE 1x4) yros -
OR
GE B, . . Generic Elective courses
Choose any one Discipline Specific Elective (DSE
1x4) and any fwo Generic Elective courses (GE 2x4)
Dissertation on Major (4+2)
OR
Dissertation  Dissertation on Minor (4+2) Dissertation - 6
Academic project/ Entreprencurship (4+2)
Total of Semester 1X- 22 Credits
SEMESTER-X Theory/ Credits
. v Practical
DSC-10.1 Wm‘ ue Discipline Specific Core (DSC) Theory 4
(DSE 3::)’ Dissipline Spocific Elcetive
OR&
OR/& Theory/Practical 12
ce
i Generic Elective courses

Dissertation

| ‘4/ otal of Semester X: 22 Credt




Programme Outcomes (POs) for Undergraduate Programme
{Certificate/Diploma/ Bachelor Degree in Commerce)

Prograimme outcomes for B. Com. include varions subject specific skills and generic skills like Commercial Sense, mind management,

creativity, Develop Managerial & Entreprencurial skill, Develop Numerical ability and innovation of compelencies in diverse areas of

\ Commnerce and Business, the achievement of which will be demonstrated by the students of B. Com. Programme for the awnrd of
bachelor degree. The programme learning outcomes of B. Com. also enable a student (o prepare for further study, employment, and
\ L2ood citizeuship. Further, the difference in the level of achievement of programme outreach provides for compnring of learning levels
% and standards across different collegesinstitution, The various leaming oulcomes of the programme are mentioned below: }
Afier completing three-year bachelor degree program, students would gain a thorough knowledge in the |
b 2 fundamental of commerce and finance.
PO-2 Outline the fundamentals of commerce viz., business studies, finance, Accounting and Management.
b PO-3 Apply Ethical Principles and commit to professional ethics and responsibilities and Norms of the practice.
w PO Individual and team work- Function effectively as an Individual and as a member or leader in diverse teams
and in Muhidisciplinary_scuings.
> PO-S Students will acquire the knowledge and skill in different arcas of communication, decision making, innovations |
3 and problem solving in day-to-day business activities. :
PO6 Recognize the need for and ability to engage in independent and life-long leaming in the broadest context of
> technological change,
- PO-7 Recognize various managecial and accounting skills needed for better professional opportunities.
POS Demonstrate empathetic social concern and equity catered national development, and the ability fo act with an
. informed awareness of issucs and participate in civil life through volunteering.
'. PO-9 Understand the issues of environmental conlexts and sustainable development.
' PO-10 Acquire the ability to engage in independent and life-long Icaming in the broadest context sacio-technological
i v The all-inclusive outlook of the course offers a number of valucs based and Job-oriented courses ensurcs that
' PO-11 | students are trained into Up to date. In advanced accounting courses beyond the introductory level, affective
‘ : development will also progress to the valuing and organizational levels.

Programme Specific Outcomes (PSOs) for Undergraduate Programme
(Certificate/Diploma/ Bachelor Degree in Commerce)

After completing Undergraduate programme, the learners will be able to:

PSO-1

Students will be able 1o demonstrate progressive leaming of various tax issues and fax forms related 10

lbjﬂo 'W.: ize mmm‘“ of businessman, entrepreneur, manager, consultant, which
process knowledge and other soft skills and 1o react apply when confronted with eritical




A

The students can get the knowledge, skills and attitudes durii!E the end of the B.Com, degree course.

PSO-6

PSO-7 Learners will be able 1o prove proficiency with the ability (o engage in competitive exams like CA, CS, ICWA
and other courses.

PSO-8 Understanding basic concepts of accounting, principles of fccountancy and accounting cycle to maintain
accounts of trading and nontrading organizations.

.\ —

Developing knowledge about Cost ascertainment and fixation of selling price and cost control, Oblaining the

PSO-9 knowledge of various provisions of Income Tax Act and their application in computation of taxable income of

’ an individual under different heads of income.

Leamers will gain through systematic and subject skills of business
practical skills to work as tax consultant, audit assistant and

management, Marketing management,

PSO-10 Auditing & Economics. Students can also acquire
in other financial supporting services.

Gelting acquainted with the procedure of preparation ol income statements, retained carnings, b
required for extemal users and more useful to managers for managerial

alance sheet

PSO-11 |and statement of cash flows which are
decision making.
Including different skills for analysis and interpretation of financial data to understand financial health of an

PSO-12
organization and ensure that resources are o being used to achieve the organizations objectives.

PSO-13 | Leamers will be able to do higher degree like M.Com., MBA, CA, CS & ICWA, efc.
Students will be able to do théir best in Compelitive exams in varions fields like Banking, insurance and SSC

PSO-14

<xams,

Programme Outcomes (POs) for Master’s Programme
(Honours/Master Degree in Commerce)

The M. Com course provides an extreme and rigorous base for teaching, rescarch and allied business administration. It fulfills the need
of the hour for academics and prepares students for research and teaching. After completing the course leamers will be able to fulfils
the needs of the business and industry. Course offers research in diverse areas of Commerce discipline and has large base of research
contribution. This Programme is designed to ensure all round development of the learners and aligns itself with the development of
prudence, efficiency. creativity and compassion fo work for the betterment of the marginalized sections of society. M.Com Course
atiempts fo kindle their sense of responsibility, honesty, conseicnce, justice and above all commitment to human values. Programme
aims to upgrade the standards of feaching and research and deliver an education system that is a source of national pride and public

confidence. The various leaming outcomes of the programme are mentioned below:
PO-1 The Curriculum focused on a number of specialization and practical exposures which would equip the students
‘ 10 face the Modern-day challenges in commerce and Business:

Communicate effectively on Complex engineering activities with the community and with the society at large,
PO-2 such as being able 10 compare hand and write effective reports and design documentation, make effective

tations, and give and receive clear instruction,
PO-3 | Synthesis the knowiedgglo- face the challenges in competitive global environment.
PO-4 Leamers will gain through systematic and subjects skills with in various disciplines of Commerce, business,
economics, finance auditing and marketing.
Take informed actions after identifying the assumptions that frame our thinking and actions, checking out the
PO-5 degree to which these assumptions are accurate and valid, and looking at our ideas and decisions (intellectual,

sonal) from different tives,
Generate proactive decisions pertaining to business solutions with regard 10 application of economic principles

PO-6 | and'techniques st micro and macro level,
Learners will gain thorough systematic and subject skills within various disciples of accounting and finance,
auditing and taxation, banking and insurance, management and marketing, information technology in business,

mathematical knowledge as well, - y. T
Le can also get the practical skills tpwork as accountant, audit assistant, tax consultant, marketing an

PO-S. /| banker, insurance advisor and so on. %

§Bros

. )
- o




Develop the capability of decision making at personal and professional levels and inculcate entreprencurial \

PO-2 )
skills.

PO-10 Pmsmrqme enables the students o think of a given problem or situation from different perspectives like
economic, financial, social, national, global etc. and broadens the horizon of their thought processes. |

Programme Specific Outcomes (PSOs) for Master’s Programme
: (Honours/Master Degree in Commerce)

PSO-1 Students are able 10 play the roles of businessmen, entrepreneur and consultant which will help learners ﬂ
possess knowledge and other soft skills, and to react aptly when confronted with critical decision making.
By goodness of the preparation, learners can tum into 8 Manager, Accountant, Management Accountant, Cost

PSO-2 | Accountant, Bank Manager, Auditor, Compuny Secretary, Teacher, Professor, Stock Agents, Govemment
cmployment and so on.

PSO-3 | Students will understand marketing practices in service sector, ethical issues and good governance practices. \

PSO4 Learners can also acquire practical skills to work as tax consultant audit assistant and other financial supporting, \

PSO-S Students will learn relevant financial accounting skill, corporate accounting skills. and cost & Management \
accounting applications.

PSO-6 Apply Management accounting concepts in determining and managing Costs, Revenue, Pricing and budgetary
techniques.

PSO-7 Leamers will acquire the skills like effective communication, decision making, problem solving in day-to-day
business affairs. )
Demonstrate knowledge and understanding of the management principles and apply these to one’s work, as

1 PSO-8 | member and leader in a team, to manage projects and its multidisciplinary environments.

PSO-9 Comprehensive knowledge about current topics and the scholarly research pertaining to chosen areas, also
techniques and skills required to comprehend the contemporary issues.

PSO-10 Learners can get expertise in Marketing, HR, Finance, Management, Accounting, Accounting standards,
Income Tax and GST elc.

Ve
O Scaroed with OKE



SEMESTER WISE

LIST OF COURSES/PAPERS OFFERED BY COMMERCE FACULTY

(DSC, DSE, GE, SEC, VAC) ‘
-1, mancial Accounting
DSC USL-1.2 BUSINESS UIEANISation and Management ‘:
DSL-1.3 MICTO ECONOMICS
UE-1.1 SUSINESS UTZANISaton and Enics 4
| GE Uk-1.2 LOMMUNICaton & LJOCUMEntation 1n Business ‘:%
SEL SEC | Lhoose one from ine pool 2
VAL VAL | Lhoose one 1rom 1he pool Z
ALC AEC ) Choose one (rom the poo! 2
DSC-2.1 Business Statistics | 4 =1
DSC D22 FUNQAMENAIS 01 MArkeung [T ac=]
UdL-2.8 Busmess Keguiatory Framework B
Ut | Basic Accountng | .-4%
I GE GE-22 Marketing for Beginners | 4
SEA SEC 2 LN0o0Se ONe Irom e pool I |
VAL VAL £ LNooSe ONe rom tne pool | 744]
| AEC AEC 2 Choose one from the pool ) e
-3, va ccounting ey —}
DSC UdL-3.L Human Kesource Management =T
LSL-3.5 susiness kovironment | o |
LSE~3.1 Macro BConomics 1 “ _\
DSE USE-3.2 FInancial MArkets & INsniunons =)
m LUSE-5.3 Lorparate Accounung & |
Gk-3.1 Saics £romouon ana Fublic Kelatuon =
GE 3.2 E-Lommerce | 4 \
SEL Stu s Lnoose one trom the pool bz )
VAL VAU 3 Lhoose One Trom 1ne pool =
AEC AEC3 Choose one from the pool | 2 |
DSC4.1 Business Finance | 4 |
DSC DL -4, 2 Business E1NICS and Lorporate Loyemance | a _1
DSL-4.3 MONEY and Banking | =« 1
USE-4.L HolIStC Unaerstanaing of Fnancial dervices |
DSE USE-§.2 internalional Markeung =
v LUSE-3.3 AUverusing and dales Management a_ |
Uk-4.1 Fmance For Non-Finance xecutives 4 J
oE Uk-4.2 Introduction to Foreign |rade Management | a |
SEL SEL 4 Lnoose one 1rom the pool | T T
VAL VAL 4 L0005 ONe Tom ihe pool T
AEC AEC4 | Choaose one from the pool 2
DSC UDL-D.L income 1ax- | | a4
DSL-.3 Fubiic Finance I a
UdE.| ImVestng 1 SIoCk Markets | &
v DSE USE-D.2 U 1: LOOds & dEervice 1ax =
USE-).4 internatonal | race a
" LB 3.1 Urganisation sehayvior A
GE  [op>z  [e-sanng :
SEC SEC 5 Choose ane from the pool 2
DSC-6.1 Auditing a
DSC UDL-0.L income*| ax- il %
LUSL-b.S Lompany Law 4
UDL-0. 1 rINANCIA) nt 2
Vi DSE 1DkeD.L Froject 1dentiiIcation. Fnancing ang Management ol Start-ups 4
USE0.S | MArkeung of Services 4
GE Ll Lorporate Social Kesponsibiiy 4
) ug-o.; _E-Fing Of Income 1 ax Keturms +
SEC 6 Choose one from the pool ‘é Al

iy




%

#M

s

;W)é/

DSC_ [ DSC-7] Research Melhodology == '} T |
LUSE-1.1 1rand Managemnent s |
DSE DB /.2 £EONOMY 01 LIIARKNANG s |
Vi USE-£.3 rinancial Keporung and Anaiysis a_ |
. k-1 Lournsm anng 3 }
O [gE72 Industrial Relation in India s |
DSC DSC-8.1 Accounting for Managenal Decision 4 |
LSE-8.1 KISK Management & Insurance 4|
DSE USE-8.2 Lonsumer senavior 4|
Vil USE-5.3 Hiuman Kesource Lievelopment s |
e G810 Lonsumer £rolection s |
GE-8.2 Inventory Management 4
DSC DSC-9.1 Corporale Tax Planning 5
DSE.I Retail Management 4
X DSE DSE-92 Security Analysis and Portfolio Management 4
DSE-9.3 Compensation management 4
GE GE-9S.1 Tourism in Uttarakhand 4
GE-9.2 Logistics Concepts and Planning 4
DSC DSC-10.1 Quantitative Technigues 4
DSE-10.1 Supply Chain Management 4
DSE DSE-10.2 Strategic Management 4
X DSE-103 | Sustainable Merketing 3
. GE-10.1 Social Media Marketing 3
5 GE-102 | Innovation & Enircprencurship 3

(P Scanned with DKEN Scamet



Year

DETAILED SYLLABUS OF
DISCIPLINE SPECIFIC CORE (DSC)
Department of Commerce

Semester | Code

Title of Papers/Courses

Credit
DSC-1.1 | Financial Accounting 4
[ DSC-1.2 | Business Organization and Management 4
DSC-1.3 | Micro Economics 4
: DSC-2.1 | Business Statistics 4
] DSC-2.2 | Fundamentals (;f Marketing 4
DSC-23 | Business Regulatory Framework 4
DSC-3.1 | Advance Accounting 4
Il | DSC-32 | Human Resource Management 4
DSC-3.3 | Business Environment 4
- DSC4. | Business Finance 4
IV | DSC42 Bl&nessliﬂncs and Corporate Govemance | 4
j‘I | ‘Money snd Banking 4
| -
4
4
. 4
:
or Managerial Decision 4
h _:(; 7 ;

o Scareond wih GAIN Seaeaer
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YEAR-1/SEMESTER-1

DISCIPLINE SPECIFIC COURSE (DSC)- FINANCIAL ACCOUNTING
No. of Hours-60

ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

it distribntion of the Con:

CREDIT DISTRIBUTION,

—

UNDERGRADUATE CERTIFICATE IN COMERCE

Course: DSC L1 Course Title: Financial Accounting J
ax. Marks: As per Univ. roles Min, Passing Marks: Asper Univ, m‘“i
Course Qutcomes:

Afler studying this course, the students will be able to:

* Understand the Concept of Royalty, Voysge Accounts, Hire Purchase System and Installment
Payment System,

* The students learn Departmental Accounts, Branch Accounts and Insolvency y
* The same can be applied and demonstrated by learners in future endeavors in real time situations

—
Unit Topic No. of Hours
oyalty Accounts - Accouating Records for Royalty in the books of
Unit1  [Landlords and Lessee with Shortworking and Surplus. 15
Voyage Accounts - Meaning & Preparation of Voyage Accounts

ire Purchase System- Accounting Records in the Books of Hird

1aser and Hire Vendor, Different Methods of Calculation of Interest

Unit 11 id Cash Price, Default in Payment and Returns of Goods, 15
nstallment Payment System - Difference between Hire Purchase and

nstallment Payment System. Accounting Records in the book of
aser &Vendor

arimental Accounts- Meaning, Objects and Importance, Advantage
Unit Il [Methods of Departmental Accounts, Allocation of Expenses.

ranch Accounts - Meaning and Objectives of Branch Account,

portance and Advantages, Classification of Branches, Accounling of} 12
Branch Accounts under various Methods.

Unit 1V

tmolvency- Meaning, Circumstances of Insolvency, Procedure of
UnitV

Declaring Insolvency, Preparation of Statement of A ffairs and Deficiency 10

[Recommended Readings:

*  Jain & Naranag, *Advanced Accounts™, 18th Edition, Reprint(2014)
* Gupta, R. L. & Radhaswamy, M , Financial Accounting Sultan Chand and sons

Shukla, M.C., Grewal T.S. & Gupta, $.C., Advanced Accounts: S. Chand &Co.
*  Maheshwari SN, & Maheshwari S. K,
Publication, 10th Edition (2013)
+  Shukla, S.M.. Financial Accounting, Edition: 55th, Sahitya Bhawan Publications,2021
*  Gupta. R.L and Shukla, M.C., “Principles of Accountancy”,
+  Amnlanandam, M.A: & Raman, K.S,, “Advanced Accounting”, Vikas Publishers,(2010),
ole-Latest edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
¢ delivered through Assignments, Presentation, Group Discussions. This will instill in student a
¢ of decision making and practical learning.
ggested equivalent online courses: On Swayam,
y-online.com, epg-pathshala, egyankosh‘ac.in

thynmi(m.ipmbnel.ac.in. literature-

S. Chand& CompanyLtd., (2011)

]

“A text book of Accounting forManagement™, Vikas

g e T
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YEAR-1/SEMESTER-1

 DISCIPLINE SPECIFIC COURSE (DSC)- BUSINESS ORGANIZATION & MANAGEMENT
i No. of Hours-60

Rl-.DlT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

i 7 s 5 TS <A BIS SHIES T e Yy e

UNDERGRADUATE CERTIFICATE IN CO

MMERCE

Course: DSC12 Course Title: Business Organization and Management
- Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rul
Foursc Outcomes:

After studying this course, the students will be able 1o:
* Understand the Concept of Individual Behavior, importance of Group Dynamics, concept of

Organizational Dynnn'aics and organizational behavior of banks and insurance companics
The same can be applied and demonstrated by learners in future endeavors in real time situations.

Unit 'fopic No. of Hours
nm.)duction: Bt.nsincss Concept & Objects, Social Responsibility of
Unit 1 usiness. Establishment of New Business, Size of Business Unit, Factory 10

termining Size. Measurement of Size, Concept of Optimum Size.
Aeaning, Definition, Importance, Classification, Formation and

lection of Business Organization, Forns of Business Organization, 10
ormation & Choice of Business Organization.

Unit 11

caning, Definition, Nature & Principles of Business Management]
Usit 11 lanning & Organization: Nature, Purpose and types, Process of 15
lanning, Decision Making with MBO and MBE, Staffing. %

otivation: Traditional and Modern theories. Leadership; Definition &
Unit IV pproaches to Leadership, Leadership Styles, Direction; Principles of 15
irection, Elements and Importance of Direction.

Unit V Controlling: meaning, definition & techniques of control, Process of 10
__Control & Types of Control.
mmended Readings:

* Mathur, Abha, Business Organization & Management, Taxmann Publication Pvt Ltd, New Delhi.

* Kooniz and Weirich, Essentials of Management, Tata McGraw Hill, New Delhi.
* Principles of Management: Theory and Practice (2023), Prof. Vijay Prakash, Kumud Publications,

Delhi
¢ Principles of Management: lLheory and Practice (2023). Prof. Vijay Prakash Snvasava. Kumud

* Vasishth, Neeru, Principles of Management, Taxmann Publication Pvt Ltd, New Delhi.
* Tripathy, P C, Reddy. P N, Principles of Management, Tata McGraw Hill, New Delhi.
* Ravichandran, K, Nakkiran, S, Principles of Management, Avinash Paperbacks, Delhi.
* Jawalkar, Ghanekar & Bhivpathaki, Principles & Practice of Management, Everest Publishing

Notc-Latest edition of the text books should be used.
Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be

delivered through Assignments, Presentation, Group Discussions. This will instill in student a sense of
decision making and practical leaming.

Stuggested equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-

study-online.com, epg-pathshala, egyankosh.ac.in




YEAR-T/SEMESTER-1

DISCIPLINE SPECIFIC COURSE (DSC)- MICRO ECONOMICS

No, of Hours-60
| CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE
| TR . dnntl
| . ‘ ' ' \ teot=
‘ | e | Tutoral | PractcaPracte J
| & G : t
| UNDERGRADUATE CERTIFICATE IN COMMERCE
: Course: DSC 1.3 Course Title: Micro Economics
| ax. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rules
|Course Outcomes:

After studying this course, the students will be able to: _ _
+ The course introduces the students ta the first course in Economics from the perspective of
| individual decision making as consumers and producers.

* The students leam some basic principles of microeconomics, interactions of supply and demand
I and characteristics of perfect and imperfect markets.

Unit Topic No. of Hours \

Definition and Concepts of Economics: Wealth Welfare, Scarcity and
Growth oriented definitions. Concept of Scarcity, Optimum Utilization
Unicy  20d Equilibrium, Various. Forms of Equilibrium, Nature and Scope,
| conomics as a Science and Art, Normative and Positive Science, Rclau.on

vith other subjects. Micro and Macro Economics. Inductive and Deductive

ethods of Economics Analysis.

oncept and Types of Ulility, Cardinal Approach, Law of Diminishin
Unienn  pvarginal utility, Law of Equi- diminishing Marginal Utility. Consum
rplus, Ordinal Approach, Indifference curves, Maps and properties
Consumer Equilibrium price, Income and substation effects- Hicke's
Approach.

Consumer Behavior: Theory of Demand and its Elasticity: Definition,
Unitlll  Types and Measurement of Elasticity. 10

15

10

oducer’s Behavior: Production and factors of production, Laws of
Unit IV duction, Law of variable Propositions and Retumn to Scale. Isoquants
caning, Assumptions and Propertics, Isoquant Map, Product

uilibrium through Isoguants.
ost of Production: Meaning of Cost: Long -Run and short -Run Cost
mplicit and Explicit Cost, Accounting and Economic Cost. Total Cost|
UnitV  [Fixed Cost, Variable Cost, Average Cost, Average Fixed Cost, Average 15
ariable Cost and Marginal Cost, Opportunity Cost, L-Shaped Cost curve

10

mmended Readings: _ ]
*  HalR. Varian, Intermediate Microeconomics: A Modem Approach, W W Norton and Company/ A ffiliated
Last-West Press (India), The workbook by Varian and Bergstrom may be used for prablems.
*  Managerial Economics (2024), Prof. Vijay Prakash Srivastava, Kumud Publications, Delhi
0 Dﬁ:o“;l:lmics for Managers, Prof. Vijay Prakash Srivastava, Navyug Publications Publications, New
' Socio-Economic Evolution of India (1947-2022),
Publishers and Distributors ,Delhi.

*  Covid- 19 and its Socio

Dr. Dharmendra Kumar & Dr. Anumita Agarwal, Akshi%
i -Bconomic Perspectives, Dr. Dharmendra Kumar, Jagdamba Publishing Co.
i

, New

Note-Latest edition of the text books should be used,
uggested Continuous Evaluation Methods:
elivered through Assignments, Presentation,
doeision making and practical learning.

uggested equivalent online courses: On Swayam,

In addition 1o the theoretical inputs the course will bg

and Group Discussions. This will instill in student a sense of

meﬂmitra.inﬂibnejac.ln, literature- study-




DISCIPLINE SPECIFIC COURSE (DSC)- BUSINESS ST ATISTICS

No. of Hours-60

F YEAR-1/SEMESTER-2

T nscmunecmnncnz IN COMMERCE

Course: DSC 2,1 Course Title: Business Statistics
tl?:.mm: As per Unly, rules Min. Passing Marks: Asper Untv, rul
Course Outcomes:

After studying this course, the students will be able to:
purpose of this paper is to inculcate and analytical ability among the students.

Unit

Topic

ntroduction to Statistics- Meaning, Scope, Importance and Limilatic?n

Statistical Investigation- Planning and organization, Statistical units

Unitl  Methods of Investigation, Census and Sampling. Collection of Datad 08
Primary and Secondary Data, Editing of Data Classification of data|

Frequency Distribution

Ensum of Central Tendency:

No. of Hours

Mean, Median, Mode, Geometric and
Unit Il armonic Mean, Dispersion —

Range, Quartile, Percentile, Quartile 12
cviation.

fean Deviation, Standard Deviation and its Co- efficient, Co-efficient of
ariation and Variance, Test of Skewn

ess and Dispersion, It 10
mporntance, Co-efficient of Skewness.
orrelation: Meaning, application, types and degree of correlation
Unit IV ethods- Scatter Diagram, Karl Pea

rson’s Coefficient of Correlation 15
pearman’s Rank, Coefficient of Correlation.

dex Number: Meaning, Types and Uses, Methods of constructin
Unity  [Price Index Number, Fixed — Base Method, Chain-Base Method, B

version, Base shifting deflating and splicing, Consumer Price Inde

15
, Fisher’s Ideal Index Number, Reversibility
¢commended Readings:

Unit I

* Heinz. Kohler: Statistics for Business & Economics, HarperCollins:
*  Gupta, S.C. Fundamental of Statistics, Himalaya Publication.

* SharmaJ.K,, Business Statistics, Pearson Education,

. SP. & Gypta Archana, Elementary Statistics,

(English and Hindi) Sultan Chand &

Sons, New Delhi. E

* Dr.SM. Shukla & Dr. S.p. Sahai: Business Statistics; Sahitya Bhawan Publications, A.
(Hiudi & English). ! SR

e-Latag edition of the text books should be used.
uggested Continuops Evaluation Methods:

. In addition to the theoretical inputs the course will
dcllvcred_ _ Assignments, Presentation, Group Discussions. This will instill in student a
of decision making and practical learning,

uggested equivalent online courses: On Sway

in, literature-

Y-opline.com, epg-pathshala, egvankos




YEAR-I/SEMESTER-2
CIFIC COURSE (DSC)- FUNDAMENTALS OF MARKETING
No. of Hours-60

DISCIPLINE SPE

AT

7
4
1N

CREDIT DISTRIBUTION,

0!

{ i)

4
{30
L b
8
.

RGRADUATE CERTIFICATE IN COMMERCE
Course Title: Fundamentals of Marketing |
Min, Passing Marks: Asper Univ. rulsr

Course: DSC22
Marks: As per Univ. rales

Course Qutcomes:

After studying this course, the students will be able to:

« Understand the Modern marketing concepts

« Providing knowledge about marketing mix, segmentation, targeting and positioning
« Get clear idea of product planning, Diversification, Elimination and pricing strategies.
+ Summarize marketing of consumer goods, channels of distribution.

Topic

Introduction: Nature, scope and importance of marketing; Evolution of
marketing concepts; Marketing mix; Marketing environment. Micro and
Unit]  |Macro environmental factors.
Consumer buying process; Factors influencing Consumer buying
idecisions.
Market Selection: Market segmentation— concepl, importance and

Unit I bases: Targel market selection; Positioning concept, importance and 10
bases: Product differentiation vs. market segmentation.

Product:  Meaning and importance; Product
classifications; Concept of  product mix; Branding,
Unit 11T | packaging and labelling: After-sales services; Product life-cycle; New 15
Product Development. Pricing: Significance; Factors affecting price of
a product; Major pricing methods; Pricing Policics and strategies.

Promotion: Nature and importance of promotion; Promotion Tools
' sales promotion and

advertising, personal selling, public relations;
Unit 1V | publicity — concept and their distinctive characteristics; Promotion mix 15
Factors Affecting promotion mix decisions; and Tntegrated Marketing ;
Communication Approach.
Distribution: Channels of distribution - meaning and importance; Types
Unit v of distribution channels; Wholesaling and retailing; Factors Affectin
choice of distribution channel: Distribution Logistics; Meaningj 10

importance and decisions.

ded Readings:
Kotles, Plhlip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha, Marketing
Management: A SouthAsian Perspective, Pearson Education. !
2. Palmer, Adrian, Introduction to Marketing, Oxford University Press, UK
Lamb, Charles W.; Hair, Joseph F., and Carl McDaniel, Principles of Marketing, South Western
Publishing, Ohio.
4. Sharma K. and Aggarwal Swati, Principles of Marketing, Taxmann Publishers, 3rd Edition
5. Chhabra, T.N., Principles of Marketing, Sun India Publication. _
6. McCarthy, E. Jerome., and William D. Perreault, Basic Marketing. Richard D.[rwin.

Pride, William M., and D.C. Ferell, Marketing: Planning, Impiementation & Control, Cengage
Note-Latest edition of the text books should be used.

pgested Continuous Evaluation Methods: In addition 1o the theoretical inputs the course will
ion, Group Discussions. This will instill in student

Unit No. of Hours

10

dclivered through Assignments, Presentati
pésted eqnlnlentonllnemuu Oxf Swayam, Vidyamitra.inflibnet.ac.in, literature-
e.com, epg-pathshila, egydnkosh.ac.in 7 < 'f\‘ O it AR ST




DISCIPLIN; sp;cmC Cbl}RSE (D_SC)- BUSINESS REGULATORY FRAMEWORK
No, of Hours-60

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

, T <ol o pro-requl

N

" UNDERGRADUATE CERTIFICATE IN COMMERCE

Course: DSC 2.3 Course Title: Business Regulatory Framework
x. Marks: As per Univ. rules | Min. Passing Marks: Asper Univ. rules
Course Qutcomes:

A fter studying this course, the studenis will be able to:

» Communicate effectively using standard business and legal terminology. .

= Acquire problen: solving techniques and to be able to present cohcrenl‘, concise Iegal argument,

= Enhance the basic legal knowledge to business transactions and its enforceability in the court of
law.

* Understand the legal structure of foreign exchange, its dealing and management international
business organizations in India.

Unit Topic No. of Hours

Unit 1 Indian Contract Act, 1872: Essentials of Contract, Meaning of Proposal 08
Land Acceptance, Free Consent, Lawful Consideration, Lawful
Object, Agreements Expressly Declared as Void; Contingent Contract;
and Quasi-Contract,
Performance of Contracts, Discharge of Contracts, Remedies for
Unit Il Breach of Contract, Contracts of Indemnity and Guarantee, Contract 08
of Bailment, Contract of Pledge, Contract of Agency.
The Negotiable Instruments Act, [881: Introduction to Law of
Negotiable Instruments, Promissory Notes, Bills of Exchange, Cheques 14
pnd Bank Drafts, Endorsements, Miscellaneous Legal Provisions on
Negotiable Instruments, The Paying Banker, The Collecting Banker.
The Sale of Goods Act,1930: Contract of Sale of Goods, Law of Sale of
Unit IV Goods and Pricing of Goods, Conditions and Warranties, Transfer of 15
Property (Title) in Goods, Rights of Unpaid Seller: and Sale by Auction
The Consumer Protection Act, 2019: Objectives and the Legislativg
History, Consumer rights and UN Guidelines on consumer protection]
Unit V. Organizational set-up under the Consumer Profection Act, Role of 15
Supreme Court under the CPA with important case law, Grievancd
{Redressal Mechanism under the Indian Consumer Protection Law
ﬂRecommended Readings:

Unit IT1

* Ravindia Kunar, Legal Aspects of Businoss, Cengago leaming, New Delhi, 2011
*  Avtar Singh, Business Laws, Eastemn Law Publishing, Lucknow

* M.C. Kuchhal - Business Law, Vikas Publishing House, Delhi

*  §.5. Gulsan, Mercantile Law, Excel Books. ’
*  MC Kuchhal, Indian Company Law, Shri Mahavir Book Depot, Delhi, 2011

*+  V.K. Agrawal, Consumer Protection: Law and Practice, Bharat Law House, New Dethi, 2012

ote-Latest edition of the text books should be used.

ested Continuous Evaluation Methods: In addition to the theoretical mputs the course will

dehvered through Assignments, Presentation, Group Discussions. This will instill in student a sense
T decision making and practical leaming,

uggested _eqn?yalgnt online courses: On Sway Vidyamitra.inflibnet.ac.in, literature-
~philine.com, epg-pathshala, egyankosh,dc.in e

8 Qo ) 75 W




-

YEAR-2/SEMESTER-3

DISCIPLINE SPECIFIC COURSE (DSC)- ADVANCE ACCOUNTING

~ No.of Hours-60 ;
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-

UNDERGRADUATE DIPLOMA IN COMMERCE

Course: DSC 3.1 Course Title: Advance Accounting 2 |
Tax. Marks: As per Univ. rules : Min. Passing Marks: Asper Univ. rul
Course Qutcomes:

After studying this course, the students will be able 10:

* Understand the Concept of Liquidation of Companies & Investment Accounts.

* Compute the amount for Insurance Claim '

* The students will learn Valuation of Goodwill & Shares, Final Accounts of Banking & Insurance
Companies, Accounting for Amalgamation,

* The same can be applied and demonstrated by learners in future endeavors in real time situations

Unit Topic No. of Hours
Accounting for Insurance Claim: Computation of Insurance claims for
Unit1  [108S of stock and loss of profit. 12
ccounting for Invesiment: cum inferest & ex interest transactions for i
aking investment in Shares/Debentures
Unicnn [Fnal Accounts relating to Banking Companies and Life & General 15
Insurance Companies
aluation of Goodwill: Meaning and Nature of Goodwill, Needs and
Unit IT  Methods of Valuation of Goodwill, 10
Valuation of Shares, Need and Methods of Valuation of Shares
Unit 1V ‘Liquidation of Companies 8
Unk V kmomﬁng For Amalgamation of Companics as Per Indian Accounting 15
‘ tandard 14
mmended Readings:

* Goyal, BK., & Tiwari, H.N. "Financial Accounting." Taxmann Publication Pvt, Lid. New

*  Shukla, S.M., Advanced Accounting, Sahitya Bhawan Publications
+  Tulsian, P.C. Financial Accounting, Pearson Education -
* NL Ahaja. "Financial Accounting & Analysis Taxmann Publication, Pvt. Ltd, New Delhi
* M.C. Shukla, T.S. Grewal and § C Gupta Advanced Accounts Vol -1 S Chand & Co . New
*  S.N. Maheshwari and. S. K. Maheshwari. Financial Accounting, Vikas Publishing House, New
Delhi. (English & Hindi) |
*  Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, International Book House
ote-Latest edition of the text books should be used.
Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
e de Presentation, Group Discussions. This will instill in student a
'j'”:l AT -

: On Swayam, Vidyamitra.inNibnet.ac.in, literature-




YEAR-2/SEMESTER-3

DISCIPLINE SPECIFIC COURSE (DSC)- HUMAN RESOURCE MANAGEMENT
No. of Hours-60

Ty 2 1o “
PO hution U Feih s | Ere-reg)
MUIONn | ‘ e

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

UNDERGRADUATE DIPLOMA IN COMMERCE
__Course:DSC32 | Course Title: Human Resource Management
ix. Marks: As per Univ. rules Min. Passing Marks: Asper Univ, rul
Course Qutcomes:

To enable students (o understand procedures,

processes and lechniques applied in the management of
Human Resource in an organization.

Unit Topie No. of Hours
Introduction: Objectives and _Importance of Human Resource
Unit 1 anagement; Challenges Faced by a Moderm Human Resource Manager; 10
road Functions of an HRM Department.

R Policies, Planning and Procurement: Need and Types of HR Policies;
Unieyp  ('0dian Labour Policy;

; Steps in HR Planning; Determination of HR
equirements; Job Analysis: Recruitment and Selection Process:
t and Orientation.
raining and developing the HR: New Roles/Holds of Training Types
Methods of Training;: Evaluating Effectiveness of Training; HRD
oncept and Components; Training and Development Facilitics in India;
ethods of Performance Appraisal Including 360 Degree Performance
ppraisal; Exit of HRS, VRS/Golden Handshake,
R Compensation and Motivation- Significant Factors Affecting
ompensation Policy; Monetary and Non-monetary Rewards; Incentive
[Systems of Payment; Wage Policy and Wage Fixation in India, Pre- 15

isites of a Sound Motivational Programme; Motivating Factors and
orale-Buildin

10

Unit M 15

Unit IV

; Model Grievance Procedure; Channels of 10

ommunication; ] HR Records and Statistics.
rl«:ommended Readings: i

! icati « New Delhi
Khutika, 8.5 Human Resource Planming

*  Decenzo,: Hunan Tesource management/personnel management,
*  Mamoria, C,B.: Human Resource Management and Planning,
*  Desslin.  Human Resource management,
* _ Gupta C.B: Human Resource management,
ote-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
dehvued}{npugh fai_gmm_nu'. Presentation, Group Discussions. This will instill in student a
of decision making and practical learning,

uggested equivalent online courses: On Swayam, Vidyamitra,

inflibnet.ac.in,
"dr-onllne-com.epmmm, egvankosK ac.in netacin, literature-




YEAR-2/SEMESTER-3

DISCIPLINE SPECIFIC COURSE {(DSC)- BUSINESS ENVIRONMENT

No. of Hours-60 ,
CREDIT DISTRIBUTION ELIGIBILITY AND PRE-RFQL'ISITFS OF THE COURSE

UNDERGRADUATE DIPLOMA INCOMMERCE

= Course: DSC 3.3 Course Title: Business Environment
7Max. Marks: As per Uniy. rules 4 Min. Passing Marks: Asper Univ, ru
Course Outcomes:

After studying this course, the students will be able to;

* Examine how different factors and trends in the external environment are likely to impact upon a
proposed business venture.

* Conduct a business analysis of the local and national environment.

* Employ business models and tools to evaluate changes in an organization’s business environment,
* Present a business environmental analysis and recommendations to reduce the risk of the identified

issues.

Unit Topie No. of Hours
nsfness Environment: Natwre and Dimensions of Business

Unit I nvnro:;mcnt. Analysis of Business Environment- Framework of]| 14

Analysis, Scanning, Monitoring, Forecasting & Assessment of Business

nvironment.
conomic Environment with Reference to India’s Economy: Growth

Unit 1l tegy. Assessing Economic Environment; Economic Markets, 12

nomic Reforms & their Consequences.

echnological Environment; Interface Between Technology and
Unit I isiness, Management of Technology Transfers; Analysis, Forecasting 12

d Assessment of Technological Environment.

obal Environment: Why Firms go Global, Routes of Globalization,
Unit 1V  |Active Players in Global Business. FDI-India's Expericnce, WTO- 10

enefits and Problems for India,

Eoliﬁul and Legal Environment of Business: Monopoly and

ctive Trade Practices (MRTP) Act, Foreign Exchange Managcmcm 12
(FEMA).

{Recommended Readings:

I. Das, Satya P. Business Environment, Taxmann Publication Pvt. Lid, New Delhi.

2. Sinha, V.C. and Sinha Ritika, Business Environment, Sahitya Bhawan Agra

3. Cherunilam, Francis, Business Environment, Himalaya Publishing House, New Delhi

4 Aswathappa, K Fssentials of Rusiness Environment, Himalava Publighing House, New Delhi
5. Aswathappa, K.Business Environment for Strategic Management, HPH.

Unit V

ole-Laten edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student &
of decision making and practical lcaming,
equivalent online courses: On Swayum, Vidyamitra, inflibnet.ac.in, literature-
udy-online.com, epg-pathshala, egyankosh.ac.in

ote-Latest edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will

delivered through Assignments, Presentation. Group Discussions. This will instill in student a
e of decision making and practical leaming,

uggemd equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-
v-online.com, epg-pathshala, cin .




YEAR-2/SEMESTER-4

DISCIPLINE SPECIFIC COURSE (DSC)- BUSINESS FINANCE
No. of Hours-60

: EOVS el i;!“:"ul.‘.‘-"
UNDERGRADUATE DIPLOMA IN COMMERCE
Course: DSC 4.1 ‘Course Title: Business Finance
ax. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rul

Course Outcomes:

This course is to help students understand the conceptual framework of Business Finance.
+ This course is o help students understand the conceptual framework of Business Finance.
« Help students leam about capitalization, cost of capital and capital budgeting.

* Evaluate the importance of dividend policies

et

No. of Hours

Unit Topic
usiness Finance: Meaning, Nature and Scope, Finance Function
Unit I vestment Function, Financing and Dividend Decisions, Financial
lanning
apitalization: Meaning, Over capitalization & Under Capitalization,
Onit 11 gories of Capitalization, 15
‘apital Structure: Concept and Planning, Theories and Determinaats,
italization VS Capital Structure
ost Of Capital: Meaning, Importance, Calculation of Cost of Debt,
Unit I |Preference Shares, Equity Shares and Refained Eamings, Combined
Weighted) Cost of Capital
vaitiv [C ital Budgeting: Meaning Nature and Importance of Investment 10
isions, Evaluation Criteria.
E;:!end Policies: Issues In Dividend Policies, Dividend Models,
15

10

10

urces of Funds: Long Term Funds, Short Term Funds, Natureg

Unit V
ignificance and Determinants of Working Capital.

mmended Readings:

+ Rustogi, R P, Financial Management, Taxmann Publication Pvt. Ltd, New Delhi,

+ Avadhani V A Financial System

+  Bhalla VK Modem Working Capital Management

+  Chandra Prasanna Financial Management Theory And Praclices

«  Khan NY And Jain PK Financial Management Tax And Problems

«  Poandey I M Financial Matagement

. Basic Business Finance (2024), Prof. Vijay Prakash, Kumud Publications, Dethi

+  Working Capital Mansgement (2024), Prof. Vijay Prakash, Kumud Publications, Delhi

+  Dr.S.P. Gupta : Basic Business Finance, Sahitya Bhawan Publications, Agra (Hindi & English).

ote-Latest edition of the text books should be used.

Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
livered through Assignments, Presentation, Group Discussions. Criteria for continuous evaluation
may be Assignment or/and Presentation or/and unit test or/and Attendance efc.

Suggested online link: www.ignou.ac.in, www.swayam.gov.in, www.inflibnet.ac.in

: E::gemd equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature- |
y-online.com, epg-pathshala, egya ¢in a __’___,J et




YEAR-2/SEMESTER-4

DISCIPLINE SPECIFIC COURSE (DSC)- BUSINESS ETHICS & CORPORATE GOVERNANCE

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

UNDERGRADUATE DIPLOMA IN COMMERCE

Course: DSC 4.2 Course Title: Business Ethics and Corporate Governance
fax. Marks: As per Univ. rules " Min. Passing Marks: Asper Unlv, rul
Course Qutcomes: '

After studying this course, the students will be able to develop ethical awareness, enabling them to mak

principled business decisions, understand corporate responsibility, and analyze governance structu
cffectively for fostering transparency and faimess.

Unit

Topic No. of Hours
ntroduction to business ethics and values: Meaning, Nature of
Unit 1 usiness ethics, Importance of business ethics, Factors influencing 10

business cthics, Arguments for and against business ethics, Types of

ethical dilemmas. Values: Mcaning, Types of values.
thics in management: Ethics in HRM- Importance, Managing cthical
Unit 1i issues in HRM; Marketing ethics- Importance, Ethical issues .in
eting, Ethical behaviour in relation to suppliers, competitors; Ethics
in Finance and Accounts,
thical decision making: Meaning, Nature of ethical decision making,
rocess-Problem identification, clarifying goals, identifying the desired
acts, developing options based on objectives, analysis of various options,
est the options, make decisions and implementation phase. Factors 15

ical decision making, psychological factors, Personal
ues, Personal integrity and moral imagination, Situational

15

Unit Il

orporate Governance and CSR: Meaning, Features of good corporate
Unit IV vernance, Factors influencing corporate govemance, corporate

ce in India, Amendments to Corporate Govemance, CSR- £
ncept and initiatives in India. :

rporate Govermance and Ethics: Ethical issues of Corporate
 UnitV nce, Factors influencing Comorate Governance, Models off 10
. orporate Governance (Anglo American, Japanese, German and Indian),
ies of Corporate Governance

P.eeommended Readings:

*  Vasishth, Neeru, Corporate Governance Values & Ethics with Case Studies, Taxmann
Publication Pvt. Ltd., New Delhi.

*  Business Ethics: K Aswathappa, J Usha Rani, Sunanda GundaVajhala, Himalayala Publishing
house; First edition 2017.

*  Business Ethics and Corporate Governance: Dr. S § Khanka; S Chand and Company Pvt Lid;
First edition 2014,

Business Management: R K Sharma and Shashi K

New Companies Act: Taxman's publication

Gupta; Kalyani publishers: 2007 edition.
ote-Latest edition of the text books should be used.

ugs equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in. literature-sits-
line.com, epg-pathshala. povanbaepe ~- i |




YEAR-2/[SEMESTER-4

DISCIPLINE SPECIFIC COURSE (DSC)- MONEY AND BANKING

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

S BT

UNDERGRADUATE DIPLOMA IN COMMERCE
Course: DSC 4.3 Course Title: Money and Banking
ax. Marks: As per Uniy. rules Min. Passing Marks: Asper Univ. rules

Course Outcomes:
After studying this course, the students will be able fo understand the role of money and banks in thg
bmad“_“"“omy' Specially, students should understand the unique role of banks in the financial system
They will also leam the relevance of the Federal Reserve and related central banking topics

Vag Topic No. of Hours
Unit 1 ntroduction to Money: Meaning, Nature and functions; Barter system 10
Monetary standards -
Unitny  [ndian Banking System: Banking and Non-Banking Financial 0
termediaries in India.
tral Banking: Central Banking Systems, RBI, Functions, Credit 10

Unit Il | eation and Credit Control
ancial System: Financial Markels: Functions and Types; Money

Unit IV arket and Capital Market, nature, functions and instrument; Structure 15
f Indian money and capital markets,
UuitV 'r.cign -Baqks and Changing Dimensions of Regulatory framework in 15
ndian Banking system.
Recommended Readings:

Goyal, B.K., & Tiwari, H.N. "Financial Accounting." Taxmann Publication Pvt. Lid, New Dethi.
Tulsian, P.C. Financial Accounting, Pearson Education
Goel, D.K., Financial Accounting, Arya Publications, New Delhi (English & Hindi)
N L Ahuja. "Financial Accounting & Analysis Taxmann Publication, Pvt, Ltd. New Dethi
M:C. Shikla, T.S. Grewal and S.C. Gupta. Advanced Accounts. Vol.-I. S. Chand & Co., New Delhi,
(English & Hindi) |
+ S.N. Maheshwari and. S. K. Maheshwari. Financial Accounting. Vikas Publishing Housc, New
Delhi. (English & Hindi)
+ Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, International Book House
¢ QHGH. YL AR 4T FHIA, JPRI
se-1.atest edition of the text hooks should he used.

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a
of decision making and practical leaming,

uggatedequmunt online courses: On Slenni, Vidyamitra.inflibnet.ac.in, literature-

tudy-online.com, epg-pathshala, egyankosh,ac.in

®e 0 e
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YEAR-3J/SEMESTER-S

.
DISCIPLINE SPECIFIC COURSE (DSC)- COST ACCOUNTING

No. of Hours-60

g -RE TES OF THE COURSE
) LIGIBILITY AND PRE-REQUISI :
CREDIT DISTRIBUTION, E i R R T

R A T

"BACHELOR DEGREE IN COMMERCE

Course: DSC 5.1 Course Title: Cost Accounting

Max. Marks: As per Univ. rules

Min. Passing Marks: Asper Univ. rules

CTmrsc Ountcomes: 2
* This course exposes the students to the basic concepts and the tools used in cost
accounting
Unit Topic No. of Hours
Cost Accounting Standards; Relationship of Cost Accoun.ting with
Unitl  [Financial Accounting, Management Accounting and Financial 5

Management; Role of Cost Accountant in Decision Making.

Classificationof Costs. Material: Purchase, Storage and Control of Material,

Stock Levels, Inventory, Control Techniques.

¢thods of Pricing Material Issues, :

Labour: Meaning and Components of Labour Cast. Concept, Accounlmg

Unit 11 d Control of Idle time andOvertime. Methods of Wage Payment an
ncentive Plans, Labour Tumover,

verheads: Collection, Classification, Allocation, Apportionment and

{Absorption of Overheads (Primaryand Secondary Distribution), Machine
our Rate.

15

nit Output Costing: Concept of and Need for UnitQutput Costing;
Unit 111 ration of Cost Sheet and Tender Price;

reparation of Reconciliation Statement. 3

Unit IV Costing: Preparation of Process Accounts; Treatment of Normal
d Abnormal Wastage: Treatment of Joint Product and By-product; 10

ontract Costing; Preparation of Contract Account, Determination of Profit
on Completed and Uncompleted Contracts:

Unit v Service/Operating Costing: preparation of 0
Transport sector, Electricity generation & power

perating cost sheet fo 15
supply units, Hotel Costin

V' Rbjan, Cost Accounting: AManagorial

Gupta, Sneh Lata, Cost Accounting, Taxmann Publication pyy Ltd, New ]
st Ace : Delhi,
Ja}vahar Lal, Com Accounting, McGraw Hill Education

A, 13, 1L -0st A ng: Principles angd Practice. PHI Learnin
Arora, M.N. Cogt Accounting, 'Pn:ggles and Practice. Vikas Publishing House, NcwD%lhi.

On 1o the theoretical nputs the course will be
and Group Discussions. This will instil] in student a

m, ’dy!nrll\tra.lnﬂibnel.ac.ln, literature-study-

O St wi AN S



YEAR-3/SEMESTER-S

DISCIPLINE SPECIFIC COURSE (DSC)- INCOME TAX- 1

No. of Hours-60 ‘

CREDIT DlSTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE “

ST -

BACHELOR DEGREE COMMERCE
Course: DSC 5.2 : Course Title: Income Tax-1
IMax. Marks: As per Univ. rules Min, Passing Marks: Asper Univ. rules

Course Outcomes: After studying this course, the students will be able:

* Understand the basic terms of income tax, residential status of an individual and the scope of total
income.

* Calculate the heads of Salary, Income from House Property and Profit & Gain from Business and
Profession.

* Calculate the heads of Capital Gain and Income from Other Sources.

* Determine various deductions available under section 80,

Unit Topic No. of Hours
Income Tax: Brief History, Tax Structure in India, Introduction ta
Income Tax Act, 1961, Constitutional Validity, Basic Concepts and
Definitions, Capital and Revenue Receipts, Basis of Charge and Scope of
Unitl  (Total Income, Meaning Of- Income, Person, Assessee, Assessment Year 8

Previous Year, Gross Total Income, Total Income, Rates of Income Tax
eraximnm Marginal Rate of Tax; Permanent Account Number (PAN).

: Incomes: Introduction, Exempted Incomes U/S 104 10
gricultural Income- Definition and Kind of Agricultural Income)
ination of Agricultural and Non-Agricultural Income, Partly
ultural Income, Agricultural Income and Tax Liability, Integration
Inco)

Unit If

e
Unit 1Ii  jincome from Salaries, Income from House Property

16
fits and Gains of Businessand Profession, Capital gains, Income

Unitlv | Other Source 20
et off and carry forward of losses and Clubbing of Income Deductions

Lk Y, Gross Tofal Income §

esommended Radings:

-+ Molitotin, ITC & Jouki €.5,, Incoine Tax law und Accounts (Pan ),
English) e

. wm K.Ondm ipla m Students* Guide to Income Tax University Edition,

*3 Sﬁlmvw mmm Students’ Guide 10 Income Tax Including GST, Taxmann
* Dinakar Pagare: Law and Practice of Income Tax, Sultan Chand and sons.,
. GimhAblq:md Ravi Gupta: Systematic approach to income tax: Sahitya Bhawan Publications,

o Ihimlnemm & Law (Hindi & English) Shahitys Bhavan, pub

Sahitya Bhawan, Agra (Ml &

New

5 AW (] _ liwion.Agra
Girish and Ravi Gupta. Systematic Approach to Income T : i
m ti:::t Mldbcuse':l.m me Tax. Bharat Law House, Delhi.

fiods: In addition to the thearetical inputs the course will be delivered
Group Discussions. This will insil i student 3 soece of decision

e 'ols”y‘m'vmyﬂﬂﬂ(ra.lnmbuemln. literature-study-

......




YEAR-3/SEMESTER-5

DISCIPLINE SPECIFIC COURSE (DSC)- PUBLIC FINANCE

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

i butioh |

BACHELOR DEGREE IN COMMERCE

Course: DSC 53 Course Title: Public Finance
Marks: As per Unlv. rules Min. Passing Marks: Asper Univ. rules
Fou rse Outcomes;

Afler studying this course, the students will be able to:

. Deﬁng the concepts of public expenditures and public revenues,

* Explains the concepts of government and public finance.

. CO_mparv:s the discussions on the role of the state in the economy.

* Will be able to describe the historical change of public expenditures.

Unit Topic No. of Hours
ederal Finance: Constitutional Provisions, Role of Finance

Unit 1 ommission in federal set up. Recommendations of 13", 14" & 15% 10
mance Commissions, Problem of Centre-State Financial Relations

udget Procedures and Budgetary control: Preparation of the budget,

Unit 11 lassification and Exccution of the budget, Trends in Revenue and 10
penditure of the Union and States, Deficit concepts — Revenue,

udgetary, Primary and Fiscal

ublic Revenue: Indian Tax System, Broad Outline of Tax Reforms,
Unit 111 lem of Tax Evasion, Taxation of Income, Wealth and Property, 10

gricultural Taxation, Tax buoyancy, Tax administration, Voluntary

isclosure scheme, Non-Tax Revenue of Centre and States

Unit IV [States, Role of Public Expenditure in Economic Development, Creation 15

Eublic Expenditure: Analysis of the expenditure of the Union and the
f Employment opportunities, Reduction in inequalities

lic Debt: Constitutional Powers of Union and States, Quistanding
UnitV iabililiw_ of the Union and the States, Management, Utilization and 15

IReeommended Réadlngs:

*  Buchanan, J.M., Public Principles of Public Debt, Irwin, Homewood. 111, USA.
* Singh, 8. K., Public Finance in Theory and Practice, S. Chand, New Delhi.

* Bhaua, H.L., Public Finance, Vikas Publishing House, New Del

* Herber, B.P., Modem Public Finance, AITBS, New Delhi,

*  Reserve Bank of India, Monthly Bulletins.

*  Budget Papers of the Government of India.

olc-Latest edition of the text books should be used.

uggésted Continuous Evaluation Methods: In addition (o the theoretical inputs the course will be
elivered through Assignments, Presentation, and Group Discussions, This will instill in student a
of decision making and practical leaming.

ested equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-
dy-online.com, epg-pathshala, egyanKosh.ac.in

LS
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YEAR-3/SEMESTER-6

DISCIPLINE SPECIFIC COURSE (DSC)- AUDITING

No. of Hours-60

3l

BACHELOR DEGREE IN COMMERCE

Course: DSC 6.1 Course Title: Auditing

Max. Marks: As per Univ. rules

Min. Passing Marks: Asper Univ. rul

+ The learners will understand the import

Fursc Outcomes:After studying this course, the students will be able to:

ance of Financial Statements, the users of those

statements, importance of an error free financial staiement fo

r a company, how the Auditing

is done by an Auditor to identify those errors and frauds.

+ Ifthe learners wish lo take up any further career in Finance or if they want to pursue further
studies in Finance like Chartered Accountant then this course will be very useful Lo them.

Unit

Unit I

Book Keeping, Auditing and Accountancy, Types of Audits,

\udit Planning and Procedures: Audit Planning and Programmingi
udit Note Book; Audit ~ Working Papers; Audit Evidence
ommencement of New Audit. Preliminary work Before Audit; Test 10

cking; Routine Checking, Internal Conirol-Internal Check and

[Internal Audit

Vouching: Meaning, Objectives and Types of Vouchers; Vouching of

Trading Transactions; Vouching Cash Transaction; Vouching and 10

verification of Assets & Liabilities.

Audit of Companies: Qualifications and Disqualifications of Company

&udilor: Appointment; Rotation; Removal: Remuneration; Rights and 15

Unit 11

Unit 1Y

UnitlV [0 oc Auditor's Report- Contenis and Types; Liabilities of Statutory

uditors.
nvestigation: Objectives; Difference Between Audit and Investigations
cess of Investigation; Recent Trends in Auditing: Basid
iderations of audit in EDP Environment, Special Audit of Banking 15
ompani¢s, Educational Institutions, Non-Profit Institutions and

nsurance Companies. [

UnitV

Topic ‘ No. of ﬂouﬂ
ecommended Readings:
+  Kumar Ravinder, Sharma Virender, Auditing Principles and Practice, PHI1 | earning

Introduction of Auditing: Definitions and Objectives  ©
udit; Essential Characteristics of Auditing; Difference Bctweenw 10 J

+  Jha Aruna, Auditing. Taxmann Publication.
+ Viji Chandran &Spandana Priya C.S., Principles and Practice of Auditing: VikasPublishing
+  Tandon, B.N. Auditing, . Chand & Co. Pvt. Ltd. New Delhi
., ofpe, g, e S e, 7% R
r ,_': m- * M’t RIS
‘ a4, 30, ey, e ufefRm e, 7 R

Note-Latest edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be
elivered through Assignments, Presentation, and Group Discussions. This will instill in student a
of decision making and practical learing.
uggested equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-study-
nline.com, epg-pathshala, egyankosh.ac.in |
ested equivalent online courses: On“s’w. Vidyamitra.inflibnet.ac.in, literuture-
nline. -pathshala, e sH.ac.in /_/1




YEAR-3/SEMESTER-6

s DISCIPLINE SPECIFIC COURSE (DSC)- INCOME TAX- 11

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-RE

Q

distrib! inof1

CUTNEITl wiel

| L [ T

__ BACHELOR DEGREE IN COMMERC
Course: DSC 6.2 Course Title: Income Tax-11
fax. Marks: As per Univ. rales - Min. Passing Marks: Asper Univ,
Fourse Outcomes:
fter studying this course, the students will be able to: -]
’A' Under.stmfd the basic terms of income tax, residential status of an individual and the scope of total
mcome. ' '
* Calculate the heads of Salary, Income from House Property and Profit & Gain from Business and
Profession.

* Calculate the heads of

Capital Gain and Income from Other Sources.
* Compute Total Incom

¢ & Taxable Income with various deductions available under section 80

Unit ']‘op]c No. of Hours
Income Tax Authoritics: Meaning, Functions & Powers OF CBDT, CIT
Unit1 A.O., Penalties, Offences & Prosecution, Sertlement of Disputes with 10

rocedure of Assessment, Advance Payment of Tax and Deduction of Tax af

urce, Income Tax Returns, Types of Returns, Filing Of E-Return|
Unit 11 ssessment, Types of Assessment, Self-Assessment, Provisional 10

ent, Regular Assessment, Best Judgement Assessment]

L, Rectification of Mistakes, Notice on Demand.
Usitfir  [~omputation of Tax Liability of an Individual 18
UnitTy Computation of TaxLiability of FIF 10
Unity [Computation of TaxLiability of Firms 12
mmended Readings:
* Singhania,Vinod K. and Singhania Monica Students* Guide to Income Tax University Edition
Taxmann Publications Pyt. Ltd., New Delhi

i C.S., Income Tax law and Accounts (Part-1), Sahitya Bhawan, Agra
(Hindi & Engish

Guide to Income Tax Including GST,

. Dlnakarl’agare Law and Practice of Income Tax, Sultan Chand and sons,
. (:lrls.b Abuja and Rayi Gupta: Systematic approach 10 income tax: Sahitya Bhawan
Pubh'aﬁm New Delhi,

* RXK. Jain; Tax & Law (Hindi & English) Shahitya Bhavan, Publication
*  Ahuja, Girish and Ravi Gupta, Systematic Approach (o Income Tax. Bharat Law

should be used,

Agra

g Vldyamltra.inﬂibnet.

ac.in, literature-
kosh,&¢.in A |

House, Delhi.
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DISCIPLINE SPECIFIC COURSE (DSC)- COMPANY LAW

No. of Hours-60 }
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

5

- SRR TR G e B iz g Y T oA
Y. e . N
B N ! ey o A2k (4

BACHELOR DEGREE IN COMMERCE

Course: DSC63 | Course Title: Company Law |
ax. Marks: As per Univ. rles | Min. Passing Marks: Asper Univ. rulu\
ourscbnfcom&ﬁ .

Afler studying this course, the students will be able to: _ | ol
The course aims to develop and comprehend business and its processes in accordance with the provisions
of the Companies Act, 2013 while analyzing case laws.

Unit Topie No. of Hours |

Joint Stock Company; Meaning, Kinds of companies, Formation
emorandum of Association, Contents, Restriction on “Other Objects™
Unit 1 trine of Ultra Vires, Articles of Association, Contents, Prospectus, 15
ntents, Types (Statement in Lieu of Prospectus, Shelf Prospectus, Red
erring Prospectus) Underwriting, Book Building Process Green Shod

ption- E-Flying, Dematerialization.
hare Capital and Debentures Meaning of Shares, Kinds of Shares,
Unit 11 oting rights, Issue of Shares at a Premium and Discount, partly paid 10
hares, Bonus Shares, Rights shares, Sweat Equity Shares. Debentures —
eaning and Types. >
gerial Personnel Directors, Women Directors, Independent . X

Unit 111 irectors, director Identification Number- Other Key Managerial
ersonnel, Related Party Transactions.
E:oetings and Resolutions Meeting, Statutory Meeting, Annual general
eeting, Extraordinary general Meeting, Notice of meeting, Quorum|
Unit1V  Proxy, Board of Directors, Meeting. Committee, Types of Committees)
Corporate  Social Responsibility committee. Resolutions, Ordinary
. Special and Board, Resolution requiring special notice.
Dividends, Audit and Winding up: Provisions relating to payment of Dividend
. [Company Audit: auditor ‘s qualification and disqualifications, Auditor s
Unit vV intment, rotation and removal, Secretarial Audit, Winding Up: Concept an 15
Modes of Winding Up; Provisions of winding up under Insolvency and
Code 2016.
ecommended Readings:
* Jagota, R. (2021). Corporate Laws. New Delhi: Taxmann Pvt Ltd.
* Kumar, Anil (2023) Company | aw Taxmann Publications Pvt | 1d Delhi
* Kapoor, N. D. (2022). Corporate Laws. New Delhi: Sultan Chand.
*  Kaur. H. (2022). Company Law. New Delhi: Kitab Mahal
* Kuchhal, M. C. & Kuchhal, A. (2013). Company Law, Mahavir Publications.
*  Maheshwari, S. N., & Maheshwari, S. X. (2015). Elements of Corporate Laws. New Delhi:
Himalaya Publishing House Pvt. L.td,
*  Maheshwari, S, N., & Maheshwari, S. K. (2019). Company Law. New Delhi: Himalaya
Publishing House Put, Ltd. ( i y

(2020). A Guide to Companies Act. India: LexisNexis.
fthe text books should be used,

15




YEAR-4/SEMESTER-7

DISCIPLINE SPECIFIC COURSE (DSC)- RESEARCH METHODOLOGY %1

No. of Hours-60
REDIT DlSTRlBUTKON, ELIGIBILITY AND PRE-REQ

AR B0

BACHELOR DEGREE IN COMMERCE WITH HONOURS

Course: DSC 7.1 M Course Title: Research Methodology
ax, erk!.:‘A's per Uniy, rules Min. Passing Marks: Asper Univ. rul
Course Outcomes:

After studying this course, the students will be able to:

Thg objective this course is to help students design and carry out research, as well as, the application of
statistical tools and techniques for decision making.

Unit

Topic No. of Hours
Overview of Research;: Meaning and Objectives of Research; Proces
Unit 1 of Research; Types of Research; Research Approaches; Selection an 8
Formulation of a Research Problem; Criteria of a Good Research
iProblem. Significance of research in social sciences.
ypothesis and Research Design: Concept, Sources and Types of
Unity  fiypotheses; Formulation of Hypothesis; Qualitis of a Workable 10
ypothesis; Usefulness of Hypothesis in Research; Uses of Research
esign; Steps in Preparing a Research Design. ,
ampling Technique: Sampling theory- Types of sampling-Steps in
mpling-Sampling and Non-sampling crror-Sample  size -
Unit I dvantages and limitations of sampling, Sampling Test Techniques: T 12
F test, Z test, Normal, Ordinal, Interval, Ratio Scales, Measuring
ttitudes- Summated Rating Scale (Likert Scalc)
tatistical lnference: Estimation-Point and Interval Estimation
itics of a Good Estimator, Tests of Significance, Types of Errors i
esting of Hypothesis, Level of Significance-Confidence Interval and 15
nfidence Limits, Two tailed and One tailed Tests, Standard Error and
its Utility, Degrees of Freedom, Test Statistics, Critical Values
cceptance and Rejection Regions; Procedure for Hypothesis Testin =
nterpretation and Report Writing: Meaning and Importance of
lerpretation; Pre-requisites of Interpretation; Errors in Interpretation;
tials of 2 Good Research Report; Types of Reports; Layout of 1
csearch Report; Writing up of the Report; Evaluating a Rescarc

mmended Readings:
Donald R.Cooper, Pameln 8.Schindler, Business Research Methods, Tata McGraw Hill Publishing 2009
Unma Sekaran, Research Methods for Business Wiley India2007
Nandagopal, Arul Rajan Vivek, Research Methods in Business Excel Book 2007
Wiliam G Zikmud, Business Research Methods, Ceogage Leaming 2008
Paneerselvam, Research Methodology, Prentice Hall of India 2009
Dipak Kumar Batacharyys, Research Methodology Excel Book 2006
Krishnaswumy, Sivakumar, Morthirajan, Managemen  Roscarch Methodology, Pearson, 2009
Murthy, Business Rescarch Methods for Business Exvel Books 2008
Hair etal. Multivariate Data Analysis, Pearson Education
atest edition of the text books should be used.
wmns Evaluation Methods: In addition 10 the theorctical inputs the course will be delivered through
Assignments, Presentation, and Group Discussions. This will instill in student a sense of decision making and

Unit TV

Unit V

wn

oo ‘ Y Hgs y LT In - "v 1\ me.mm.
ted equivalent online courses: On 8w;y7(,Vldgqmlm.lnmbneue.ln. literature-study-on

-




YEAR/SEMESTER-8

DISCIPLINE SPECIFIC COURSE (DSC)- ACCOUNTING FOR MANAGERIAL DECISION

No. of Hours-60
CREDIT DIST RIBUTION, ELIGIBILITY AND PRE-REQUISITES

OF THE COURSE

TN Ty
o~

(TDC). |

BACHELOR DEGREE IN COMMERCE WITH HONOURS

Course: DSC 8.1 Course Title: Accounting for Managerial Decision
Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rul
Course Qutcomes:

After studying this course. the students will be able to:

:’ undcrsund the concept of Managerial Accounting along with the basic forms and norms of Managerial
ccounting.

*  wunderstand the termi

s nologies associated with the ficld of Managerial Accounting and control along with
their relevance.

to identify the appropriate method and techniques of Managerial Accounting for solving different problems.
*  loapply basic Managerial Accounting principles 1o solve business and industry related issues and problems.

*  understand the concept of Budgetary Control, Cash Flow Statement, Fund Flow Statement, Break Even
Analysis clc.
Unit Toplc No. of Hon

ianagement Accounting: Concept, Meaning, Charoctenistics, Difference betw

mancial Accounting Management Accounting, Difference between Cost Accountin
Unit1 d Management Accounting, Techniques, Objectives and Importance. Managemen 10
1-Duties, Status, Functions and Responsibility, Financial Statement Analysis
Interpretation - Meaning, Objectives, Characteristics of an Ideal Financio
L .
Ratio Analysis: Meaning, Utility, Classification of Ratios - Profitability Ratio,
Unitgp  [Activity Ratio and Financial Position Ratios.

Fund Flow and Cash Flow Statement-Concept, Meaning of the term Fund and 19

Preparation of Fund Flow Statement and Cash Flow Statement (AS-3).

{Business Budgeting: Meaning of Budget and Budgeting. Objectives, Limitations and
ce, Essentials of effective Budgeting, Classification of Budgets and 10

et, Zero-Based Budget,

~ |Marginal Costing: Meaning, Determination of Profit under Marginal Costing, Pricing
Unit IV uct, make or by Decision, Selection of most profitable channel. 15

ta _Concept and Practical Applications of CVP Analysis.

am} d Variance Analysis: Meaning and Objectives of Standard

ting Seuting of Standard, Variance Analysis: Material, Labour and Overheads is
iauce, Ruporting (o Matugouient; Meaning, Objoetives, Principles of Ropotting

of Reports, Reporting at different Levels of Management.

Accounting for Managers- Text & Cases, Taxmann Publication Pvt. Lid., New Delhi.
: Accounting for Managerial Decisions; Sahitya Bhawan Publications, Agra (Hindi and

, Accounting for Management, Taxmann Publication Pvt. Lid., New Delhi,
iald W. Hilton and Paul N, Gordon Budgeting, ProfitPlanning and Control, Prentice

(2024), Prof. Vijay Praknsh Srivastava, Kumud Publications, Delhi

_ , Prayag Publications Prayagraj.

English) Navncet Prakashan Nazibabad.

heore wlinmmomsvmwaiwm
vill instill in student a sense of decision making



YEAR-4/SEMESTER-9

DISCIPLINE SPECIFIC COURSE (DSC)- CORPORATE TAX PLANNING

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE

COURSE

| 51) MASTERS DEGREE IN COMMERCE

Courst: DSCO.T ~ CourseTitle: Corporate Tax Planning
Marks: As per Univ. rules Min, Passing Marks: Asper Univ. ru
Course Outcomes:

After studying this course, the students will be able to:
*  Students would identify the technical terms related 16 Income Tax,
*  Students would determine the residential status of an individual and scope of total income .
*  Students would compule income from salaries, house property, business/profession, capital gains

and income from other sourees;
- Tople No. of Hours |

Unit
Tax Planning, Tax Management, Tax Evasion, Tax Avoidance. Corporate T
Unit; [ India: Types of Companies, Residential Status of Companies and T 10
Incidences, Tax Liability and Minimum Altemative Tax, Tax on Distributed
Profits of Companies, Set Off and Carry Forward of Losses.
Tax Planning for Setting Up a New Business, Location Aspect, Nature o
Unitrp  [Business, Form of Business. Tax Planning with Reference to Financial

anagement Decision- Capital Structure, Dividend Including Deemed 10
ividend and Bonus Shares.

¢, Repair or Replace, Tax Planning with Reference 1o Employee
uneration, Tax Planning with Reference to Sale of Scientific Research
sets, Tax Planning with Reference to Receipt of Insurance Compensation, 10
ax Planning with Reference to Distribution of Assets at the Time of '
iquidation, :
ax Planning with Reference to Business Restructuring-  Amalgamation
Unit IV erger, Demerger, Slump Sale, Conversion of Sole  Proprietary 15
oncer/Partnership Firm into Company, Transfor Between Holding and

diary Companies.

ax Planning for NRTs Tax Deducted at Source, Advance Tax, Double Taxation

Unit ¥V

Relief, Transfer Pricing, Business Connection, Head Office Expenditures etc. b3
Thlmmmendeil Readings:
* i Momiea Singlaia, Dr. Vinod K. Singhanla, Corporate 1ax planning and Business 1ax Procedures, | axmann
Publications.
.

Dr. Monica Singhania, Dr. Vinod K. Singhania, Direct Tax Law and Practice, Taxmann Publication Pvt Ltd. New
Dethi,

DrOmsh Ahuja and Ravi Gupta, Simplified Approach to Corporate Tax Planning & Management, Bharat law

S.P Goyal, Direct tax planning: Sahitya Bhawan, Agra,

. FmMMmMmlemt Year.
*  CBDT Cireulars,

Lakhotia, R.N..Corporate Tax Planning, Vision Publications, New Delhi
Agarwal, BK..Direct Tax Luw and Accounts (Hindi und English)

Mehrotra. H.C. & Joshi C.S; Income Tax law and Accounts, Sahitya Bhawan, Agra
ole-Latest edition of the text books should be used.

sgested Continuous Ev__a_lntluu*Mmoqa:- In addition to the theoretical inputs the course will be delivered through
Assignments, Presentation, Group Discussions. This will instill in student « sense of decision making and




YEAR-4/SEMESTER-10

DISCIPLINE SPECIFIC COURSE (DSC)- QUANTITATIVE TECHNIQUES

No. of Hours-60

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

> SRR R L =P
PRFEIE g f y

o

MASTERS DEGREE IN COMMERCE
CoursetDSC104 - | | . CourseTite: Quantifative Techniques
Max. Marks: As per Univ. ] S IR Min. Passing Marks: Asper Univ.
Course Qutcomes: After $tudying tﬁié éourse. the students will be able to:

* Apply statistical tools and techniques for decision making in different areas of Business,
* To Understand

the different basic concept / fundamentals of business statistics and understand the
practical application of Descriptive and Inferential Statistics concepts and their uses.

* The purpose of this paper is to inculcate and analytical ability among the students.

Unit Topic

No. of Hours

Interpolation and Extrapolation: Meaning, importance, Graphic method,
Unitl  [Algebraic method- Direct Bin

omial expansion method, Newton's method of 10
Advances differences, La ¢ method, parabolic curve method.

Association of Attributes: Classification of attributes, determination of

UnitII  junknown class frequencies, Consistency of data, methods of determining 10
iation.

ime series analysis: Meaning, Importance and Components of a Time Series
Unit 11T odels of Time Series: 'Additive, Multiplicative and Mixed models 10
Decomposition of Time Series: Moving Average Method and Method of
square,

cgression Analysis: Concept, Least Square fit of a Linear Regression, Two
ines of Regression, Properties of Regression Coefficients and Relationship

Regression and Correlation, Standard error of estimate, Multiple i
ion Analysis.

Unit IV

robability: Concepts of Probability 1
Unit v dditive and Multiplicative Laws- Bayes's Decision Rule, Theoretica

2 icafi inomial; Poisson and Normal 10
robability distributions.

Unit Vi griculture Statistics, National Income

Labour Statistics eic. Source of Indian Statistics-Central Statistion] 9
on, National Sample Suivey.
mmended Readings:
* LevinR.L, Rubin S, David, Statistics for Management, 7th Ed, Pearson, 2000.
* Gupta SP, Statistical Methods, Siltan Chand & Sons,
Keller, G, Statistics for Management, 15t Ed, Cengage Leaming, 2009,
Dr. Shukla S.M., Dr, Sahai

. = s .

Shiv Pujan., Practical Problems in Business Statistics
S. C.Gupta -~ Fundamentals of Statistics, Himalaya Publishing

Gupta, C.B. Statistical Method- Sultan Chand, Delhi.
Gupta, S.C. and Indra Gupta Business Statistical- Himalaya Publication House, New Delhi
ote-Latest edition of the text books should be used.

uggested Conﬂnuoufl Evaluation Methods: In addition 1o (he theoretical inputs the course will be
through Assignments, Presentati » Group Discussions, This will instill in student a sense of
cision making and practical leaming.
uggested 'e_qulv'lleut online courses: On Sya m, Vldyamitra.inﬂlbnet.ac.ln. literature-

y-online.com, epg-path% egyankoslac.in

Q) Searmed vt CRIN



DETAILED SYLLABUS OF
DISCIPLINE SPECIFIC ELECTIVES (DSE)

DEPARTMENT OF COMMERCE
Year | Semester | Code Title of Papers/Courses Credit
DSE-3.1 | Macro Economics 4
m DSE-32 | Financial Markets & Institutions 4
DSE-33 | Corporate Accounting 4
: DSE-4.1 | Holistic Understanding of Financial Services 4
v DSE-42 | International Marketing 4
DSE-43 | Sales and Distribution Management 4
DSE-5.1 | Investing in Stock Markets 4
V| DSE-52 | GST: Goods & Service Tax 4
5 DSE-53 | International Trade 4
| DSE-6.1 | Financial Management 4

Vi DSE-62 | Project Identification, Financing and Management of Start-ups 4

et DSE-63 | Marketing of Services s

S | | DSE1 | Brand Management s
|t DSE-72 '?B;o@npmyofuwhand 4
) ﬁbﬁn'cialkepomngand Analysis 4

au“ulm



YEAR-2Z/SEMESTER-3

_____ DISCIPLINE SPECIFIC ELECTIVES (DSE)- MACRO ECONOMICS

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

1572
]

!

UNDE

Course Outcomes:
After completing this course, the students will be able to:

* Using employment and national income statistics students will be able to deseribe and analys¢
the economy in quantitative terms.

* Students will be able to describe the contemporary banking and monetary system, and analyse
the role of money, credit, and monetary policy.

* Students will be able to utilize a simple contemporary economic mode! such as th.e aggregate
supply/aggregate demand model and describe the interrelationships among prices, income and
inlerest rates as they affect consumption, saving and investment.

¢ Analyse fiseal and monetary policy decisions to counter business eycle swings by using

macroeconomic models
Unit Topic No. of Hours
Unit1  [Introduction: Meaning, Nature and importance, social accounting: Its 12°
uses preparation of social accounts in ¢closed and open economy.
Uit 1 uazional Income: Meaning and concepts GNP, NNP, NI, Pl DI, 17
casurement of National Income, Definition & Function of Money.
Trade Cycle: Meaning, charactenstic, Phases, Theories of Trade cycle,
Unitlll  limate theory, psychological theory, Under-consumption theory, 12

Monetary theory, over- investment theory.

nflation: Definition, Inflating Gap, Inflation Process, demand pull and
-push inflation, cavses of inflation, control of inflation, Monetary 12
easures, Fiscal measures, non-monetary measures. Deflation:

Unit IV

aving and Investment; Concept, Determinants of Saving, Saving: Al
itue or Vice, Saving and Investment Equality, Unemployment 12

* Gupta, G.S. Macro Economics, Theory & Applications (2001), Tata McGrawHill Publishing
Company Limited, New Delhi.

® Bhaduri, Sunial macro Economics, Central Publishers. Kolkata,

ote-Latest edition of the text bpoks should be used.

tion Methods: In addition to the theo

s retical inputs the course will
delivered through Assignments, Presentation, Group Discussions.

throu This will instill in student a
se of decision making and practical learning,
uggested equivalent online courses: On Swayam, Vidyamitra.inflibnet,ac.in, literature-study- |
athshala, egyankosh.ac.in |

4
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YEAR-2/SEMESTER-3

TnscmuNE SPECIFIC ELECTIVES (DSE)- FINANCIAL MARKETS & INSTITUTIONS
iF No. of Hours-60

CREDIT msrkmu*nom ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

Course: DSE 3.2 Course Title: FINANCIAL MARKETS & INSTITUTIONS
X Marks:As per v roles. Wi Passing Marks: Asper Univ. role
Course Outcomes:

After studying this course, the students will be able tor .
| *  Describe the meaning, components and f\nctl()ns of a financial system.
interpret different financial systems and describe how they operate.

Analyse theoretical concepts underlying money and capital markets.
Describe the evolution of the Indian financial system.

Unit

Topic No. of Hours

Introduction: An introduction to financial system - components, inter-linkages betweer
financial syste

‘ m and economic development, financial imcrmcdi.niqn. .indica_tors of 5
| Unit I ffinancial devel L capi nancial institulions vis-a-vig 1
financial markets; i

n financial system since 1951+ recent reforms and
Keveloprents in Indian financial :

nancial Markets 1: Money Markefs: Financial markets - integration of Indian

mancial markets with global {inancial markets; money market - functions, organisations

Unit 11 participants; money market instruments; role of central bank in money

e, role of Reserve Bank of India in Indian money market; Fixed Income Money

arket and Derivative Association of India (FIMMDA).

nancial Markets 11; Capital Markets: Capital Markets - introduction, components,
leand functions; equity market-methods of issne; debt market-concept, significance and
lassification; capital market instruments; raising funds from global financial markets

i ry - concept, similarities, differences: stock exchanges in 15

ia - NSE, BSE: Stock Indices: concept and construction, Major stock indices - globa

ncluding Dow Jones and NASDAQ) and Indian (NIFTY and BSE- SENSEX): conce

f DEMAT account and depositorics (NSDL, CDSL); SEBI and

VESIor protection.

[Financial Tnstitutions: Commercial banking - introduction
jability management, non- performing assets; role of technology in bankin
inancial inclusion, recent developments in banking including restructuring, pri

Uit Iv UDRA financing; Insurance - life and non-life j ies i

15

ital market development 10

oy y—imponancehmd indicators (World Bank, IMF,
$ = causes and policy response; global financial crisis 10
to financial stability.

Frederic S, Mishkin and Stanley G. Eakins, Financial Markets and Institutions, Prentice Hall
40 al Markets, Institutions ang Services PHI learning
Khan, M.Y. Indian Financial

System-Theoty and Practice, V}kas Publishing House,

Madura J, Fh\ancw Matkmmd Institutions, Cengage
%&mg‘;mmnmpml System; Markets, Institutions and Services,

i

Pearson education, New

Mb‘“SGdo

Invous Methods: (n lddilionwtl\ethcomiml n
Presentation, Growp Discussions, This will insgill §

COurses: 'On. Swayam,

PULS the course will e

delivered through
N student a sense of decision ¢

making und practicsl

mlln,.l\nmbnﬂ.u.lll. ll(crnture-\tudy-onlinr.toﬂk
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YEAR-2/SEMESTER-3

DISCIPLINE SPECIFIC ELECTIVES (DSE)- CORPORATE ACCOUNTING

No. of Hours-60

CREDIT DlSTRlBUTlON, ELlGlBlLlTY AND PRE-REQUISI’I ES OF THE COURSE

UVDER(,RADUATE DlPl.OMA IN COMMFRCE

Cours:DSE33 | Course

Title: CORPQRATE ACGQUNTING

Tax. Marks: As per Univ, mlu il

Course Outcomes:

 Mif. Passing Marks: Asper Uniy. rul

After studying this course, the students will be able to:

* Evaluate the importance of accounting and accounting information for business

* Debate the necessity of balance sheet equation for accounting records.
* Defines assets, debts and equities in business,

* Evaluates (he changings in assets, debts and equitics on balance sheet equation.
Unit

Topic No. of Hours

Valuation of Goodwill: Meaning and Concept of Goodwill, Need and
Unit1 Purpose of Goodwill Valuation, Methods of Valuation of Goodwills 12

Valuation of Shares: Need and Purpose of Valuation of Shares, Factors
Influencing the Value of shares, Methods of Shares Valuation.

algamation and Acquisition of Companies- Meaning of Amalgamation
Unit 1l fand Acquisition, Types of Amalgamation, Methods of Calculating Purchase 12
Consideration, Practical Problems on Amalgamation and Acquisition
it

ntemal Reconstruction: meaning, Objective, Procedure and Forms of J
Unit 111 k '

Reduction; Passing of Journal Entries; Preparation of Reconstruction

: 12
ccounts; Preparation of Balance Sheet after Reconstruction (Vertical
ormat) Problems,

Unit IV

ccounts of Holding Companics: Holding Companies— [is Rational Legal

finition, Advantages and Disadvantages: Minority Interest, Cost of 12
ontrol, Preacquisition and Post-acquisition Profit. Consolidation of
ccounts as per Companies Act, 2013, Practical Problems.

erger; demerger and voluntary winding up; legal and procedural aspect
f demerger and reverse mergers.

rate Demerger and Reverse Merger: Concept of Demerger; Modes of
UnitV 12

uggested equivalent online courses: On Swayam, Vidynmura inflibnet.ac.in, literature-

mmended Readings:
Sinha, Pradip Kumar; Mergérs, Acquisitions and Corporate Restructuring. Himalaya Publishing House
Mumbai.

Ramendu Roy & Tanushree Roy: Corporate Accounting; PPB, Allahabad
Corporate Accounting, Prof. K.K. Verma, Excel Books New Delhi.

S. N. Maheshwari & S, K. Meheshwari: Advanced Accountancy-Vol-11: Vikas Publication House, New Del

Aslivk Schigal & Deepuk Seligal: Corporate Accounting; | axman Pubhicanons(P) Lid., New Delh
M.C.Shukla, T.S. Grewal and S.C.Gupta. Advanced Accounts. Vol.-L. S. Chand & Co., New Delhi.

S$.N. Maheshwari and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, New Delhi.
Tulsian, P.C. Financial Accounting, Pearson Education

Note-Latest edition of the text books should be
used.

ggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will

delivered through Assignments, Presentation, Group Discussions. This will instill in student a
-of decision making and practical leaming.

dy-online.com, em__ma_l_l_nl_a,_e_g[mkmh.ne.ln

e
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YEAR-2/ISEMESTER-4

DSE)- HOLISTIC UNDERSTANDING OF
FINANCIAL SERVICES

No. of Hours-60
EDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

T CR

S~

Rractical Practice]
dictaiastddantming |

¥
A

MU

UNDERGRADUATE DIPLOMA IN COMMERCE
R BEE o L ¥ - HOLISTIC UNDERSTANDING C
Course Qutcomes:
After studying this course, the students will be able to: . ‘
* Gain knowledge on existing and emerging areas of merchant banking financial services.
* Understand the credit rating process adopted by the various institutions.
* Know on Indian Insurance Companics.
Unit Topic ‘ No. of Hours \
U Concept of service: service as a product, types of service, Management 12 \
nit | 3 % 2 s
of Financial Services.
Uni¢ 11 [nsurance service: Introduction, Insurance Act 1938, General Insurance \ 12 \
Reinsurance, Registration of Indian Insurance Companies.
Unitin  [1ousing finance: Tntroduction, National Housing Bank, NHB‘S\ i 1
Housing Finance Companies Directions -
: ers / amalgamations and acquisitions / takeovers: Introduction,
Unit IV 5 Fn 12
ergers / amalgamations, acquisitions/takeovers.
unity  prock Broking: Introduction, stock brokers, sub brokers, foreign \ o —\
kers, stock market trading.
mmended Readings:
B Khan Y M. “Financial Services”, 3rd edition, TMI
3 The Indian Financial System; Vasant Desai; (Himalaya Publication House)
° Management of Indian Financial Institutions; RM. Srivastava; (Himalaya Publication House)
» Indian Financial Management by Khan & Jain,
Note-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, P

resentation, Group Discussions. This will instill in student a
se of decision making and practical learning,

uggested equivalent online courses: On Swayam, Vidyamiti’a.inﬂibnet.ac.in, literature-
dy-online.com, epg-pathshala, egyankosh.ac.in

ot / p—
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LAIG-Z/SEMESTER

DISCIPLINE SPECIFIC ELECTIVES (DSE)~ INTERNATIONAL MARKETING j

No. of Hours-6( _J
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSFE

UNDERGRADUATE DIPLOMA IN COMMF;RCE .
__ CouseDSE4z | CourseTite INTERNATIONAL MARKETI!

o~

ax. Marks: As per Univ.rules [
o SRS I SRR VY s Wy 1 .

Course Outcomes:

A fler studying this course, the students will be able to:

* Understand the concept, implications and procedures of Intermationa) Marketing and to be able to
apply those in mahagement of Intemmational Business.

Unit Topic No. of Hours

Introduction: Concept, Scope and Significance of International Markclipg
International Marketing Vs, Domestic Marketing; Factors  Affectin

Unit1 l::u’:rnational Marketing Tasks; Stages of International Marketin 12

Involvement; Multinational Corporations and their Role in Internation
arketing. :
Assessing  International Market Opportunities: International Mar!.ccl{n
Information System - Concept, Scope and Significance; Establishin
Unityy  [Iformation System; International Marketing Research ~ Concept, Scope an 12
Significance; Process of Intemational Marketing Research; Collection o

rimary and Secondary Data; Problems of Gathering Primary Data;
International Marketing Research in Developing Countries.
International Marketing Decisions: Market Selection and Entry Decisions
Product Strategy for International Markets — Standardization Vs. Adoption
Branding Decisions; Devcloping New Products for Intemational Market! 12
niernational Pricing — Concept, Significance, Factors and Methods; Counter:

ade as a Pricing Tool — Types of Counter-trade Problems; Involved i
ing: Dumping

Unit 111

ystem: Channel of Distribution Structures
Distribution Pattemns; Intemational Channel of Distribution Alternatives|
Factors Affecting Choice of Channels: Locating, Selecting and Motivating
Channel Members; International Logistics; Foreign Freight Forwarder 12
nternational Advertising ~ Challenges Involved in International Advertising
Media Planning and Factors Considered in it; Intemnational Communicatior
Process; Intemational Advertising and Internet.
International Organisation Structure and Control- Structures and Alternative:
of Organisation Structure, Choice Crileria,

Unit 1V

Finucial Requiteivents
UnitV |International Marketing; Coordination and Control of International Marketin 12
perations; Cooperative International Marketing- Main Features, Objectives
Advantages and Limitations.
[Recommended Readings:

* Vem Terpestra, Intemation Marketing, Southwest Publication, 2005

© Faye:wuther.il.‘lnlqrmtionll Marketing Management, Sage Publication, 2006
- m:gw. International ing, Tata Mc Graw Hill, 2006

* Jain Sh, International Marketing Management. Southwest Publicati . 2005
Note-Latest edition of the text books should be used. R
Suggested Colﬂunons_ Evaluation Methods: In addition to the theore
be tl}ro_ugb Assignments, Presentation, G
-ense of decision making and practical learning,
O_II mu. On Swax m,‘Vldyamilra.lnmbnrt.ac.in, literature-

-~ ,\ OF Scanosd with OKIN S

tical inputs the course will
oup Discussions, This will mstill in student a
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YEAR-2/SEMESTER-4
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UNDE
? A ) . ;1 -7._‘...,* B
_ Course: DSE 430

SRS AN
Max, Marh‘:}_Aq per Uniy. rules 72

-----

Min, Passing Marks: Asper

Course Outecomes:

After Studying this course.
L

< the students il be able to: .
The ability 1o Create value and execute sales deals cf’fcguvely
€ Strategic skill and Competencies needed for achieving sales targets
< ability to avoid commpon mistakes made
The ability to work with
To understand ang assess .
To evaluae and desig Sustainable sales & distribution strategies.
Unit

Unit §

Nature and Importance of sales

n sales management, Objectives of Persona
Relationship, Marketing, |

Fganization Introduction, Levels of Sales managemen

Unit 11 Positiqns-, Rales Played p

Briefly — SPecific 1o Sajes Jobs), Sales Tra;
Unit 11y [ i

111707

if TAining — Nee Types, Sales Forcg
Cnsation Structure & Olivation Tools Sales Contests Sales Forgg 10
l SUpPervision: Sales ExpcnScs, ales Pe Ormance Evaluan'on, Sales Reports
~ ales Bud S, Sales Audis Ethics in Sales
ﬁ'ﬂ Distribution Man

Unit 1y [Fhanne Partners, channe]

cdiaries, dcsigning distributior 12
Marketing channels, Factory
: PPly chain Manage pe o
Unity [logistics, u(:,onmtli g‘; 1 lgi:ititr::s. invcmory & Warechouse Managemen
alsSpPoOria 111 O S 3

F ' distnibutyon

: R 13
¢ lmfommuons tems
b Manap mentmmlcrnauonal Markets, N
€Commendeq Rudlugr

S e & Disuibuuon Managcmcnt Tat
A ANCaster ing & Saleg gemeny Pearson Latest Ry }
Honey‘snjt. Efffnnygr Sal\i’c Mang nt Pearson Lates Edition i n s
. y - Ma
g Wimllhm L’Mtonc i 8 W. Marsha) Saleg Force
.
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YEAR-3/SEMESTER-5

. % NVESTING INSTOUK |
MARKETI(S :

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

BACHELOR DEGRE

S R

Course Outcomes:
Afer studying this course, the students will be able (o
Evaluate the investment enyironment as well as risk & retum framework.
¢ Conduct fundamental anelysis 1o identify under- priced/overpriced securitics.
*  Conduct technical analysis to make buy and hold decisions in the stock market.
¢ Describe the functioning of Indian Stock Murket & Analyse mutual funds as en investment altemative,

Unit Topic No. of Hours
Basics of Investing: Basics of investment & investment environment. Concepl of risk a
fetum, Risk and retum trade-off, Types of investing and investors. Avenues of
Unit | finvestments - Equity shares, Preference shares, Bonds & Debentures, Insurance schemes. 10
utual funds, Index finds, ETF, Security markefs - primary Market,
ary Market and derivative market, Responsible Investment.
undamental Analysis: Top-down and bottom-up approaches, Analysis of international
i i 15, company analysis (quality o
gement, financial analysis: both annual and quarterly, income statement analysis
osition statement analysis mncluding key financial ratios, cash flow statement analysis 10
IT, capital gearing ratio, retum on mvestment, retum on equity, EPS and DPS analysis
ndustry market ratios: operaling profit ratio, net profit ratio, PE, PEG, price over sales
ice over hook value, dividend yield, caming yield, debt equity ratio)
nderstanding the shareholding pattem of the company.
echnical Analysis; Trading rules (credit balance theary, confidence index, filler rules,
ket breadth, advances vs declines) and charting (use of historic prices, simple movinJ
verage and MACD, basic and advanced interactive charts). Do's & Don'ts of

in Stock Market: Primary Matkets (IPO, FPO, Private placement, OFS), Secandary
(cash market and derivative market: Futures and Options), Market Participants:

k broker, investor, deposilorics, clearing house, stock exchanges, role of s
Unit IVjexchangs, stock exchanges in India BSE, NSE and MCX. Security market indices: Nifty 15
% and sectoral indices, Sources of financial information. Trading in securities!

trading, types of orders, using  brokerage and analyst

mendations.

15

—
.

Chandra, P. (2017), Investment Analysis and Portfolio Management:
Delhi, .

- |*  Kevin, §.(2022), Security Analysis and Portfolio M

¢ Pandian, P. (2012), Security Analysis and Portfolio

. M, & Madhumathi, R. (2012)
el

SinghJ. K. & Singh A. K. (2017), Investing in Stock Markets. Delhi: A. K. Publications, Delhi.

Tripath V. & PawarN. (2022), Investing in Stock Markets: Taxmann Publications,

ote-Latest edition of the text books should be

Su gested Continuous Evalustion Methods; [n d
gélivered through Assignments, Presentation, Gr,

Tats McGraw Hill Education, New

anagement: PHI Leaming, Dethi,
Manpagement. New Delhi: Vikas Publishing House.
Security Annlysis and Portfolio Management: Pearson

ition to the theoretical inputs the course will hF
DISW This wilk-instill in student 4 sense 0
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YEAR-}/SEMESTER-5S

| DISCIPLINE SPECIFIC ELECTIVES (DSE)- GST: GOODS & SERVICETAX |

No. of Hours-60 _1
BUTION, ELIGIBILITY AND PRE-REQUISITES OF THF, COURSF.

CREDIT DISTRI

TR ¢

RCE

BACHELOR DEGREE IN COMME
(Course Qutcomes:

After studying this course, the students will be able to:

¢ connect with the genesis of goods and services tax (GST), decipher the constitutional amendmen
carricd out (o install GST in India and compreliend the composition and working of GST council
understand the meaning of supply under GST law, differentiate between intra-state and inter
state supply, comprehend rules related fo the place of supply and compute the value of supply.
comprehend the utilization of input tax credit, and the reverse charge mechanism of paying GS
and to know the procedure for claiming refund under GST law.

understand the provisions for registration under GST along with special provisions such as
those related to anti-profiteering and avoidance of dual control.

Unit Tople No. of Hours \

itutional framework of indirect taxes before GST (taxation powers of Unior
Unit] (X State Government); Concept of VAT: meaning, variants and methods; Major 2
efects i the structure of indirect taxes prior to GST; Rationale for GST;
tructure of GST (SGST, CGST, UTGST & IGST); GST Council: GST

waable event- “Supply™ of goods and services: Place of supply: infra-state, inter-
import

Unit 11 and export; Time of supply; Valuation for GST- valuation rules: 12
axation of reimbursement of expenses: Exemption from GST
igible and ineligible input tax credit; Apportionment of credit and blockec
Tax credit in respect of capital goods; Recovery of excess tax credity
vailability of tax credit in special circumstances; Payment of taxes; Refund 12
trine of unjust corichment; TDS; TCS; Reverss Charge Mechanism; Job

= egistration; Tax invoice; Credit and debit notes; Returns; Audit in GST:
Unit 1V ni:  Self-assessment; Summary and scrutiny; Taxability of - 12

3 Anti-profileering: Avoidance of dual control.
turn: Meaning, Purpose and Importance, Different Types of Return, Doe Date
f Filing Retumn, Assessment Under GST: Meaning, Types Sales Assessment.

i Assessment, Summary Assessment, Best Judgment Assessment. 12
n: Meaning Of Final Registration, Compulsory Registration and
for New Registration, Amendment And Cancellation OF Registration.
|Recommended Readings:

Unit 11

Ll
* Bansal, K. M., GST & Customs Law, Taxman Publication.
* Gupta, S.S. GST-How (o meet your obligations (April 2017), Taxman Publications.
* Gupla,S.S., Vastu and Sevakar, Tuxman Publications, 2017,
*  Sahi, Shilpi. Concept Building Approach 1o Goods & Service Tax, & Customs Law
* SinghaniaV.K,GST& Customs Lax, Taxman Publication.
-Latest edition of the text books should be used.
sgested Continuous Evaluation Methods: Tn addition to the theoretical inputs the course will
¢ delivered through Assignments, Presentation, Group Discussions. This will instill in student a
ense of decision making and practical learning.
28 equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-
nline.com, epg-pathshala, egyankospac.in~, _J
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BACHELOR DEGREE IN COMM v ERCE - =
CouseDSESS' | || CourseTile INTERNATIONAL TRADE _ ;
I Do S bt R At SR 0% Lyt 20 L T S e ek T S AR R 5 -
VIax. Marks: As per Uniy, rules | Min. Passing Marks: Asper Univ. rul
“ourse Outcomes:

\fer studying this course, the students will be able to:

* Understand the main theoretical and empirical concepts in international trade

Understand the main issues in trade policy and basic features of the international trading regim
Understand the main theories of international trade

Understand and solve algebraic problems based on intemational trade
Understand the diagra

ic welf: ects of free
mmatic analysis to demonstrate and compare the economic welfare effects o
trade and protection

Unit

Topic

Introduction of International Trade, Meaning and Need of International
Unity  |Trade, Difference between Domesti

¢ and international Traflc, Ncgd for
cparate theory of International Trade, Gains from international
rade/Foreign Trade.

No. of Hours

ntermational Trade Theories- Absolute  Advantages, Comparative!
Unit Il |Advantages, Factor Proportions Theory; The Product Life Cycle Theory 12
LI d Modem Theories.
vernment influence on trade: Economic and Non-Economic Rationale
for Govt. Intervention Instruments of Trade Control Tariffs and Non
Unit Il [Tariff Barriers, Free Trade v/s protectionism, Balance of 12
yment, Current Account and Capital Account, Disequilibrium in
alance of Payment, Its causes, consequences and cures.
Unit IV linfemational Economic Institutions: IMF, World Bank. WTG 12
oreign Exchange Marker: meaning and need, functions, Financing R
Unit vV oreign Trade; payment terms- Letter of Credit. Documents- Bill of! 12
lading, Commercial Invoice
Recommended Readings:
* inlerpational Trade, Francis Cherunilam (Tata McGraw Hilly
* Intemational Business, Francis Cherunilam (PHI)
* International Trade, Raj Agarwal (Excel Publications)
* International Business, v, Sharan, Pearson Education)
. C‘::sg;:“ingi:lt Gﬁw m;& l}:esenberger. Jphn R (2009), International Business- Strategy
B 1€ New Realiies, Persor, Educatioy, Doiling Kindersley (ndia) Pyt Ly,
onal Trade, Vikas Publishing Hoyse

~Opportunity for
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DISCIPLINE SPECIFIC ELECTIVES (DSE)- FINANCIAL MANAGEMENT

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE

~REQUISITES OF THE COURSE

: 3 | Dipl
My | ey iy | SRS N

BACHELOR DEGREE IN COMMERCE

_ ConeDSEGI | Course Title: FINANCIAL MANAGEMENT
1ax. Marks: As per Univ. rules  Min. Passing Marks: Asper Univ, rul
ey e T S I SR et b AR S A

Course Outcomes:

Ll
*  To utilize the information gathered to reach an
L
.

1al annlysis and control.

No. of Hours

finance, Scope and Objectives; Profi
inimization Vs Wealth Maximization, Organization of Financg 10
unction, Functions of Finance Manager, Time value of Moncy.
Financing Decision: Operating, Financial leverage and Combined, Cost
Unitll  bf capital-Equity, Debt, Preference shares, Retained Eaming and 15
Weighted Avern, cost of Capital, Capital Structure Theories,
Unit 111 vestment Decision: Capital Budget

ing- Natures and Importance, Is
Techniques of Capital Budgeting-Discounted and Non-Discounted.
Divided Decision- Concept of retained

ined camings and Plough back of
Unit IV brofits, Walter's and Gordon’s Model, Factor affecting dividend decision 12

Working Capital: Coneept of Working Capital, its components and

UnitV  Factors affecting working capital requirements. Financing of working 8
ital ete., Con issucs in working capital management

anommended Readings:

a4
Financial Management, |.M Pandey (Vikas)
Financial and Poticy,

Van Home (Pearson Education)

11 (2024), Prof. Vijay Prakash

Basic Business Finance (2024), Prof. Vijiy Prakash Srivastava, Kumud Publications, Dahi.
inancial M3 Khan & Juin (Tata McGrlw-Hill)

i R.P. Rustagi (Galgotia)
Fﬁlimgemm,P TMH

LI I I
-

Vldyamllra.inmbncl.ac.in. literature-

O Scomed with OKEN Scannar
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TIFICATION,
CUIVES (DSE)-PROJECT IDEN
FINANCING AND MANAGEMENT OF START - ps

No. of Hours-60

. I“ ->-|_.. )
E
.

SE BRI AN A 1L N RS ERA IR gl 5 )
BACHELOR DEGREE IN COMMERCE |
R e | Cours "l‘_l,tl'til?RQJ..E.C'l,‘_le [IFICATION,
Course: DSE62 'fhmﬁc?ﬁmmﬁ MANAG,EMENTQE_%‘AR‘T-WS
ax. Marks: As per Univ, rules AT A Passing Marks: Asper Uniy. rul

evelop policy in rural area and the analysis of rural
policy applied through practices.
*  Students will be able to

on the current Tequirem
* Und
of h

get insighis about how to
ents.of the markel,
crstand the finkage between management and Leadership and
OW 10 establish a right organizationa Culture and structure,

identify, select and finance a new project bnsc&

get a detailed understanding

No. of Hours

: Meaning of project, Project
rmulation- meaning, significance
guidelines for formulating a project
oject report, Network analysis, Common eITOry 15
i project formulation, Pr: raisal concept, Methods of project

Unityy  [Financing of Enterpriscs: Need for financia
———finance, Capital, it finance, Insfittional fi

Institutional Support to En

: = ]
| planning, Source of s
Nance to entrepreneurs,

for institutional support/

+ SSICS, SIS1 pICYs, Industria}
titutions, Marketing of products a

Unit 11

nd services) )

fagement issues for mediumy

: reneurial ent

ianagement and Leadership: Leadership in o NEW economy, Hiring thd

gh! en!ployee. Building the right organisationa) culture and Structure
’ v Managemeny suiceession, Passing the torch of 5

ook for New Eutteproney

=nlreprencuria) Developmen™

Oxfurd, New Delbi,
Rov.R. “Enltqwencmm

S. Chand and Company New Deilhi,
P Oxford University Press, N

ew Delhi,
¢s and Entre, ‘
”a[[aomi' V. “Eﬂ preneunhlp

3 shing | louse Mumba;
P Himalayq Publishing 14 i |
K. Coulter. “Entrepreneurship ; Foblage L

tice Hall of India, New Delhy,
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DISCIPLINE SPECIFIC ELECTIVES (DSE)- MARKETING OF SERVICES

——

No. of Hours-60

CREDIT DIST

— = — -

R
i

IBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE o

BACHELOR DEGREE IN

'T LR SR R S T T B T T i LT T g s g St

Course Qutcomes:

A fter studying this course, the students will be able to:

e To describe the distinctive features of services and key elements in services Marketing.
» To deliver insight into ways to improve service quality and productivity.

e To identify marketing of different services in Indian context.

« To explain international and global strategies in service marketing

—

Unit Topic

No. of Hours i

aS—

\

Nan'lre and Definitions of Services. Differences in goods Versus
ervices Marketing. Services marketing Mix. Trends in Services
Marketing. Classification of Different Types of Services.

Unit 1 15

ositioning And Differentiation of Services, Positioning Process,
onsumer Behavior in Services: Consumer Purchase Behavior in 5
ervices. Consumer Decision Making, Creating the service Product
tages in New Service Development, Service Blueprint.

Unit 11

-

Context, Services

istributing Services — Distribution in Service
Unit Il istribution Planning, Options for Service Delivery, Key Intermediaries 15
Service Delivery and Strategies for Effective Service Delivery.

¢ Service Marketing- The Indian Perspective by Ravi Shankar {Excel Books)

e Service Marketing — People, Technology, S
(Pearson Education) Service Marketing by Christopher H. Lovelock (Pr
o Service Marketing- Integrating Customer
Mary Jo Bitner. (Tata Mc-Graw Hill)
ote-Latest edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a
ense of decision making and practical learning.
uggested equivalent online courses: On Syvayam,
tudy-online.com, epg-pathshala, egyankogh.ac.ln

Vidyamitra.inflibnet.ac.in, literature-

o\ -

Unit IV cting Research for Services, Marketing Planning for Services, s
nternal Marketing, Relationship Marketing e
[Recommended Readings:

trategy by Christopher Lovelock & Jochen Wirlz
entice Hall of India)

Focus Across the Firm by Valarie A. Zeithaml &

.
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Course Outcomes:
After studying this course, the students will be able to:
' Ability to understand the concept and significance of Brand Management

' Ability to understand various toos and processes of brand promotion and assess the performance

of brands
Comprehensive understanding of Brand Management and the challenges therein

Unit

Topic

No. of Hours

ntroduction to Brand K'.i;iinag'cment: Overview of Brand Management,
Unit1 [ mPortance and Role of Brands in Marketing, Evolution of Branding

—oncepts, Brand Equity and Brand Value, Branding Strategies and
bjectives

12

rand Development Process: Brand Identity and Brand Image, Brand
Unity [foSitioningand Differentiation, Brand Architecture: Individual Brands vs.

Family Brands, Brand Extension and Line Extension, Brand Naming
nd Brand Packaging

12

rand  Communication  and Promotion: Integrated Markefin

. - mtpmicaﬁon (IMC) and Brand Promotion. Advertising and Bran

Unitlln |} nilding, Public Relations (PR) and Brand Reputation Managenient,
Jg_atal. Marketing and Social Media for Brand Engagement, Sal

. romotion and Brand Loyalty Programs

d Perfonnano‘e and Méashﬁment Brand Metricé and Key
‘ Brand Audits and Brand Health Tracking,

c o0 S (o0eS 10 Brand Mana, t (e.g., Sustainable Brands,
cer Marksting), Future Directions ang Career Opportunities in

10
Management E |
and Brand
ry Strategies, 12
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DISCIPLINE SPECIFIC ELECTIVES (DSE)- ECONOMY OF UTTARAKHAN

No. of Hours-60 — i
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COUR!

BACHELOR DEGREE IN COMIYIEBCE WITH HON.OI{I?S .

TS LT TR S TIR

(R AR ' ; ieTitlel K s
m ) ; . : : J‘ v 2 - » I} }t f}?,'., v‘,“«.\’.“‘ Lo
’ R ‘ . i ? :i.. 3 &% .T 7 Vi e M o 4 e
’ (‘ ourse Qutcomes:
' Afier studying this course. the studeits will be able to:
-

. Study of micro economics enables the students to have an understanding of theoretical aspects of the
i subject.
- -

Students are able to understand and define the basic concepis like consumer behavior, production, demand
| ~ and supply elc, . ) :
$ ®  Students will learn about the price and output determination of the ﬁn'n and industry under-different market
forms. They also Tearn about the Welfare concept in modern Economics
" Unit Topic No. of Hours
| Profile of Uttarakhand; Background of the State: Geographical Features, Area, L_an<
‘ Use & Habitation Pattern, Population, State’s infrastructure: Health, Education

Unit [ , Power, Water Resources and Mineral Resourees; Structure of the Economy: 12

DP, Per Capita Income, Industrial lovestipents, FDI Flows; An Overview o
i . Secondary and Tertiary Sector of Uttarakhand.
lems of Economic Development in Uttarakhand: Migration, Unemployment
overty, Poor Infrasinicture, Poor industrial development, Backwardness ang 12
Regional Disparity in Uttarakhand; Remedies to overcome the problems of
ic Development,

ic Developmont through MSMEs in Uttarakhand: An Overview of
Entreprencurship in Uttarakhand; Micro, Small and Medium Enterprises (MSMES)
nsunamldm'nd: Mesning, Salient Features, Objectives, Role & Problems of

MEs.

Unit 11

Unit 11

Opportunities under Various Sectors in Uttarakhand: Role of Agriculturs
anufacturing & Service Sector in the Economic Development of Uttarakhand
gro-based and Food Processing Industries, Floriculture and Horticulture 12

] cals and Biotechinology, Hydropower, Information Technology, Tourism

Unit IV

of Government and Other Promotional Agiencies in the Econo

( mic Developmen
Unity [°F Uttarakhand: Government Policies for the Development of Various Sectors, sucl

s Agriculture, Indusfrial, Tourisi, Education, Health, Infristructure, 15
: vironment Sector & Skill Development et
[Recommended Readings:

¢ Bisht N.8: Rogional Feonomios (TTindi)

M.L and Jagdish Bahadur: Uttaranchel vision aud Action programime
G.P Mishra: Regional Dimensions of developaient _
Tolin,R.S*: Utwlkhmd Today Winsar publication: Uttarakhand year book (Hindi and English)

1, K.N; Uttapakharid: Ecology, Economny & Socicty;

m Dygm mmt’lgi! t,l')ie Concept end Complexities (2025), Dr. Dharmendra Kumar, Akshita

tote-Latest edition of the text books should be used,

fvﬂ.ﬁ Conﬂnnqu_svzmmm Methods: In addition (o the theoretical inputs the course will be
: veredtbtwgh Bnments, Presentation, Group Discussions. This will instill in student a sense of
sion malax and practical leaming,

uggested eq tonline courses: On Sy Vidyamitra.Infl
! ath 00 ayam, ynm\ru.n Ibnet.ac,

In, literature-study-

N

Paje [ S)
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BACHELOR DEGREE IN COMMERCE WITH HONOURS

i

¢ To Understand the Concepts and Principles of Accounting.

* To Undea'§tand the Acgouming Process in detail and prepare analyze

e Leam various aspects in depreciation, Inventory and Goodwill, analyze the working capital and
flow of funds and cash into the Business

Unit ' Topic No, of Hours

Introduction to Accounting: Importance, Objectives and Principles, Accounting
Unit 1 Concepts and Conventions and The Geneérally Accepted Accounting Principled 2
(GAAP), Their Implications on Accounting System, Double Entry System,

Recording Business Transactions, Classification of accounts and accounting cycle.
The Accounting Process: Overview, Baoks of Original Record, Journal, Ledger
Trial Balance, Classification of Capital and Revenue Expenses, F inal Accounts
Trading, P&L Account, Balance Sheet with Adjustments. Rectification of Errors
Unitll |Accounting from Incomplete Records, Advantages and Disadvantages of Singls 12
try and Double Entry System and the Differences between the two, Preparation of
counts, and Ascertainment of Profit from Incomplete Records, Accounting

reatment as per the Statement of Affairs Method
7aluation Models: Valuation of Assets, Tangible vs. Intangible Assets, Inventory
Unit [T ajua'ﬁbn: Methods of Inventory Valuation and Valuation of Goodwill, Methods o 12
Valuation of Goodwill. Depreciation, Methads of Depreciation, their Impact on
easurement of Business Accounting,
Financial Statement Analysis-I: Statement of Changes in Working Capital, Funds
Operations, Paid Cost and Unpaid Costs. Disfinction between Cash Profits ang 12
ook Profits, Preparation and Analysis of Cash Flow Statcment and Funds
low Statement, Horizontal Analysis and Vertical Analysis of Company.

inancial Statement Analysis-1T: Analysis and Interpretation of Financial Statements

Unit IV

UnitV iquidity, Leverage, Solvency and Profitability Ratios, Valuation Ratios, Du Pon 2
Chart, A¢counting Standards Issued by ICAI, Focus on INDAS,
nternational Financial Reporting Standards (IFRS). . .
mmended Readings:

§.N. Maheswari, S, K. Maheshwari, Accounting for Management, Vikas Publishing House.
Narayanaswamy. R, Financial Accounting: A Managerial Perspective, PHI Learning, 2022.
Ambrish Gupta, Financial Accounting for Minnagement, Pearson Education.

Raj Kumar Sab, Financial Accounting; Cengage Leaming, 2, 2020

Dhanesh K. Khatri, Financial Accounting & Analysis, Tata McGraw-Hill Publishing Limited.
ote-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: In addition to (he theoretical inputs the course will
delivered through Assignmetits, Presentation, Group Discussions. This will instill in student a
nse of decision making and practical learning,

Suggested equivalent online courses: On Swayam, Vidyamitra.inflibnet,ac.in, literature-
tudy-online.com, , epg-pathshala, ;gankosh.ac.in /

-

g

page |
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. .. - INSURANCE : S
No. of Hours-60

ILITY AND PRE-REQUISITES OF THE COURSE s

CREDIT DISTRIBUTION, ELIGIB

/77

. e aads
\C rse Outcomes:
o After studying this course, the students will be able to: :
— ¢ To gelacquainted with the concept of Risk and the various types of risk. < 25
R ; * Todevelop an understanding of the various sources of fisk and the process of evaluating risk
\ = *  Togain knowledge of risk management techniques
‘ : * To Understand the risk associated with corporate governance
* Todevelop an understanding of Enterprise risk management .
‘\ Unit Topic No. of Hour
% Risk — Meaning and definition - Risk and uncertainty — Chances of Toss — Peri
l Unit1 d Hazard - Classification of risks — Historical development of the concept of 12
S isk — Techniques of managing risk —Risk pooling-insurable risks vs. hedging -
j : isk Transfer Methods
3 isk management — Meaning and objectives — Elements of risk management
p Unit 1 Risk - management process — Risk assessment, risk {napping, risk control 12
echniques - techniques of risk financing, insurance as risk transfer — Benefits
ﬁ‘ of risk management — Personal risk ement
Insurance company operations — Rating and ratemaking — Underwriting
7‘ Unit IIT. |Production — Claims settlement ~ Reinsurance — Alternatives to traditional 12
reinsurance - — Investments — Other insurance company functions
7‘( Legal prineiples in risk and insurance - Principle of indemnity, insurable
Unie 1V }mterest - subrogation. utmost good faith —Assessing loss ¢xposures — property 12

-~ liability personne] — Net income — Risk Management décision making proces

Al

Advanced topies in risk management — Changing scope of risk management
Unity insurance market dynamics — loss forecasting — ﬁnancialnnalysis in ris 12
management decision making - Other risk management tools — internationa

risk management - Risk management information systems (RMISs)
ommended Readings:

. ';uhi!;t:ip!fsrofkka Management and Insurance :George E. Rejda,Michael McNamara, William Rab,Pearson

cations -

* Risk Management and lnsurmce,Soott;EJ{nrrington‘Gmgory Nichaus

* ICAL Study material for CA Fi

* Riskmanagement &Financial Institutions, ] .C.Hull,Pearson Publications,

*  George Rejda, Principles of Risk Management and Insurance, Pearson Edueation,

*: C.Arthur, William Jr., Michael éxpith. Peter Young, Risk Manngement and Insurance, McGraw-Hill

*  Trieschinann, Gustavson, Hoyt, Risk Management and Insurance, South Western Colfege Publishing.

XXy e

v ouid

Page |53



YEAR-4/SEMESTER-8

GENERIC ELECTIVE COURSE (GE) - INVENTORY MANAGEMENT
No. of Hours-60 -
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF TE cou E

 Course Titk: INVENTORY MANAGEMENT
 Min. Passing Marks: Asper Univ. rules

Afler studying this course, the students will be able to: _ ’
*  Comprehend the dynamics of inventory management's principles. concepts, and fechniques ;:c“::) relate
1o the entire supply chain (customer demand, distribution, and product transformution processes).

Understand the methods used by organizations to obtain the right quantities of stock or inventory,
* Familiarize themselves with mventory management practices

Unit Topic No. of Hours

Inventory Management: Concept, meaning, Inventory Management
Why inventory management is important? Principles of

Unic1  [INventory Management, How to improve inventory management 12
@ tual inventory system, what are inventory costs, Role of Inventory
anagement, Methods of lnventory Management, Benefits of good

Inventory Management. -
oncept and Valuation of Inventory: Concept and Objectives o

Unitny  [Iventory, Need for holding Inventory, Planning and controllin 12
* veniory levels, Effects of excess inventory on business, Product
lassification, Product Coding, Lead Time, Replenishment Methods.

Management of Working Capital: Concept, Meaning, Classification,
Unitill  [Factors determining Working Cupital requirements, Sources of Workin% 12
[Capital, Need of Working Capital

Inventory Control; Concept and Meaning of Inventory Control]

Objectives and Importance and Essentials of Inventory Control, Types of

Unitly [Inventory, Techniques of Inventory Control - EOQ, ROP, ABC, VED| 12

IT, Determination of Inventory levels, Impact of Inventory Inaccuracy,

Disposal of Obsolete and Scrap items, Reasons for Obsolescence, Contro
‘Obsolescence, Control of Scrap

Unit v orking Capital Ratio- current ratio, quick ratio, absolute liquid ratio, 12
cash ratio and working capital tumoyer rutio.

mmended Readings:
Muller M. (2011), Essentials of Inventory Management, AMACON.
Narayan P, (2008), Inventory Management, Fxcel Rooks
Gopalkrishnan P, ( 1977), Materjals Management, PHI Leaming Pvi. Ltd.
Chitale A K. & Gupta R.C, (2014), Matenals Management, PHT Leaming Pvt. Lid,
Chapman Stephen €2017), Introduction to Materials Management, Pearson Publishing.

* * v e @

te-Latest edition of the text books should be used,

uggested Continuous Evaluation Methods: [y uddition to the theoretical inputs i

! ; Puts the course will
dchvcmd. (!.arouﬂl Assismnents. Presentation, Group Diseussions. This will instil] in student a
of decision muking and practical leaming,

> courses: On Swayam, v 'iumrn.lnmbnel.nc.in. literature-

O simnnd wih QUEW A
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After studying this course, the students will be able to:

Human Resource Development

and Development functions in any groups or organizations.

development.

* Compare and apply the Adult Learning theories for employee training and pfoductivity‘if{ mi?ﬂﬁ"“’-. g
* Describe the various aspects of Training process such us training need analysis, training design, franing
environment, training content, trainer capabilities, iraining methodologies and training evaluation for Training

* Classify and critically evaluate different methods of management development programmes for executive

* Differentiate the concepts of Learning, Training & Development and explain the relevance of Trairing i

Unit

Topic

No. of Hours

Definition of Learning, Training and Development-Differences between Training
Development, Learning and Education-Concept of Training~ Need, Importance and
Unitl |Types of Training — Relevance of Training in HRD

Job analysis — manpower planning — at the start of the business and as ongoing process
- performance appraisal — standards, methods, errors

10

ing Objectives — domaing of leaming — metheds of leaming — impariance o
caching techniques ~ instruction technology — instriictor behavior — attention versu
myvolvement

Unit [T

eed for Training and Development — Role of Development officers — administrators

sultants, designers and instructors — determining training needs — potential macrq

edss — usefulness of training — development of competency-based
ing programs — Evaluation of training programs

Unit 111

ethaods of training — on the job training ~ ofF the job training — choosing optimun]
method — the lecture — field trips — panel discussion — behavior modeling — interactive
cmonstrations ~ brain storming - case studies — action mazes, incident process, in
yaskets, team tasks, buzz-groups and syndicates, agenda setting, finding metaphors
simulations, business pames, clinics. critical incidents, fish bowls,

ional analysis, exception analysis.

Unit 1Y

eed for development - differences between training and development
agement development program ~ career development program — counseling

12

‘of programs — job evaluation — methods and techniques.

mmended Readings:
Armstrong, M. A Handbook of Personne] Management. Kogan and Page, London.
Awuha\spn,x.mm Resource.and Personnel Managemient Tata Mc Graw Hill.
Cascio, W.F. Managing Human Resources, McGraw-Hil), New York,
DeCenzo, D.A. and Robbins, S, Personnet and Human Resource Management.

» Dessler, Gary. Human Resource Management. Prentice Hall of India, New Delhi.

ote-Latest edition of the text books should be used.

uggesied Continuons Evaluation M|

e o & s

ethods: In addition to the theoretical inputs the course will be
ation, Group Discussions, This will instill in student a sense of

Page |55
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After studying ;his course, the students will be able to:
Clarify the concept and related terms in retailing.
* Understanding the use of marketing tools and techniques to interact with their customers.

* Understanding various formals of retail in the industry.
* Understand the operations-oriented policies, methods and procedures used by successful retaiters in
today’s global economy.,

Unit Topic No. of Hours
Introduction to Refailing: Definition, Characteristics, emerging trends
in retailing, Evolution of retailing in India, Factors behind the change
of Indian retail industry. 12
etail Formats: Retail institutions by ownership, Retail institutions by
tore-Based Strategy Mix, Web, Non-store based, and other forms of
on-traditional Retailing,
hoosing a Store Location: Trading-Area analysis, characteristics of
ing_areas, Site selection, Types of locations, location and site
Unit 11 valuation.
tore Planning: Design & Layout, Retail Image Mix, effective retail
pace management, floor space managenment.
etail Marketing: Retail Marketing Mix, Advertising & Sales
Promotion, Store Positioning, CRM.
Unit Il [Retail Merchandising: Buying Organization Formats and Processes, 12
vising Merchandise Plans, Shrinkage in retail merchandise
anagement, Markup & Markdown in merchandise management.
erchandise Pricing: Concept of Merchandise Pricing, Pricing
Unit1V  [Objectives, Extemal factors affecting a retail price strategy, Pricing 12

Unit 1

12

trategies. Types of Pricing.
etail Operation: Elemerits/Components of Retail Storo Oporation, Storg
\dministration, Store Manager -Responsibilities, Inventory 1
Vianagement, Customer Service, Management of Retail Outlet/Store, ;
‘ Store Maintenance, Store Security.
Recommended Readings:

Berman & Evarv: Retail Managerent, Prentice Hall.
U.C Mathur: Retail Management (Text and Cases). I. K International Publishing House (2012)
Gibson G Vedamani: Retail Management: Fuiictional principles & practices, Jaico Publishing House.
Swapna Pradhan: Retail Management. McGraw Hill 6™ edition (2020)

ote-Latest edition of the text books should be used. :
uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will

delivered through Assignments, Presentation, Group Discussions. This will instill in student a
of decision making and practical learning. .
uggested equivalent online courses: On Swayam, Vidylﬁitra.in flibnet.ac.in, liternture-/J
Eudy-onllnmm, gg;phtblhtla, gmnkosh.a_cdv
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RS Course Title: LOGISTICS CONCEPTS AND
Course: GE 9.2 : PLANNING '
Max. Marks: As per Uniy. rules Min. Passing Marks: Asper Univ. rules

Course Outcomes: i
Afier studying this course, the students will be able to: 1 R
= Understand the scope of logistics and sup;':'ly'ch_aln management in business.

Explain the core and support activities in logistics. 0 s ,
Ex:mine logistical integration hierarchy& various issucs in logistics mtcg'm':op. fationships
Explain the logistical performance cycles, channel participants and supply chain refati 5.
Analyze risks involved in logistics re-engincering.
Unit Topic
Introduction Logistics: Introduction — Scope of logistics in_ b_u;mess. Log‘ls.UCS.l
and Supply Chain Management, Core and support activities of lpgls'ncs:
gistical integration hicrarchy; Integrated Logistics: Operating ob;cctwc.s. 12
arriers internal integration; Logistical performance cycles; Supply chain
relationships— Channel participants, Channel structure, Basic functions, Risk,

wer and leadership. .
Logistics System Design: Logistics reengineering, Logistical cnvu'onmcl}tal
assessment, Time based logistics, Anticipatory and Response bmeq strategies
Altemative strategies. Logistica) operational arrangements, Time ba§ed 12
control techniques; Integration theory — Location structure, Transportation
cconomics, Inventory cconomies, Formulating logistics
strategy.

Logistics Strategy and Planning: Logistics planning triangle, Network]
appraisal; Guidelines for strategy formulation — total cost concept, Setting
UnitIlI | customer service level. Setting number of warchouses in logistics system,| 12
Seiting safety stock levels, Differential distribution, Postponement,
Consolidation, Selecting proper channel strategy
Inventory and Purchasing: Review — Inventory and purchasing decisionss
Multi facility location problems — Exact method, Heuristic methods, other

No. of Hours

Unit |

Unit 1

Unit IV | methods; Logistics planning and design - Feasibility analysis, Project 12
planning. Assumptions and data collection, Analysis, Development of]
recommendation, Implementation.

Location Decisions: Planning and design techniques ~ Logistics ad hoc
Unit V » ; g I 2 3 12
analysis, Location analysis, Inventory analysis, 1 ransportation analysis.
mmended Readings:
* Pierre A David International Logistics: tho Management of International Trade Operations Sth Ldition
2017.

* R.H.Ballou. Business Logistics Management, Prentice-Hall, 2004

* John 1. Coyle, Edward J. Bardi ond C. John Langley Jr., The Management of Business Logisties - A
su_pply chain Perspective, Thomson Business Information, 10th edition 2016.

. l‘(hmsl:: S?ple. Logistics Management, Pearson Education, 2nd edition 2009

* Krishnaven MMﬁah(lM)LogﬁniuMam ient & World Sea borne T Himal; ishi
B e gen rade, Himalaya Publishing

= Satish C, Ailawadi & Rakesh Singh (2013) Logistics Management, Second Edition edition Prentice-1all

of India Pyt Lid,, New

edition of the text books should he used,
ested Continuous Evaluation Methods: In addition to the theoretical in

on, Group Discmioqs. This will ipsy

PUIS the course will be
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MASTERS DEGREE IN COMMERCE

INSAT { / ’-‘.MENT
- 3 Course Title: COMPENSATION MANAGI
( Course: DSE 9,2 >

fecama sl

in. Passing Marks: Iniv. rules
: Univ. rules Min. Passing Marks: Asper Univ
Max. Marks: As per Univ. rule

j(‘oursc Qutcomes:

. TS ALY » able to:
After studying this course. the students will be able t

’ g nt
' ' ¢S nsation Managemen
®  Understand the meaning & process of Compen

: AN al Strategy
*  Gain the knowledge about Compensation and (.)l.L"“"““‘”; ”1 : o
: e . e 0 aluatior i
®  Understand different techniques of Job Analysis & Job l'_\f““_ e [ ; Hoiivs
——— crocrent techniques o i | No. of Hour
= opic ]
| Unit

1Sat) ) - ifestyle "om ensation -
Compensation and Organisational Strategy - le.s't..\lc :mdﬂ(' pschm | 1

Pay and Social Class Reward System Compensation Sy | |
Unit] | ™

: s e ’rogram - Jobs an
| Compensation Dynamics - Rates of Pay — Compensation | 10gran

Pay in India

oy - S PR PO - 2 Critico: :Soure
Strategic and Tactical Compensation Issues - l;m.plo,\.u-\ d (‘f‘““‘] R: e J
- Division of Labour Pay Relationships Legislation and ompensatic
Unit 11

‘ 12
[ndian Legal System — Minimum Wages Act. Employee Compensation .»\cl?
Apprenticeship Act, Bonus Act : e é
{. Job Analysis - Gaining Employee Acceptance — ollecting and [')c.s_cnbms: Jol
e Data — Job Facts — Job Contract - Elements of Job Descriptions = .!ol.r 12
Kgieltt Requirements and Pay — Job Evaluation - Job Ranking — Market Pr:cmg
Approach - Maturity Curve Method.

|

‘ Point Factor Method of Job Evaluation
Unit IV Delcn'nining the Need for a Survey — Pre
Survey Methods Designin

= Pay Structure Architecture -
Theories — Merip Pay
Designing a File Co

Job Evaluation Committes

paring for the Sur, ey — Identifying | 12

12 the Survey — Using Third Party
Pay for Performance —

~Performance Appraisal |s

<~

‘ove l
arty SU%L__\;_-_;_H |
Application of Motivatio
Sues and Opportunities

1

nient — Short Term Incentives Premium angd

UnitV  Differentials - Individual Based Bonus and Rewards- Long Term lnccmi\'z.-f 12
and Deferred Compensation Plan -

Executiye Compensation
- International ¢ ompetition - Bene

fits Administration — Employee Benefits)
- / v L3 verd o |
| OWI .mc'l Pay Admml\u.nuy_\_w_‘ = e
Recommended Readings:

* Richard |, Derson, “Compensation Manage
- and Rynes, | Sara,

Annszmng. M.and Murlis, 1.
Latest edition of the

Suggested Continug

ment”, Pearson Education,
* Gerhant, B

“Compensation™ S

"Reward Mang
text books should
us Evaluation Met

a8¢ South Asia | New Delhi
gement™ Kogan p
be used,
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age India Private Limited, New DelhiNote-
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. YEAR-5/SEMESTER-10

 DISCIPLINE SPECIFIC ELECTIVES (DSE)-SUPPLY CF

No. of Hours-60

After studying this course, the studenits will be able to:
* Understanding on the concept of Supply chain management and elemenis involved in it

* Knowledge on the process of supply chain management, networking and design optimization

b 4

* Understanding about the emerging trends and future prospects in the field of supply chafiimanagement &

Unit Topic

of Houry

troduction to Supply Chain Manngement (SCM); Definition and scope uj%.%upply chai :
Unit | [M@nagement, Importance of SCM in the context of Indian businesses and economy. Key elemen 12
T the supply chain; procurement, production, logistics, distribution, and cusférmer service|

verview of' reliftin strategics and their implications for Tndian enterprises

«dition)
Education India, Iatest cdition
ent” by 'MB.Q@!%‘MGhuYMW@M(_mePnge. 2019)

‘Discussions, This will instill in student sense of decision

*  "Sustainable Logis ﬁnd@wp!y Chain Management: Principles nnd Proctices for Sustinable (pecations and

Methods; In addition to the (heoretical inputs the course wil beelivereddhrough

. 'Supply Chain Mpmom: Strafegy, Plapning, and Operation” by Sunil Chopra and Peter @'ﬁlndl (Pearson
. '“D_’ﬂa Chain Masagement: Cancepls and Cases” by Chandra Sckarn (Tata McGraw-Hil| Bducation, latest
e Maﬂh MM)‘Smmgy. Planning, and Operation® by Sunil Chopra @i Peter Meitd! (Pearson

upply Chain Processes and Operations: Analysis of supply chain ptocesses: pland] sourcing, ‘.;. :
ing, delivering, and returming, Role of inforrmation technology in supply chain gpemtions: ERF % )
Unit I ns, SCM softwure, and data analytics, Supply chain intégration and. eollaborationd = 12 i
tinerships with suppliers, manufacturers, distributors, and customers, Case: studies of |5° £
uccessful supply chain operations in Indian industries : i
upply Chain Network Design and Optimizition: Fundamentals of supply chain netyvo 5 .
ility location, distribution network, and tmusportation modes, i : i
Unit 111 ization: invenfory managément, demand forecasting, and order fulfillmeng; 12 #
y chain network design and optimization in the Tndian contexts infrastru ¢ i
'w:ghnu' and market dynd o $
\ fency and iveness £ :
| Supply Management: Cencept of sustaimability in supply chai lanagement]
' ;ioﬂal,iﬁd'eﬁﬂﬁbfnicdlmmﬁonglmptqmmﬁtionofsusiaimb!cp Y in Indiarnf *
Unit y [PPly chains: green procuemens, eco-fiendly packnging, aad waste réduction, Copipliance wi S
' regulations and standards: E-waste management, carbon foolprint teduction, a
le energy adoption, Case studies of companies implementing P d
! e chain practices in India ' : %
merging Treo _w,ﬂmﬂMothupplmein’Mmmntﬁprmi E9f emerging
ends in supply chain management: digiralization, block chain technology, and Inte X.of Thingd ;'
Uni¢ v {107, Impsct ofglobalization and trade dynamies.on Indian supply chalng: outsourcingofishoring - 12
d global sourcing, Future challenges and opportunities In supply chisin management: resilience)’
f, and responsiveness in volatile markets, Policy recommendations 5
jes for enhang ing sapply chain competitiveness and resilience in India if
v

Management’
* "Supply Chain Mabsgement 4.0; Optimizing Supply Chain Processes and Technologies on the figital Era” by

@

aking and ractical




YEAR-5/SEMESTER-10

DISCIPLINE SPECIFIC ELECTIVES (DSE)-STRATEGIC MANAGEMENT
' No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

oy

MASTERS DEGREE IN COMMERCE

PR TR gL AP R
-y & [ m 1 b :
+ EaiEN
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Cuvhch e AR B i) 20

|Course Outcomes:

After studying this course, the students will be able to:

* Todescribe the role of Strategic Management .

*  Tounderstand various levels at which Strategy exists namely Corporate, Business and Functional level

¢ To helpstudents learn strategic management models

* To analyze how organizations make decisions in response to rapid changes that occur due to
environmental changes,

¢ To amalyze how firms make entry into global markets and implement and evaluate strategy at an
Intemational level.

Unit Topic No. of Hours

e ¥ T 73 :
[ SalyEefae Aoiropeg et 1 2Fe drtanias
A N S S TR A

Concept of Strategy: Concept of Strategy and Strategic Management; Stratcgi
Unit 1 anagement Process; Levels of Strategy; Approaches to Strategic Decision Making 12
izational Mission and Purpose; Objectives and Goals; Importance of
ic Management.
Environmental Analysis: Analysis of broad environment: Environmental profile
_ ting scenarios; Environmental scanning techniques- ETOP, PEST and
OT (TOWS) Matrix; Michael Porter ‘s Diamond framework; Analysis o
ing environment - Michael Porters model of industry snalysis; Strategic grouy 12
3 Analysis of intemal enyironment- Resource audit; Resource Based View
V); Core and distinctive competencies; Sustainable competitive advantage and
ansicnt competitive advantage.
trategic Choices: Strategic options at corporate level: Growth, stability and
| strategies; Corporate restructuring; Strategic options at business level
porters’ competitive strategies and cooperative strategics. Evaluation of] -
tegic altematives — Product portfolio models (BCG matrix, GE Matrix, ete.)
ituation Specific Strategies: Strategies for situation like competing in emerging
ndustries, maturing and declining industries, fragmented industries, hyper -
mpetitive industries and turbulent industries; Strategies for industry leaders,
er -up firms and weak businesses, faln
tegy Implementation and Evaluation: Strategic Lmplementation — Concept |
lationship between Swategic Formulation and Implementation; Strategi ‘
Sveluation and Control- Concept, Types of Strategic Control, Techniques of =
trategic Evaluation and Control - Strategic and Operational Control.
ended Readings:
Kazmi, A Business Policy & Strategic Management. New Delhi, Tota MC graw Hill, 2002
2. Miller, A & Dess, G.G, Strategic Munagoment New York. McGraw Hill, 1996
3. Banerjee, BP, Corporate Strategies New Delhi, Oxford University Press. 1999,
4. Pearce, J.A. & Robinson, R.B. Strategic Management. New Delhi ATTBS, 1997
ote-Latest edition of the text books should be used. .
Suggested Continuous Evaluation Methods: In addition 1o the theoretical inputs the course will
delivered 1hmugbAssignments. Presentation, Group Discussions. This will instill in student a
ense of decision making and practical leaming,
Suggested equivalent online courses: On Swayam, Vidyamitra.infiibnet.ac.in, literature-
tudy-online.com, epg-pathshala, egyankosh.ac.in

Unit 11

Unit 111

Unit V

® e 0 0

Page | 60




Credit
Year | Semester | Code Title of Papers/Courses

GE-1.1 | Business Organisation and Ethics 4

|
GE-1.2 | Communication & Documentation in Business 4

1

GE-2.1 | Basic Accounting 4

11
GE-22 | Marketing for Beginners 4
GE-3.1 | Sales Promotion and Public Relation 4

I
» GE-32 | E-Commerce 4
e GE-4.1 Finance For Non-Finance Executives 4
GE-42 | Introduction 10 Foreign Trade Management 4
Organisation Behavior 4
E-Banking 4
Corporate Social Responsibility 4
-2 | E-Filing of Income Tax Returns %
Tourism Marketing 5
| ndustrial Relation in India »
4
4

- EP
) - 4
S| .,- _—‘ 5 = 4
ey
i



YEAR-I/SEMESTER-1

GENERIC ELECTIVE COURSE (GE) - BUSINESS ORGANISATION AND ETHICS

No. of Hours-60
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

coum ”Me '::'-n‘%' Lecture|  Tutorial | Practical/Pract | Course (if any)
'GE: BUSINESS | 4 LI PTINCIS ¥ Sa 1082 [T Na
ORGANISATIO | St | e ' :

N&ETHICS |

Course: GE 1.1 Course Title: BUSINESS ORGANISATION & ETHICS
Max. Marks: As per Univ, rules Min. Passing Marks: Asper Univ. rules

Course Outcomes:

Aflter studying this course. the students will be able to:
*  Understand the work techniques of Organizations 10 ensure success and tmely completion of tasks
*  Understand the Importance of motivation in building a strong and competitive Business Organization.
* Understand the importance of Leaders and Leadership in the context of Business Organizations,
*  Understand the importance of Values and Ethics in Business.
*  Develop a background 1o ethics as a prefude to learn the skills of ethical decision-making and, then, to

. | apply those skills to the real and current challenges of the information professions.
LY Unit Topic [ No. of Hours
: Meaning, Definition & Scope of Business, Classification of Business,
Meaning, Definition, Characteristics, Objectives and Evolution of Business | >
Unit 1 Organisation, Difference between Business & Profession. | 12
= Establishment of a Now Business: Meaning of Promotion. Features of
3 Unit II | Business, Size of Business Unit, Determinants of Establishment of a New 12
- L Business
Forms of Business Organisation. Sole Proprietorship, Partnershi p. Joint Stock =
Unit I 5 2 12
Companies & Co-operatives.
Business Ethics- An Overview-Concept, Nature, Evolving Ethical Values
Unit Iv Arguments Against llusing:s E thics. Relationship between Ethics & Corporatg 12
Excellence - Corporate Mission and Statement, Code of Ethics and Culture,
Indian Ethics,
~ Business and Society Changing Concepts and Objectives of Business
Unity | Professionalisation, Business ethics, Gandhian Philosophy, Organisationa 1
A Culture,  Technological Development  and  Social Change, Social -
Responsibility of Business, Social Audit.
- ccommended Readings:
¢ Koltar Philip; Marketing Management
P * Stanton, Etzel Walker; Fundamentals of Marketing
* Saxena Rajan; Marketing Management
- *  Chottorjec S, K. BusinessOrganisation
- * Jagdish Prakash Business Organistaton and Management
* O Prukash Business Organisation

ote-Latest edition of the fext books should be used,

uggested Continuous Evaluation Methods: In addition to the theoretical nputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a
se of decision making and practical leaming.

uggested equivalent online courses: On Swayam, Vidyamitrn.lnﬂibnet.ac.in, literature-

tudy-online.com, pg-pathshala, egyankosh.ac.in




No. of Hours-60

_ CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

: ; Credit distribution of the Course Eligibiiey [ rwé.!&:m:eof
Conmm. n Lecture | Tutorial | Practical/Practic  Criteria Course (if any)
GE: 04 4 0 0 1042 Nil
Communication
y &
Documentation
_____in Business

Course Title: Communication & Documentation in

|

Course: GE 1.2 Business

L-.\lax. Marks: As per Univ. rules

Min. ﬁ;ssing Marks: Asper Univ. rules

Course Qutcomes:

After studying this course. the students will be able to:

* Analyse the need of Comnunication in management.

* Interpret the need for effective listening.

* Examine the concepts of written and spoken communication.

* Toprovide adequate knowledge to the students for formulating and handlin g
* Understanding the effectiveness of documentation in Business.

of project.

* Understanding significance and utility of modern documentation methods

Unit Topic

No. of Hours

Unit | SN ; ¥ i
communication, Importance of Business communication,

Feedback.

Communication: Defining communication, Process of communication, 12
Communication Model, Objectives  of communication, Principles of

Importance

Informal communication,

Channels of communication: I'ypes of communication, Dimensions of 12
Unit 11 communication, Barriers to communication Verbal, Non-Verbal. Formal,

Barriers to Effective Communication and ways to overcome them,
Unit 111 listening: Importance of Listening, Types of Listening Barriers 1o Listening
and overcoming them, listening situations, Dey eloping Listening Skills.

Vocabulary.

Fundamental of Business writing: Format of Business. Types of Businesy 12
Unit IV | letter, Inquiry letter, complaint letter Persuasive letter, Proposal, Report
Writing. Spoken skills Conducting Presentation, Oral presentation, Debates)
Speeches, Interview, Group Discussion, English Pronunciation. Building

financial reports, and stock or sharcholder reports HR docwn

Documentation: Correspondence and regular  communications: Leners, 12
emails, and memos Reports: Business and marketing plans, feasibility studies)

|
nentation: li_\'-1

rof. Vijay Prakash, Kumud

Unit v ¢ :
lewa, comdtscts, non disclosune aglecionts. and  omployee pulicy  any
procedural manuals, Employment agreement: A document that any new
employee would have to sign when they're hired.
ecommended Readings:
* Business Communication and Personality Development (2024), p
Publications, Delhi.

* Business Communication, Prof. Kanchan Lata Sinha, Vinayak Publications. Agra.

*  Sanjay Kumar & Pushp Lata, Communication Skill,
*  N.Gupta, K. Jain & P. Mahajan, Business Communication.
ote-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: [n addition to the theoretical inputs the course will

ankosh.ac.in  /~

delivered through Assignments, Presentation, Group Discussions. This will insuill in student a

uggested equivalent online courses: On Swayam, Vidyam ra.inflibnet.ac.in, literature-




YEAR-1/SEMESTER-2

GENERIC ELECTIVE COURSE (GE) - BASIC ACCOUNTING

No, of Hours-60
T‘cm:mr DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE

COURSE
e | '%@ﬁm!ﬂgnﬂwq(;onm Eligibility Pn—n&:mof
Lecture| Tutorial | PracticalPractice €riteria | Cotirse (i any)
R ST Y
r_l.: B ‘l I ‘ o | . 4

Course Title: BASIC ACCOUNTING

Min. Passing Marks: Asper Univ. rules|
‘s |
Course Outcomes:

Max. Marks: As per Univ. rules

|

l
|

After studying this course, the students will be able to:
* Evaluate the importance of accounting and accounting information for business.
* Debate the necessity of balance sheet equation for accounting records
Defines assets, debis and equities in business.

Evaluates the changings in assets, debts and equities on balance sheet equation.

Apply eritical thinking skills by identifying and analyzing accounting issues using relevant accounting
frameworks,

Evaluate snd mitigate the risk of non-congruent behavior by implementing appropriate mterrial controls,
incentives, and performance measures,

Unit Topic | No. of Hours

Unit1 Conceptual framework- Meaning Concepts, Convention, Scope, 10
Importance of Accounting, 1

Unitnt | Recording: Account, Double Entry System of Bookkeeping. Rules of | 10
Bookkeeping, Journals, \

Unit Tl Classification & Summarizing: Ledger Posting and Preparation of trial 10 ]
balance, Managing & Importance of trial balance. |

Unit IV Analyzing: Manufacturing, Trading, Profit and Loss Accounts and 15 ]
Preparation of balance sheet with adjusiments,

Unit ¥ Depreciation accounting: Meaning and importance, Method of s
depreciation Straight lines and written down values.

Recommended Readings:

Goyal, B.K., & Tiwari, H.N. "Financial Accounting.” Taxmann Publication Pvt, Ltd. New Delhi.
Tulsian, P.C. Financial Accounting, Pearson Education

Goel. DK, Financial Accounting, Arya Publications. New Delhi (English & Hindi) \
N L Ahuja. "Financial Accounting & Analysis Taxmann Publication, Py, Ltd. New Delhi 1
M.C. Shukla. T.5. Grewal and 5.C. Gupta. Advanced Accounts. Vol.-1. S. Chand & Co.. New Delhi.
(English & Hindi)

S.N. Maheshwsri and. S. K. Maheshwari. Financial Accounting, Vikas Publishing House. New
Delhi. (English & Hindi)

» Bhushan Kumar Goyal and HN Tiwari, Financial Accounting, International Book House

ote-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a
of decision making and practical learning.
uggested equivalent online courses: On Swayam, V amitra.inflibnet.ac.in, literature-
tudy-online.com, ¢pg-pathshala, egyankosh.ac.in \?\




YEAR-I/SEMESTER-2

| GENERIC ELECTIVE COURSE (GE) - MARKETING FOR BEGINNERS l
i 8 No. of Hours-60 .-
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE
‘ Credit distrihution of the Course Ellgibility Pre-requisiteol
Lecture| Tutorial | Practical/Practice]  ¢riteria c“,:'f‘,‘,w)

A5 R [T VR Il Jo o [ 10427 NI

Course Title | Credits |-

s
S0 Bad

e A A et BRI N
BEGINNERS . | [~ | :
Course: GE 2.2 Course Title: MARKETING FOR BEGINNERS
Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rules
Course Outcomes: A

After studying this course, the students will be able to:
* Understand the Modern marketing concepts
* Providing knowledge about marketing mix, segmentation. targeting and positioning
* Giet clear idea of product planning, Diversification, Elimination and pricing strategies.
* Summarize marketing of consumer goods, channcls of distribution

Unit Topie¢ No. of Hours

Introduction: Nature, scope and importance of marketing: Evolution of
marketing concepts; Marketing mix; Marketing environment, Micro anc
Macro environmental factors, Consumier buying process; Factors
influencing Consumer buying decisions. Mgk
Market Selection: Markel segmentation— concept, importance and
Unit 11 | bases: Target market selection: Positioning concept, importance and
bases; Product differentiation vs. market segmentation. =
Product:  Meaning and  importance.  Product |
classifications; Concept of product mix: Branding,
Unit 11 | packaging and labelling: After-sales services: Product life-cycle: New s
Product Development.
Pricing: Significance; Factors affecting price of a product: Major
pricing methods; Pricing Policies and strategies.
Promotion: Nature and importance of promotion; Promotion Tools]
advertising. personal selling, public relations; sales promotion and
Unit IV | publicity - concept and their distinctive characteristics; Promotion mix{
Factors Affecting promotion mix decisions; and Integrated Marketing
Communication Approuch, -
Distribution: Channels of distribution - meaning and importance;
Usit v Types of distribution channels; Wholesaling and retailing: Factors
Affecting choice of distribution channel: Distribution  Logisticsy
Meaning, importance and decisions. i il
Recommended Readings:
» Kotler, Philip; Keller, Kevin Lane, Koshy, Abraham, and Mithileshwar Jha, Marketing

Management: A SouthAsian Perspective, Pearson Education.

«  Palmer, Adrian, Introduction to Marketing, Oxford University Press, UK

« Lamb, Charles W.; Hair, Joseph F., and Carl McDaniel, Principles of Marketing, South Western
Publishing, Ohio

o  Chhabra, T.N,, Principles of Marketing, Sun India Publication.

«  McCarthy, E. Jerome., and William D, Perreault, Basic Murketing, Richard D.Irwin,

«  Pride, William M., and D.C. Ferell, Murketing: Plunning, Implementation & Control, Cengage

Unit 1 10

Note-Latest edition of the text books should be used.
uggested Continuous Evaluation Methods: In addition to the thearetical inputs the course will

e delivered through Assignments, Presentation, Group Discussions. This will instill in student 2

ense of decision making and practical learning.
uggested equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-

udy-online.com, epg-pathshala, egyankosh.ae.d /




g ' RELATION |
— TION AND PUBLIC L_ o
SURSE (GE) - SALES PROMOTION AND PUBLIC
e o TPV 'OURSE ) B it

GENERIC ELECTIVE COURSE (1

o, of Hours O UISITES OF THE COURSF
——— REF-RI( ‘ S (
- - — 7()* V[-'l-l(w;ll.ilrl I'TY AND PRE-REQ
CREDIT DISTRIBUTION, EL.

Pre-requisiteof

Credit distribution of the Course ,.::!_;.:::?;} Cour;'c‘ ‘;i“ny)
. K | | Practical/Practice & ]
Gpe T P Lecture| 1 utoria : — ‘
0
5 4
GE: SALES 4
PROMOTION “
iAo SALES OTION & PUBLIC
e “Course 1‘il|v:.%f\l.:;:: :'/r\{_(r)llem e |
‘ . Passing Marks: Asper Univ. rules
bt " L i) ~ Min. Passing Marks: Asplf’ lﬁJnn; v S
Max. Marks: A« per Univ. rules HgHE T
=

('oufs; Outcomes:

S i '‘KC < l ild\ '.'f“'\”\_\.’
i il { ONg lnfl!k&,lln}.{ anc
pleting ourse, the students will be able to distinguish amc ng‘m A e
. \“cr\\‘:”‘ i "11“ (\l\)“r:“[;("t; .l('li\ilit\' .\'llch us ')l’OdUL‘“L)n. lnill'l.l‘l}&.]nk . & nance

lerms nd catego 1ZC dDusi LR b ¢

SCT l)c t S Iviti ‘elale mi Aing .

dc‘“‘ l h”“' IhL‘ sC achivities ICL“L 0 dr‘\t . . ’\ Cni*i § S“Hl n lul””””"

* Proy i‘““g knowledee about Creation of Advertisements, A¢ ng cgy P g

Vot ion and Public Relations.
* Getclear idea of Advertising Media and Budget, Sales Promotion anc
ret clear idea of . : : =
f=——e st W

I No. of Hours
= Topic u
Unit — PSR
e ~ 3 = g [cance
I Introduction of Advertising; Concept, l-unu!mvls .mQ Zl“l,ll.lrlccpmm 12
Unitl | of Advertising: Advertising Communication System an
Process: Setting : - ———
.A\d\fertising Objectives; The DAGMAR Approach. ertising  Strategs 2
o= ~,\T\-crtising“_.'iAl?alcg.“ Planning: Need for Advertising | £)

Planning; Steps Involved in Deve

loping Advertising Strategy3
Fnt Considerations i Developing
Unit 11

‘s 70 |

Advertising  Strategy: Advertising 12
Organisation ~ Factors Considered and ()rg_anis:ninnnl Approaches]
Advertising Agency - Role and Functions: Or !

Adsertiser and Agency Relationship: Agency ('ﬂpﬂus_ul_wn.

Creation of Advertisements: Advertising Appe
Yot Classification and Essentials: Advertising Copy
gt Structure of Copy: Advertising Layout - Concep

Principles.
Advertising Media and Budget: Ady
Media Selection Problems; Consider.
Scheduling; Adventising Budget
and Factors Inﬂucncing Budget:
Rationale and Techni ues of M | 3
Sales Promotion Concept and Typesof Saled
Unit V Promotion: Cong

of Public Relations; Social and
Economic Effeeqs of Advcnising;

o < e 12
i of 4 Ad\'cmsmg and Competition:
A(I\-cmsmg Regulations in India,
Recommendeq Readings:

*  Kaotler, Keller, Koshy And Jha M
*  Trehan Mukcsh.Trchan Ranju,

Chunnawalia S.ALAdve
Belch MA & Beleh G2
Pcrspcctivc. Sixth Ediy
Manendry ) / \

i Bmf:‘t ;‘:;:n /:;'l\MW "8 Mans Concep und. Cases, Targ MeGraw Hill Publication.
N i A (ex.( |;m,ks sho;,id btclll'.s;\(;lvcm.\mg .\I;m;\gcmcn!.l’curson Publication
Sugge-slcd Conlinuous Evaluatiop uddu.lon 10 the theoretie

/ ‘uough Assignments, Prcsemution Group D; M)m" '
Sense of decision making and pract; : ’
Suggested Cquival

ent anli
udy—onlinc.com,

ganization of Agcnc_\';}

als — Concept,
~ Copywriting and
1. Functions and

ertising Media — Principal Media]

atons in Media Selection; Medig

Approaches to .~\d\‘crlising Budget 12
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TAPRILYASERE (e BB N T o

S No. of Hours-60 , e —
! Ltert= - 3 “ 1T O dls o Ol[RS!“
L ELIGIBILITY AND PRE-REQUISITES OF THE C
CREDIT DISTRIBUTION, ELIG Pre-requisiteof
= . Credit distribution of the Course Eligibility the
Cour: 'ﬂﬂe ) Credlh L;cll;" Tutorial | PracticalPractice] Criteria | Course (if any
e SOV R _‘ 2 3 ol TR 0 1042 Nil
£-COMMERCE | s Course Title: E-COMMERCE
K2 Laulpes (Lb‘ - 7 Min. Passing Marks: Asper Univ. rules
Max. Marks: As per Univ. ru st =
Course Outcomes:

Afier studying this course, the students will be at‘;lc .u');.mm‘-“
*  Understand the basics of E-Commerce and Online SInes:
*  Understand how technology is used for online business

'F *  Understand operations and legal aspects of E-Commerce.

y S
Unit Topic !}0. of Hour

S

Introduction:  Introduction to E-Commerce and Definition, .E{
Commerce-based aclivities, Goals of E-Commerce, Techn'nca
Components  of E-Commerced Funclion.\". Advanlugcs an
Disadvantages of E-commerce, Scope of E-Commerce, Hcctron'uf.I
Commerce Applications, Electronic Commerce and Electronic
Business,

Unit |

Planning Online-Business: Nature and dynamics of the internel. 0
Unit It | Electronic business models: B2B, B2C, C2C, C2B. E-C om’mercc-_pur.; 2
online vs, brick-and-click business. Requirements for an online business

Technology for Online-Business: Intermet and its Evolution, IT
Infrastructure, Middleware & Domain names. Component of Internet
Pt Information technology structure, Development of Intranet. Extranet
and their Difference,
wrv | Operations of E-Commerce: Online payment mechanism: Electronic 10
Unit v Payment systems: Payment Gateways: Tools for promoting websites

10

Security and Legal Aspects of E-Commerce: Threats in E-Commerce;
Uit v Cyber Laws—Relevant provisions of Information Technology Act

‘ e ; 13
2000, offenses. secure electronic records and digital signatures,
Penalties,

Recommended Readings:

* Arora. Shivani, E-Commerce. Taxmann Publication Pyvi. Ltd, New Delhi.

* David Whiteley, E-commerce: Stratcgy, Technology and App

*  Bharat Bhaskar, Electronic Commerce: Framework. Technol
Hill Education

PT Joseph, E-Commerce: An Indian Perspective, Pl Leamning

KK Bajaj and Debjani Nag, E-commerce, McGraw Hill Education
TN Chhabry, E-Commerce, Dhanpat Rai & Co,

lications, McGraw Hill Education
ogy and Application, 4th Ed.. McGraw

s
5
o
]

at Rai & Co Note

atest edition of the text books should be used.

uggle.sled Continuous E.Zvaluation Methods: I addition to the theoretical inputs the course will
cliv crcd. ll.lmugh J;Assugnmems. Presenlalion. Group Discussions. This will instill ip student g
se of decision making and practical learning,

uggested equivalent online courses; Oy Swayam, Vidyamitrn.inﬂibnc

tudy-online.com, epg-pgtbsbal%.m Lac.in, literature.-

v g / .




YEAR-2/SEMESTER-4

ENERIC ELECTIVE COURSE (GE) - FINANCE FOR NON-FINANCE EXECUTIVES

| No. of H_ouns-w

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE
5 ~-):, T N ST T =X ¥ = = ‘ :
) _;';? ? | Creditdistr b o | Prerequisiteol
v ' s ' g |y the:
AT , Lectare]  Tutoral, | Course (if any)
R YR R 'Tr’]’ 554 welirz e L 2o

) g ey It T
Course: GE 4.1 Course Title: Flmgs’:;%%;oN_nxANCE

Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ, rules
Course Outcomes: &

After studying this course, the students will be able to:
* To provide adequate knowledge to the students to familiarize non-finance executives with the essential
of finance and investment.
b:ndasunding investment Environment and concept of Return and Risk
Understand Bond Valvation & role of Credit Rating agencics,
Examine Equity analyss approaches.
Dc\'glop insights in 10 two secunties portfolio using Harry
Familiarize with Investors protection Framework, )

Markowitz model and understand CAPM

Unit Topic No. of Hours
Introduction: Meaning and Importance of Finance. Time Value of money|
Unit]  {Compounding & Discounting), Risk & Return. Alternative investment 12
options. Sources of Long-term financing and short-term financing.
Financial Analysis and Capital Budgeting: Types of Financial
Analysis: Meaning,

tatements- Income Statement, Balance Sheet, Ratio
ignificance and Limitations. Current Ratio, Quick Ratio, Absolute
Liquidity Ratio, Debt-Equity Ratio. Interest Coverage Ratio, Inventory

Unit!1l  [Tumover Ratio, Debtors Turnover Ratio, Average Collection Period, 12

reditors Turnover Ratio, Average Payment Period, Return on Capital

mployed. Eaming Per Share. Dividend Per Share. Capital Budgeting

rocess, Capital Budgeting Techniques (Pay Back Period, Discounted

yback period, NPV, IRR). .

ost of Capital and Capital Structure: Concept of Cost of Capitul and ‘

tal Structure: Cost of Debt Capital, Cost of Preference Share Capital

Unit 11 uity Sharc Capital, Weighted Average Cost of Capital (WACC)} 12

caning of Leverage. Operating  Leverage, Financial Leverage,
ombined Leverage,

tl: Types of Dividends, Dividend|

ividend Decision and Working Capi
licies and fuctors affecting dividend policies. Concept of Working 02

L1y Capital, its components and Factors affecting working capital
requirements. Contemporary issucs in Finance. y '
Valuation of Sceurities: Types of Risks and Returns. Concept of ;
Unit v [Valuation, Equity vValuation & Analysis, Bond Valuation & Analysis 12 <
Portfolio Analysis. Ll
[Recommended Readings:

o Bhargav, B, K, Finance for Non-Finance Managers. Jaiko Publishing House.
Hill.

o Chandra, P. Finance Sense: Finance for Non-Finance exccutives. Tata McGraw
o Gabriel Hawawini, Claude Viallet, Finance for Non-Finance Managers, Cengage

Pyt Lud.
o Gene Siciliuno, Finance for Nonfinancial Managers, (Briefease Books Serics),
o Tripathi, Vanita, Basic Financial Management” Taxmann Publication.
Note-Latest edition of the text books should be used. . '
Suggested Continuous Eyaluation Methods: In addition 1o the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a

- se of decision making and practical lcamirg
uggested equivalent online courses: On Swayam, Vidyam tra.inflibnet.ac.in, literature-
_ e.com, epg-pathshala, egyankosh.ac.in /7 3 }

Delmar Leamning India

Tats McGraw Hill,




YEAR-2/ISEMESTER-A

15 CI=

Course Title: INTRODUCTION TO FOREIGN

‘Course: GE4.2. TRADE MANAGEMENT
Jax. Marks: As per Univ. rales Min. Passing Marks: Asper Univ. ruleﬂ
Course Outcomes:

* India’s extemal trade Comprehend the export promotional infrastructure in India and learn
functions of export promotional organizations and also able to evaluate current Forcign Trade

Policy of lndia

Topic




e e

______ GENERICELECTIVE COURSE (GE) - ORGANISATION BEHAVIOR

(‘leT)ﬁblS'l‘RlBUTlON. ELIG

No. of Hours-6(

IBILITY AND PRE-REQUISITES OF THE COURSE

£ edit distribution of the C Pre-requisiteof
Course Title. | Cradits |—r e stril O | Eigibilty the
e PR B /s Al Lecture|  Tutorial Practical/Practice|  ¢riteria Course (if any)
Boeh o] TR o (ST [ e T8 0 10+2 il
NBEHAVIOR |
Course: GE 5.1

Course Title: ORGANISATION BEHAVIOR

[ Manx. Marks: As per Univ. rules

Min. Passing Marks: Asper Univ. rules

Course Outcomes:

After studying this course, the students will be able 10;

Analyze the behavior of individuals and
organization behavior,
*  Critically evaluate the
organizational behavior.

Analyze organizational behavioral issues in the context of organizational behavior theories, models, and

concepts.

Manage conflict in organizational context and deal with stress.
*  Demonstrate how the organ

behavior of people in the organization.

groups in organizations in terms of the key factors that influence

potential effects of important developments in the external environment on

izational behavior can integrate in understanding the motivation behind

!

Unit

———

Topic

| No. of Hours

}

Unit |

e ——

Organizational Behaviour: Concept and Approaches of OB, Influence of
Socio-cultural environment of human behaviour, Models of Individual
Behaviour, Personality, Perception, Learning, Motivation.

IW

’ Unit 11

Inter Personal and Group Behaviour: Interpersonal Behaviour. Individual
Difference nature, Types and Causes, Group Dynamics-Formal & Informal
Groups, Group Cohesiveness,

= Unit 1

Problems of Human Relations: Conflict-Types & Causes, Conflict
Management, Employee Grievance Handling Discipline. Counseling.

- m—t L LN

~ Unit IV

Communication: Concept, Types, Process & Importance of Communication.

Organisational Development & Change: OD-Concept, Process & Techniques,
Organisational Change-Need, Process, Resistance to Change, Overcoming
Resistance to Change.

Recommended Readings:

* Luthans, Fred “Organisational Behaviour” IRWIN McGraw-Hill, 1998

*  Robbins, Stephen P, “Organisational Behaviour” Prentice Hall of India. 199,
* Singh Y.P., & Pradecp Kumar, Organisational Behaviour, Cyber Tech. Delhi.
*  Aquinas P.G., OrganisationalBehaviour, Excel Books, Delhi,

*  Ashwathappa K., Organisational Behaviour, Himalaya Publishing House.

l Unit V

Note-Latest edition of the text books should be used.

uggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a

uggested equivalent online courses: On Swayam, Vid
v-online.com. eng-nathchala covankach an in

ense of decision making and practical leamning,

yamitra.inflibnet.ac.in, literature-
70N




YEAR-VSEMESTER-5

GENERIC ELECTIVE COURSE (GE) - E-BANKING

No. of Hours-60

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSH

Max. Marks: As per Univ,

Coum ‘mk.

E-BANKING

Course Outcomes:

Min. Passing Marks: Asper Univ. rnlcsli

After studying this course, the students will be able 1o
* Evaluate the importance of E-Banking.

* Understand banking as core business function and basic principles of E-Banking & its products
* Capture dynamic realitics of financial inclusion while emphasizing on various aspects of e-
banking. prospecting and casa sequisition, complaint resolution.

Unit

|

Topic

of E- Banking, E-Banking components, E-Banking: Indian perspectives 10
traditional banking internet banking portals, challenges in E-Banking
Onlme banking and its benefits.

Unit 1

No. of Hours l[
Introduction: Concept and definition of E- Banking, nature and scope
Unitl

king System: Mobile Banking Internet Banking, Sccure
f ypcncxt, Transfer Protocol (SHTP). Online delivery of financia

|
\ 15
: Seeure electronic Transaction (SET): Indian Pavment Models. |
Unit 111

E-Banking Risks: Infrastructure problem; Lack of Skilled Manpower]
egal Framework, Socio Cultural Aspects; Money Laundering: Bankm%

i tronic Payment System: RTGS. Electronic Fund Transfer
Unit IV

l:flmmicMoney' ATM: Credit Card; Smart Cards. Electronic Paymen\ 10
ysﬁ:ms: [E-Banking and digital signatures.

luation of E-Banking System: Advantages of E-Banking system

&l
) ocetolu

:Litanons of E-Banking, Pre-requisites of E-Banking Future of E% 10

s B

!

Intemet Banking, Mac-Millan India Ltd. New Delhi

'jioo 1o the theoretical inputs the course will
Discussions. This will instill in student a

yamitra.inflibnet.ac.in, literature-

|

o Scated with OKEN Scames



GENERIC ELECTIVE COURSE (GE)~CORPORATE SOCIAL RESPONSIBILITY

After studying this course, the students will be able to:
* Examine the scope and complexity of CSR.
* Demonstrate a multi-stakeholder perspective in viewing CSR activities.
« Examine the vision and mission of the corporation for society at large.
* Analyze the impact of CSR on Corporate culture.

Unit

Topice

No.ofHours-fl_l' - S TTR——
~ CREDIT DISTRIBUTION. ELIGIBILITY AND PRE-REQUISITES OF THE COURSE |
oo Credit distribution of the Course | Eiigibiity. mng:uueof
Course adits |- st bR b : ibility |
mmemk % Lecture| Tutorial | Practical/Practice eriteria | 0oy ree (if any)
_GE: ~ T e [ e R ARG L2 N
A Course Title: CORPORATE SOCIAL
Soph RESPONSIBILITY
Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rules
Course Outcomes: =" =

No. of Hours

Unit I

Introduction: Meaning and Definition of CSR. Factors affecting the growth o
CSR Reasons for Social Responsibility CSR activities ~ Nature, types, impaci
on development programme corporaie responsibility towards various group of

12

stakeholders,

Unit 0

CSR - Legislation in India and the world: Provision for Corporate Social
Responsibility in Companies Act2013 ~Scction 135 Scope for CSR Activitics
under Schedule VII

Unit IH

Corporate Governance: Introduction, Historical Background Factors behind
the origin of Corporate Governance Important issues and Need of Corporatd
Governance SEBI Code of Corporate Governance Corporate Governance in
India.

Unit 1V

Current Trends & Opportunities in CSR: Current Trends and Opportunities in
CSR. CSR as Stralegic business ool for sustainable development. Review of
successful corporate initiatives and challenges of CSR

12

i Unit V

Case Studies: Indian Organizations

12

Recommended Readings:
o Ankur Srivastava, Shruti Srivastava, Law & Practice Relating To Corporate Social Responsibility,
Taxmann Publication Pvt Ltd., New Delhi.
« Kloppers, H. & Kloppers, E. (2018) Identifying Commonalities in CSR Definitions: Some Perspectives.
in Kiymet Tunka, C &Roshima, S. (Eds.) Sustainability and Social Responsibility of Accountability
Reporting systems (pp. 229-243). Springer.
* Rajesh 8. Kadakia, Corporate Social Responsibility Law & Practice, Taxmann Publication Pvt Lid.,
New Delhi.
= Porter and Kramer (2006). Strategy and Society. The link between competitive advantageand corporate |
social responsibility. Harvard Business Review, |
o Porter and Kramer (2011). Creating Shared Value. Harvard Business Review
» Reidenbanch and Robin (1991). A conceptual model of comorate moral development, Journal of
Business Ethics (10), 273—284

ote-Latest edition of the text books should be used.

gge:sted Continuous Evaluation Methods: In addition to the theoretical inputs the course will
delivered through Assignments, Presentation, Group Discussions, This will instill in student a
of decision making and practical learning.

uggested equivalent online courses: On Swayam, Vidyamitra.inflibnet.ac.in, literature-

N

udy-online.com, epg-pathshala, egyankosh.ac.in




YEAR-3/SEMESTER-6

GENERIC ELECTIVE COURSE (GE) - E-FILING OF INCOME TAX RETURNS

No. of Hours-60
B 1

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSF.

ol e (e 5 L8 distribution of the Course Elieibi Pre-requisiteof
Co*u 'Tltle | creans}- '.«'f't‘..f:" g e
=3 ,‘.L'rw 5 g».; | Lecture Tutorial | Practical/Practice] i Course (if any)
T DR L SRR S T (e RS gl 18 I_Qﬂ,rj'- Nt
. E‘-FHJNGOE’ '\ 3 u;_-‘.l~- (512 Iy uibel (11455 42 b Lt $5.%
mwmz'lﬁt s A RO
SRETURNSISE A S s La Taet 24 il rere
Conrse: GE 6.2 Course Title: E-FILING OF INCOME TAX RETURNS
Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rules‘l

Course Qutcomes:

After studying this course, the students will be able to:
* Understand the conceptual framework of E-Filing.
* Get famiharity with E- Filing of different ITRs
* Able to Make tax plan for individual.

* Able to File E-TDS Retumn.

No. of Hours

Unit Topic
Conceptual Framework- E-Return Filing- Meaning, Difference between
Unit 1 E-filing and Regular Filing of Returns, Benefits & Limitations of E- q

filing, Types & Process of E-filing, Relevant Notifications, E-
Registration & E-Verification of ITR

Introduction to Income Tax: Basic terminology. Types of assesses
income taxable under different heads, Basics of computation of tota 15

fagn income and tax liability, Deductions available from gross total income
Application for PAN card, Due date of filing of income tax return

Unit Hl | Preparation and filling of various ITRs 15
E-TDS & E-TCS- Introduction. Information Technology and Ta\

Unit IV | Administration, TAN, TIN, Basic Provisions of E-TDS & E-TCS, l-orm 12

| 26A 8 Meanineg Imnortance Stene ta dawnlaad Farms 264 A C




Course: GE 71
per Univ- rules

Max. Marks: As

Course Outcomes:
e students W ill be able to
h the concepts. €

toursm specific ma
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No. of Hours
i

Unit
— | Evolutionof Marketing: Marketing for Tourism-Tounsm Prod _ 5
Unit | Tourism  Marketing Marketing Functions-Market Rescarch-Tounsm 12
Marketing Mix : =
Understanding the Market and the Consumer: Marketing Environment=
Unitll | Consumer Behaviour- Buyer Decision Process = pemand Forecasting -
PNl Market Segmentation — Targeting — Market Positioning. s L
Ps of Marketing: Product Designing — Branding and Packaging — NeW Product
Unit 11T Development = Product Life Cycle: Price; Strategies and Approaches: Al’lacc 12
Channels of Distribution, Promotion: Advertising — Sales Promotion =
Publicity — personal Selling: Other Ps: People. Physical Evidence andProcess.|
Marketing of Tourism & Related Activities: Global Marketing, Direct
Marketing, Social Media& Digital Marketing. Green Marketing, Corporate
unit IV | Social Responsibility, Ethics & Consumerism - Trends in Tourism Markenng 12
_ Marketing of Destinations, Airlines, Hotels, Resorts. Travel Agencics.
Events and other Tourism sub — Seclors and Products.
Developing Marketing Skills for Tourism: Self-Motivation-Team Building- 50
Unitv | Personality Dcvc!opmem-Crealivity & Innovation-Innovative Products in 12
Tourism-International Perspective and Contemporary Trends.
mmended Readings:
« Chaudhary, M. (2010). Tourism Marketing. New Delhi: Oxford University Press.
o Fyall, Al.. ‘: ﬂuﬁkﬁu&?ﬂ Tourism Marketing: A Collaborative Approach (Vol. I8). Bristol:
« Kotler, P.(2006). Marketing Management. Delhi: PHL
: Ns:;rnon, w. 1. (ls9igglgun:‘an:nmls of Ma.rkcting. New Yor.k: MecGraw Hill.
g ""“@mv?’"s ‘&Nanz;k u;mr e'lsns il‘l)qll(l)dln: Cases & Readings. New Delhi: Vikas.
Mm"m'mllmny. 0 . S. (1990). Marketing Management: Planning & Control. New Delhi

Note-Latest edition of the text hooks should be used.

uggested Contin iti
g8 tinuous Evaluation Methods: In addition 10 the theoretical inputs the course will

delivered through Assignments,
Presentat | P SR agvet cerhia
of decision making and practical lenmi:::' Group Discussions. This will instill in student a

Jinflibnetac.in, literature-

uggested equivalent online courses: On Swa
: | 3 yam, Vidyami
y-online.com, cpg-pathshala, egyankosh.ac.in y
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YEAR-4/SEMESTER-7

GENERIC ELECTIVE COURSE (GE) - INDUSTRIAL RELATION IN INDIA

No. of Hours-60

T N
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

Credit distribution of the Course | gyoipygey | Prerequisiteof |

Credifs
i Lecture|  Tutorial | Practical/Practicd  Criteria Conn':e(lfany)
4 4= _ 0 0 10H2 Nil
Course: GE 7.2 Course Title: INDUSTRIAL RELATION IN INDIA

Max. Marks: As per Univ. rules

Course Qutcomes:

Unit

Topic

Unit |

Industrial Relation in India and Emerging Challenges: Industrial Relation in India
-Evolution of Industrial Relations: Approaches to Indusirial Relations: Contextua
and Constitutional Framework; Industrial Relations Strategy, Future of Industria
Relations in India; Emerging Challenges-Emerging Trends in Industrial Relations in
an Era of Globalization,

Min. Passing Marks: Asper Univ. rules

After completing this course. the students will be able toelaborate the concept of Industrial Relations
llllglmte the role of trade union in the industrinl setup. Learner will able to outline the important cause
& impact of industrial disputes and able to claborate Industrial Dispute settlement procedures

No. of Hours

Unit 11

Trade Unionism and Collective Bargaining: Trade Unions-Historical Evolutio
and Types of Unions; Growth and Development of Unions: Functions of Unions
National Level Federations; Trade Unions Act, 1926 and Recent Amendments
Collective Bargaining-Perspective, Concepr, Stages and Prerequisites for Collective

Unit 111

Barguining Process: Types of Collective Bargaining Contracts

Grievance Redressal and Discipline Mechanisms: Discipline Mechanisms-Judicia
Approach to Discipline; Misconduct; Disciplinury Proceedings: Domestic Enquirics
Charge-sheets; Conduct of Enquiry and Award of Punishments: Grievance and
Redressal-Approaches and Nature of Grievances; Causes; Procedure and Grievance |
Redressal Mechanisms. |

Unit IV

Industrial Conflict and Reguiations of Industrial Disputes: Industrial Conflicts
Nature of Conflicts and its Manifestations; Data Analysis; Labour Administratio
Machinery; Instruments of Economic Coercion; Strikes; Lockouts Inter Industry!
Propensity for Strikes; Strike Pattermns; Arbitration; Conciliation; Adjudication]
Regulations of Industrial Disputes-Contextual  Framework, Object, Scheme,
Industrial and Individual Disputes: Participants in Industrial Dispute: Settlement of
Disputes.

12

Unit vV

Workers Participation and International Labor Organization: Workery
Participation-Evolution and Nature of Participation; Forms of Participation: Impact
of Participation; Prerequisites for Success-full Participation: Limimtion of
Participation; Current Trends in Participation in Indian Industries: International Labos
Organization-Genesis of 1LO; the Philadelphia Charter:  Membership and
Organization: Major Activities of the [LO: Convention and Recommendation; [LO
and Indis=Tmpact; Diffeultes m the Adoption of Conventon and Recommendations

12

Recommended Readings:
. R’.
» R,
« Personnel & Human Resource Management ~ Text & Cases by P. SubbaRao
« Human Resource Management and Personnel Management - Aswathappa, Tata McGraw Hill,

New
o Human Resource Management - §. S. Khanka, S. Chand & co., New DelhiNote-
test edition of the text books should be used.

C. Agarwal, Industrial Law, Sahitya Bhawan Publishers & Distributors,
L. Naulakha, Industrial Laws

uggested Continuous Evaluation Methods: [n addition to the theoretical mputs the course will
delivered through Assignments, Presentation, Group Discussions. This will instill in student a
se of decision making and practical leamning.

uggested equivalent online courses: On Swayam,

e

: _ :/}da\mlm.inmbnel.nc.in. literature-
udy-online.com, ml&lm;y!nm.m v/ . e




YEAR-4/SEMESTER-8

GENERIC ELECTIVE COURSE (GE) - CONSUMER PROTECTION q

No. of Hours-60 7 .
ELIGIBILITY AND PRL-RLQUISI TES OF Tlil' COURSE

C REDIT DIWRI BUTIOV

‘ E 8.1 R CourseTme CONSUMER PROTECTIOV

N 0\ \ ¥ : 3 : j’ !

Max. Marks: As per Univ. rales Min. Passing Marks: Asper Univ. rules
Course Outcomes: ‘

After studying this courve, the students will be able 10:
* To provide adequate knowledge to the students for familiarize the student with of their rights as a consumer |
* Undersanding the role of different agencies in estublishing product and service standard
* A comprehensive understanding on the Consumer Protection Laws and the rights of the Cansumers in India [
* Knowledge about the cnforcemont mechanisms and current issucs concerning consumer profection laws

* Understunding on the ways of empowering the Consumers —
% 3 No. of
l»n“ Toplc Hours

Introduction to Consumer Protection Laws and Rights: Overview of consumer protection

importance, scope, and evolution in India. Historical context of consumer protection laws: fron

Unit 1 | the Consumer Protection Act, 1986 10 the present. Definition of a consumer, goods, and 12
services under consumer protection faws, Fundamental rights of consumers: night to safety
right to information, right to choose, right to be heard, and right to redressal

Consumer Protection Laws in Indin: Detailed study of the Consumer Protection Act, 2019
objectives, key provisions, and amendments, Role and functions of consumer forums: District |
Unit 1l Consumer Disputes Redressal Forum, State Consumer Disputes Redressal Commission, and 5 l

‘ National Consumer Disputes Redressal Commission, Legal remedics available to consumers;

landmark consumer protection cases in India

2 |
filing complaints; seeking compensstion, and enforcing consumer rights, Case studies o J
|

Regulatory Authoritics and Enforcement Mechanisms: Rolé of regulatory authorities ir

enforcing consumer protection laws: Central Consumer Protection Autherity (CCPA), Bureay
of Indian Standards (BIS), and Food Safety and Standards Authority of India (FSSAI)
Unit H1 | Consumerawareness and education initiatives: consumer helplines, awarcness campaigns, and
consumer rights organizations, Inspection. investigation, and prosecution of violations: powers
and responsibilitics of regulatory bodies and law enforcement agencies. Challenges and

refonms in cons consumér protection enforcement in India

Emerging Issues in Consumer Prolection: Emerging trends and challenges in consumet
protection: e-commerce, digital transactions, product safety, and misleading advertisements
Unit 1V Role of technalogy in enhancing consumer prulcmon. online digpute resolution platforms 12

mmumphml pomls,aud emmmu'grxc&ancc redressal apps, Intermational perspectives
o1 consumer prolection: comparative: analysis of consumer protection laws and best practices,
Case studics of recent consumer protection issues ancl their resolution

Unit¥i legal assistance, Corporate social mpmibdily (CSR) initiatives for consumer protections

Consumer Empuwmu and Advocacy: Consunier empowerment through education and
‘wwareness: consumer rights literacy programs. workshops, and seminars, Role of consumer
advocacy groups and NGOs in protecting consumer rights: lobbying. advocacy campaigns, and 12

mw&m ethical marketing practices, and customer satisfaction, Strategics for

j ,mommmdndvomym India
mmended

Rudlngu.
Cnnmed’m Law & Practice, Taxmann Publication Pvt. Lid., New Delhi,
rotection Laws; Issues and Challenges” by S. Ravichandran (Eastern Book Company, 2019)
‘onsumer Protection Laws in India: Theory and Practice” by Aviar Singh (LexisNexis, latest edition)
;ﬁg}wacw Protection Laws in India: Trends and Perspectives” by K.S. Suresh (LexisNexis.
“Consumer Protection in the Age of E-Commierce: Issues and Solutions” by P.K. Das (Oxford University

mﬁ*&f%mMmy" by K. Ramaswamy and Jyotsna Bhatnagar

Uiy Laitht
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GENERIC ELECTIVE COURS

No. ofllour_s_—_(r(l I
LITY AND PRE-REQLU

ISITES OF THE

;;;;; VENTORY MANAGEMENT |
(GE) - INVENTORY MANA |
RSE(GE) - ARy

COURSE

RIBUTION, ELIGIBI : T3 PMW
CREDIT DIST N, ELIGIBILITY T P P
| et et s | Cour i)
, cg%ygg,?mdlk Lecture Tul;rl{ll' e | N
R e R E T L g
MANAGEMENT [ A - TANAGEMENT
MANAG TR Course Title: INVENTORY MANAG Lol
Sk b Min. Passing Marks: Asper |
-, rules NI T, T T SESLEEL .
Max. Marks: As per Univ. ru s ¥

Course Outcomes:

i X 10!
i i ¢, the students will be able i
Aftor s s this course, the stude O ]
i h(l i mi:nd the dynsmics of inventory managcmulu S prin IS[::pdum : r{; o o pcesmes)
i y ‘ d d, distribution, an : _
' . i it "stock wentory,
> entire supply chain (customer S » b ol
U l(ll". mh:l‘-lhcpl:cyllu)de used by organizations to obtain the nght quantitic
* Understan < used by org

quecs as they relate

» Familiarize themselves with inventory management practices
No. of Hours
Unit dope
T i entory Management
Inventory Management: Concept, SeRaLiB lm}rmnt'l;y Principles of
Process. Why inventory management is important? agement 2
Inventory Management, How to improve inventory m““I' & s ) 12
stk perpetual inventory system, what are inventory costs, Role °f‘ mr""' )o?;
Munagement, Methods of Inventory Management, Benefits of g
§ —
[Inventory Management. =
onecept and Valuation of Inventory: C (mcepl. and Objectives ‘Ui
Inventory, Need for holding Inventory, Planning and Cl‘""“”"‘? 12
LRIt Inventory levels, Effects of cxcess inventory on business, Produc
Classification, Product Coding, Lead Time. Replenishment Met.hf)ds._ )
Management of Working Capital: Concept, Meaning, Clas§lilcal19n, ;
Unit Il [Factors determining Working Capital requirements, Sources of Working 12
Capiral, Need of Working Capital e
nventory Control: Concept and Meaning of Inventory Control.
Objectives and Importance and Essentials of Inventory Control, Types of
.' Inventory, Technigues of Inventory Control — EOQ. ROP, ABC. VED),
Unit Iy %) ceinig 12
JIT, Determination of Inventory levels, Impact of Inventory Inaccuracy,
Disposal of Obsolete and Scrap items, Reasons for Obsolescence, C ontro}
of Obsolescence, Control of Scrap
Unity  |Working Capital Ratio- current ratio. quick ratio, absolute liquid ratio,
. : : 3 12
ratio and working capital turnover rutio. =
mmended Readings: R e TR — ==
* MullerM, (2011, Essentials of Inventory Management. AMACON,
. bfarnvan P. (2008). Inventory Management. Excel Books
: ((;:Pa'kﬁm P (“1977), Materialg Management, pH) Leaming Pyy, 14g.
X Ch;:k A'g- & GW R.C. (2014), Materials Managemeny, piy Leaming Pyt [4g.
o SIePhen QOI7), Introduction to Materialg Management, Pearson Publishing.
ote-Latest edition of the text books should be yseq,
Suggested Continyoys Eval
A : uation M i .
be deliversd through Agg; elhOd-l In additmn'lo the theoretical Nputs the course wij
; gnments, Presentatiop, Group Diseysgi R
' ctical leaning, O TS will insil in student o

sV dyamitru.inmbne

=

l.nc.in' lite

rature-

Xy



] No. of Hours-60

—

CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

: 2 Credit distribution of the Course Pre-requisiteof
Course Tite Cradi | G, Eligibility e
LIS I N )T Lecture Tutorial | Practical/Practice “’F"’h Course (if any)

GESR T ASU[ET 0 e oy 0 1042 Nil |
Course: GE 9.1 Course Title: TOURISM IN UTTARAKHAND
Max, Marks: As per Univ. rules ; ‘fiiivli'."fiﬂssing Marks: Asper Univ. rules

Course Qutcomes:

Afier studying this course, the students will be able to:
« Get information of tourist places of Uttarakhand and will know about the background elements
of tourism resources of Uttarakhand
* Establishing world class infrastructure, attracting private sector for infrastructure development
and identifving new tourism destination,
» Gives the knowledge of religious and pilgnmage sites.

e —————————————————

No. of Hours

Unit Topic
Profile of Uttarakhand: Background of the State: Geographical Features
Arca, Land Use & Habitation Pattern, Population, State’s infrastructurc
Health, Education, Roads, Power, Water Resources and Mineral 12
Resources; Structure of the Economy: GDP. Per Capita Income
Industrial Investments, An Overview of Primary. Secondary and Tertiary
Sector of Uttarakhand.
Social and Cultural Heritage; Important caste and tribes, Main dances
Fairs and Festival, Handicrafts, Tradition, Main Cusin. Importan 12
Monuments, Museums and Historical Sites. Folk Traditions, art and
Craftsmanship , = o
Religious and Spiritual Heritage: Spiritual Tourism in Uttarakhand
Unit 11 Background of histarical tourism, important places- Haridwar, Rishikesh 1
ageshwar, Chardham in Uttarakhand, Panch Prayag, Hemkund, panch
Badri, panch kedar. i
ature Based Tourism Activities - Existing Resource, use Patterns and
Further Prospects; Effective and  Potential Destinations for
Unit IV Mountaineering and  Rock-Climbing;  Trekking- Trends and 2
pportunities; River Running- Status and Scope: Parks, Sanctuaries and
ildlife Tourism S
rganizational and Planning: State  Department of Tourism-
rganization, Policies and Performance; ‘Garhwal’ and “Kumaon]
UnitV  [Mandal Vikas Nigam- Role and Contribution in Promotion of Tourism in 2
Uttarakhand; Prevailing International and Domestic Tourist Traffig :
rends and Growth Prospects
Recommended Readings:
«  Tolia, R.S: Uttarakhand Today Winsar publication: Uttarakhand year book (Ilinds and English)
«  Bhatt, K.N; Uttarakhand: Ecology, Economy & Society:
« Kafaltia, Himanshu &Kafaltia, Gunjan; A Comprehensive Study of Uttarakhand; Notion Press Media
Pvt. Lid.
+  Gender Dynamics; Navigating the Concept and Complexities (2025), Dr. Dharmendra Kumar, Akshit:
Publishers and Distributors, Delhi.
«  Uttaranchal me Paryatan naye chitize ~ Dr. Harimohan,

Note-Latest edition of the text books should be used.
Suggested Continuous Evaluation Methods: In addition 10 the theoretical inputs the course will be delivere
hrough Assignments, Presentation, Group Discussions. This will instill in student a sense of decision making and

wctical learning.

Unit 1

Unit 11




No. o'f Hours-60 P — ]
s TSN ¥ R YTy > ol & IRSE
CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COU

g Pre-requisiteol
 Credit distribution of the Course Eligibility e&e.
Lecture Practical/Practice| F’"“"“, | Course (ﬂ_‘ any)
e RV TN PR G AT 0 ‘ 1042 | Nil
Yool ‘.:.‘\‘ B 'v 1 ) 1 ‘
g i W e
' ' Course Title: LOGISTICS CONCEPTS AND
Course: GE 9.2 PLANNING 4 &
i s V. Iu
Max. Marks: As per Uniy. rules Min. Passing Marks Aspc_r ni :

Course Outcomes: .
Afier studying this course, the students will be able to: ' .
*  Understand the scope of logistics and supply chl:nm management in business
*  Explain the core and support activitics in logistics,
*  Examine logistical inte
« Explain the
-

gration hierarchy& various issues in logistics inlcgrunog. !

logistical performance cycles, channel participants and supply chain relationships.

b= Analyze risks mvolved in logistics re-engineering. A R i ' '(;iu—un |

Unit Topic No. |

Introduction Logistics: Introduction Scope of logistics in b.u:s'incss: Lngus!ws ]

and Supply Chain Management, Core and support activities of logistics:

Unit 1 Logi:slica! imcgml'ion hicg‘arch

Barriers internal integration;

rclationships- Channel partici
wer and leadership.

Logisties Sysiem Design: Logistics reenginecring, Logistical eny imnmcpm
assessment, Time based logistics, Anticipatory and Response based strategics
Unitp | Altemative steategies, Logistical operationzl arrangements, Time based

control techniques: Integration theory -~ Location structure, Transportation

ceonomies, [nventory ceonomies, Formulating logistics
strategy.

Logistics Strategy and Plan

1

: ; S ‘
y: Integrated Logistics; Operating ob;ccnvcy. 2 .
Logistical performance cycles; Supply chum

pants, Channel structure, Basic functions. Risk.

ning: Logistics planning triangle, Network!
appraisal; Guidelines for strategy formulation — total cost concept, Setting,
Unit 11 | customer serviee level, Setting number of warchouses in logistics system, 12
Setting  safety stock levels, Differential distribution, Postponement,
Consolidation, Selecting proper channel strateey
Inventory and Purchasing: Review —
Multi facility location problems — Exact me
Unit IV | methods; Logistics planning and design
planning, Assumptions and data
recommendation, Implementation,
UnitV bocatigm Decisions: Planning and 12
analysis, Location analysis, Inventory analysis, Transportation analysis. >
[Recommended Readings: ' ;
* Pierre A David Internati

Sr. ntof Interngtional Trade Operations Sth Edition

* RH.Ballou, Business Logistics Management, Prentice-
* John J, Coyle, Edward ). Bardi and ¢, John Langley Jr.

Inventory and purchasing decisions:

thod, Heuristic methods, other
~ Feasibility analysis,

Project 12
collection, Analysis, Dev

clopment of]

. - M - —4’-‘%__‘
design techniques - Logistics ad hoc

onal Logistics: the Manageme

Hall, 2004

: + The Management of Business Logistics - A
su_pply chain Perspective. Thomson Business Information, 10tk edition 2016

*  Vinod V. Sople, Logistics Management, Pearson Education, 2nd edition 2009

*  Krishnaveni Muthial (1

World Sea borne Trade, Himalaya Publishing

ment, Second Edition edition Prentice-1all

In addition W the 1}

; ! \coretical inputs (he course
roup Discussions, 1

' will be
his will sl in stude

Ut a sense of

thshala, egyankosh.ac iy ayam, Vidyamitry,in boctacin, literagy ey udy-




= e No. of Hours-6 S AE T COURSE =
i T TP i, COURSE
RIBUTION. ELIGIBILITY AND PRE-REQUISITES OF Tt -8
CREDIT DIST DN BLAGEBID T Proreq
Credit distribution of the Course. Ellgibrll‘l:? the )
s TR : crite Course (if any
Course Title | Credits Tutorial | Practical/Practice ,
T e L 0 2 | NI
SOCIALMEDIA |
M X o," A Course Title: SOCIAL MEDIA MARKETING
Soutee G:Z li g it Min. Passing Marks: Asper Univ. rules
Max. Marks: As per Univ. 2

| Course Outcomes:

After studying this course, the .sludcnls»will be aplc t0: R
* Evaluate the role of social media in marketing, ad\-u.nmng and p e,
* Assess the optimal use of various social media platforms fnr. social mec ;\! ¢ =1 :\'1nd -
* Analyse the importance of social media for developing an effective marketing plan,
ways 1o measure its performance. : T
. chcribc practical skills required for creating and sharing content through online ¢
and social networks, 4 ' o
: 2 o S ens a spaces effectively.
* _Demonstrate and appreciate social media ethics to use social media spaces ¢ Y
U Topic No. of Hours |
'nit

Introduction to Social Media Marketing: Social Mgdla Markctgm_f- 1

Concept and Importance. Social Media PIatt’omxs- Onl.mc commumtu.-a .

Unitl  fand Forums; Blogs and Micrablogs, Socna_l thwqus. other :

contemporary social media platforms: Goals. Rple in Marketing and Usg

i @s listening tools. Trends in SMM. Social Media Influencers. ‘
ocial media marketing Plan and Performance Measurement: SMM Plan-
tting Goals, Determining Strategics, Identifying .Targcl Markct‘ :

Unit Il |Selecting Tools. Selecting Platforms, Implementation: Measuring l

Effectiveness - Conversion rate. amplification rate, applause rate: on page
d on post level.

Content Creation and Sharing using Case Campaigns: Blogging|
x Streaming Video and Podcasting: Criteria and approach-70/20/10 with 15
Cattil] risk  variants, 50-50 content, Brand Mnemonic, Brand story. 4
Contextualising content creation, Social Media Ethics.
Collaborative Marketing & Crowdsourcing - Consumer-generated
Unit IV content (Encouraged Organic), New Technologies -  Chat 15
Bots/Messenger Bots and Artificial Intelligence
ecommended Readings: _
* Blanchard, 0. (2011). Social Media ROI: Managing and Measuring Social Media Efforts in Your
Organization, United Kingdom: Pearson Education,

*  Charlesworth, A. (2014), An Introduction to Soc gdom: Taylor & Francis.
* Johnson, 8. (2020). Social Media Marketing: Secret Strategics for Advertising Your Business

Biand o Instagram, Youlube, [witter, And Vacebook. A Guide to being
AndreaAstemio,

*  MathurV. & ArorsS, Digital Marketin
*  McDonald. J. (2016), Social Media Marketin

ial Media Marketing. United Kin

and Persona
an Influencer of Milhons. ltaly

- L., Zahay D, Barl.(cr. D1, Barker, M, (2022). Social Media Marketing: A Strategic
) : Cengage Learning.
¢ Social Marketing in India Ist Edi

Note-Latest edition of ¢
Suggested Continpoys

tion (Sameer Deshpande, Philip Kotler, Nancy R, Lee

he text books should be used,

: Evaluation Methods: In addition to the th
be dclxvcrcd'tl.nmugh Assignmens, Presentatio \ Group Discussio
nse of decision miking and practical learing.

uggested equivalent online courses: On Swaya Vid
udy-online,com, epg-puthshala, ¢gyankoy :c':‘: /\yamit literature-

@y. o by

)

eoretical inputs the course will
nS. This will insti]] in student a

ﬁmbnct.ac.in,




__ GENERIC ELECTIVE COURSE (GE) ~ INNOVATION & ENTREPRENEURSHIP

TRE _ No. of Hours-60 T -l
_ CREDIT DISTRIBUTION, ELIGIBILITY AND PRE-REQUISITES OF THE COURSE |
Credit distribution of the Course Presrequisite '
Course Title Credits | Eligibility of the
e Lecture | Tutorial |Practical/Practice|  Criteria Course (if
GE: 4 4 0 0 o
 INNOVATION & 1042 Nil
ENTREPRENEURSHIP
Course: GE 102 (Tmn“ss "I'itl.c: INNOVATION & '
B 5, ’ _ ENTREPRENEURSHIP |
X. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rules
Course Outcomes; "o E e R '

After studying this course, the students will be able to;

- sty . sl s . . 3 1 i
I(_iu)lll) :m_d comprehend the concepts of ereativity, innovation and invention in varous contexts.

. l:m:xch their theoretical and conceptual foundations in entreprencurship |

N < ' o, > N 1 |
Gain hands-on experience that shall empower them 1o identify business and social opportunities and venture
in the entreprencunial landscape.

« P s o~ RN 1is 4 iehi |
|W]""i!‘c !hcmsclus to tuke informed decisions in establishing start-ups and ongoing nnovation in
organisations, o |

Unit : Topic No. of Hours

Concepts of Entreprencurship, Innovation & Social Entreprencurship] “

Introduction to Entreprencurship & social Entreprencurship, Fundamentals of I;

Unit | Innovation & Go to market thinking, The Entreprencurial mind-set. corporatd 10

f:mn:prencurship, Generating and exploiting new  entries, social impuct

innovation save world

Understanding Creativity: Understanding the concept and process of creativ i1y1

students exploring within themselves the nawre of the crealive processy

approaches to understanding creativity. differentiate between invention amj

Unit 11 innovation. understanding entreprencurial mindset and  skills (creativity ‘

decision making, risktaking behaviour. networking) and entrepreneurship id: ‘
|
\
\
|
|
|

different contexts (eg. Social, Cooperative, Commercial, Public, Not for Profit|
organisations), Case studies of some successiul innoyations/start-ups X
ldeation: Identifying a specific problem through observation. contemplation, (
networking and research, Generating ideas for problem solving using mind 14 1
mapping, brainstorming, focus groups. idea generation tool kit, Learming
through failures of others- case studies of some ventures that could not sustain
Understanding the business: Building a busincss plan using the lean canvas
model, Understanding customers/stakeholders and evaluating the business plar
Unit1V | through  survey/questionnaire/interview/secondary  rescarch,  Designing 14

otyping and iteration, Networking and growth strategies, Building and
managing organisations. Role of leadership and team based culture
Venturing Forth: Financing the innovation: pitching and communicating the
idea, Sources of finance: crowdfunding, venture capital, equity funds, angel
v investing, borrowing (including government initlatives, bank and public funde 10
Uit schemes), Various forms of IPR (patent, copyright, trademark, geographica
indication, industrial design), Setting and scaling up, Entreprencurial resilience
_and ongo ing creativity
ecommended Readings:
o The Innovator's DNA; Mastering the Five Skills of Distuptive Innovators, JefT Dyer, al
Gregersen, C.M. Chrisicnsen, Harvard Business Review Press, 2011
ign Thinking: Business Innovation, Mauricio Vianna, Ysmar Vianna, lsabel K. Adler, Brenda Lucena,
‘ Electronic Edition, 2011

terpreneurship Develop (2023), Prof. Vijay Prakush Srivastaya, Kumud Publications, Delhi

Note-Latest edition of the text books should be used. .
o oested Continuous Evaluation Methods: In addition to the theoretical inputs the course will
e delivered through Auigmenis, Pmmation,(‘imup Discussions. This will instill in student a
ense of decision making and practical learmning, :
valent online Vidyamiga.inflibnet.ac.in, literature:

Unit 111




DETAILED SYLLABUS OF
SKILL ENHANCEMENT COURSES (SEC)
Proposed by Department of Commerce

Year | Semester Title of Papers/Courscs | Credit.
1 Personal Financial Planning \ 2
1
1 Digital Marketing \ 2 l
e ; > |
X 11 Investing in Stock Markets \ s
= v Level | 2
*Certificate in BFSI — Architecture
v |Level2 x \
3 *Certificate in Mutual Fund ¥
VI | #Entrepreneurship and New Venture Creation \ 2 \

#This course will be run and mana

ge under the DUY Uttarakhand under the guidance of EDI Ahmedabad.
* This course will be run and manage subject to the Skill Development Project GAURAV (Giving of Additional
for Youth) launched by Govt. of Untarakhangd.

’

Upskilling Resources and Value

O St with DnF
\ i




MyRroCLagetavey . s 0 0
* The course aims to familiarize learners with different aspects of personal financial planning lik
savings, investment, taxation, insurance, and retirement planning and to develop the necessan
knowledge and skills for effective financial planning.

Course outcome:

55N

understand the meaning and appreciate the relevance of financial planning.
understand the concept of investment planning and its methods.

examine the scope and ways of personal tax planning.

analyse insurance planning and its relevance.

develop insight into retirement planning and its relevance.

Unit '

|

Topic ' No. of Hours

Unit ]

Introduction to Financial Planning: Financial goals, steps in financial
planning, budgeting incomes and payments, time value of money,
Introduction to savings, benefits of savings, management of spending & 6

financial discipline, setting alerts and maintaining sufficient funds for fixed
commitments.

Unit Il Real cstate; Investment in greenficld and brownfield Projects; Investment 1n 8

Investment Planning: Process and objectives of investment, concept and
measuremcnt of return & risk for various asset classcs, measurement of
portfolio risk and return, diversification & portfolio formation. Gold bond;

fixed income instruments, financial derivatives & commodity market i1
India. Mutual fund schemes: International investment avenues. Currency|

i
derivatives and digital currency |

Unit 111 ersonal tax planning, exemptions and deductions available to individuals

L

ersonal Tax Planning: Tax structure in India for personal taxation, Scope of

: ; 5 ) 6
nder different heads of income and gross total income. General provisions
{ the Income-tax Act, 1961, tax avoidance versus tax evasion.

Unity  [msurance Planning: Need for insurance. Life insurance, health insurance.

L% roperty insurance, credit life insurance and professional liability insurance. 2
etirement Benefits Planning: Retirement planning goals, process of
UnitV irement planning, Pension plans available in India, Reverse morigage, 5
| Estate planning.
Recommended Readings:

Halan, M. —Let's Talk Money: You've Worked Hard for It, Now Make 1t Work for Youl
Harper Collins Publishers, New York.

Indian Institute of Banking & Finance, —Introduction to Financial Planning! Taxmann
Publication, New Delhi.

Keown A.J. —Personal Financel Pearson, New York.
Madura, J. —Personal Financel, Pearson

Pandit, A. —The Only Financial Planning Book that You Will Ever Need! Network 18
Publications Ltd., Mumbai,

Sinha, M. —Financial Planning: A Ready Reckonerl McGraw Hill Education. New York.
Tripathi, V. —Fundamentals of‘ Investment! Tax apsRublication, New Delhi.

W MYy
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VEAR-USEMESTER-2

' T SKILL ENHANCEMENT COURSES (SEC)- DIGITAL MARKETING

No. of Hours-30 -
| { < COURS
' ;(.Rl‘:”l"l)l.\“\'“‘l TTON, ELIGIBILITY AND PRE-REQ! |\||‘|-\1)| THE €

—— Bk e —— ‘ T Prerequisiteof
l e e | Credit distribution of the Course | Eligibility | "l“,
| v ~ TR Bt e Dy A iterin . ¢
| Soeredite SN | Lecture rumrial_Il‘r:nclical’l'rnukc]‘A"_.i | _Course (if any) |
] 0 | 0 1042 Nil
SEC: Digital 2 2 ] ‘ 7
| Marketing ; Sl S — Ve =
Course: SEC | Course Title: Digital \,nrkt"lllgﬁ'r
— YT T T T S e T B s : b A erar 1t ' 2]
| Max. Marks: As per Univ. rules Min. Passing Marks: Asper Univ. rule
Course Objective: : e albted o dieital
+  Todevelop an understanding of digital marketing and formuliate plan and strategics relate
markating, m
Course outcome;
Alter leaming of the course, the students will be able
*  To know about Digital Marketing 1
* __Tounderstand about different modes of digital marketing with their influences ' —]
TRl e S . Irs
Unit Fopic No. of Hour

Hlmucﬁtu [-5@1!;41 Nl;nrkci}{;g"_!.'x.\_‘!ntxnn of digital Marketing,
| Unit1 Traditional vs Digital Murketing, Digital Marketing Channels, D|{_'n:;1‘
(Marketing Plan, Digital Marketing Strategy, Digital Marketing Application |
and Benefits, Digital Marketinginfndia L
—‘Iilc Consunser and Digital Marketing: Consumer Behaviour

on internet)
0 {impact of Digital Technology on Consumer Behaviour, Attributes of onling
Unit 11 . : . A ; S|

buying  behavior, Marketing Intelligence from  user's online data

undesstanding consumer demands, brand building on web |

{Social Mcdia i\hrkc(ing: Social Newworking, Objectives of Social \quiiAJ‘
L iStrategy, Building social media strategy. Types of Social media marketing
Unit 11 | : i ‘ 5 X
iFau«:t'mnk marketing, Linkedin marketing, Instagram markenng. You mbel
Marketing. Twitter .\'Inrk_\ﬂg._n_ e - R
Ilfmcrging Platforms of digital marketing: E-mail marketing, Mobile|
Unit IV Gmarketing, Video Marketing, Artificial intelligence and virtual Reality inl 8
fn Digital Marketing. '
Recommended Readings: R
* Gupta Seema (2020), Digital Marketing. Mc Graw Hill Publications
* Digital Marketing(2024), Prof. Vijay Prakash, Kunmd Publications, Delhi

|
.

*  Puthussery Antony (2020), Digital Marketing. Notion Priss

*  Bhatia Puneet (2019), Fundamenmals of Digital Marketing, Pearson p

Greenstein, Electronic Commerce, Tata MeGraw Hill, New Delhi

—*_Norton, Peter: ln_llur(ll;cl_iglrl‘l_)_(‘}l‘lllpil‘i_-‘f_-!:l:. Tata McGraw Hill (P) Ltd . New Nelhi
5 LA

ublications.




B e E SN IVES 2 Y
NVESEITE ————

s (SEC)-!
3 (Sbt =

] COURSE

SKILL ENHANCEMI-.NI co L
No. 0
RI ; ATY

CREDIT | DISTRIBUTION: ELIGIBILI |
' Credit distripution
7 “ L@re Tutorial
= A D

i

N

—

Course: SEC

Marks: As per Univ. rules

Max.

“ourse Objective:

The course aims [0

Jearn the trading mee

“ourse outcome:

After completion oft
« explain the hasics ©
« apalyse the Indian secu
+ examine the EIC (economic,
. conduct fundamental analysis.
« conduct technical analysis.

« analyse the mutual funds markel.
|
Unit

Unit 1

fanmlianze the students W ith th
ck exchanges.

hanism of the stol

he course, leamcrs will be able 1o
finvesting in stock
rities market ine
industry and company)

Topic

estment & 1n

[Basics of Investing Basics of InV
nd return, Risk and retum trade
Equity shares. Preferenc

;.’l
investments -
ETF.

tchcmes. Murual funds, Index funds.

f Hours e
?C\Tfﬁnu-m-:m. iSITES OF TH

Course Title: 1

¢ skills required © operate !

market, the inves

luding the denvall
framework.

-off, Types of investi
¢ sharcs, Bonc

Responsible Investment.

> £ COURSE _

re-requist
g L]

ayesting in Stock Markets
Asper Univ. rules

lin. Passing Marks:

i

¢y can

1 the stock market. Th

e —————

«|1 as risk STUrn.
ment environment as well as risk & retur

ves market

Hours

e ——

No. of

N v
cstment environment. Concept of risk

d investors. AV
[nsurance

\
enues of
|

ng an
{s & Debentures.
Security markets - primary Market,

e
proaches, Analysis of internationa

econdary Market and derivative market.
Fundamental Analys

: domestic cconomic s
management, financial analysis: both annual

‘ni S ; 3 X ;
Unit It oy, capital gearing ratio, retumn on in
alysis, Industry market ratios: operating pro

is Top-down and bottom-up ap

cenario, industry analysis.
and quarterly, income stat

ition statement analysis including key financial ratios,
vestment, retu

company analysis (quality of
ement analysis

cash flow statement analysis,
m on equity, EPS and DPS
fit ratio, net profit ratio, PE. PEG. pricg
eaming yield, debt- equity ratio, eva).

ver sales, price over book value, dividend vield.
nderstanding the shareholding pattem of the company.
echnical Analysis Trading rules (credit balance theory, confidence index, filter rules

ket breadth, advances vs declines) and charting (use of historic prices, simpla
oving average and MACD, basic and advanced inteructive charts). Do’s & Don’ts of

Unit I

inyesting in markets.
Indian Stock Market Primary Markets (IPO, FPO, Private placement, OFS), Secondary
m’cipanf:a;hockm:rk:t and derivative market: Futures and Options). Market
: roker, investor, depositories, clearing house, stock exchanges. rol
Unit IV nl"’ ﬁzk I:;:hngie. s(ockdexchnngcs in India BSE. NSE and MCX Sccurity&;;::c‘;
: Nifty, Sensex and sectoral indices, Sources of financial i l“ aftan: Trads

n securities: Demat (rading, 1 : information. Trading
ecommendations. g lypes of orders, using brokerage and analyst
Investing in Mutual Funds Concept
; nd
isadvantages of investing in mvn:zc};ﬁ‘: .baCkgmu.nd of mutual funds: advantages,

ety dibt, Byt e | nds, types of mutual funds- open-ended, close;
funds, Factors affect th index funds, exchange traded funds and money marke
its usuge. Calculatim’l?nd ¢ choice of mutual funds. CRISIL mutual fund ranl}ci : ; :J
mended Readings: use of Net Asset Value. R Yot
Chandra, P, —Investment

Analysis and P i
Chaturvedi §.. Kaur G, Singh A. & Ka onfolio Mzu?agcmcml Tata McGraw Hill Educati ' :
Kevin, S. —Security Analysis ur J. —Investing in Stock Mark st o Ucl,
Kumar V., Kumar g anzlyst:h‘i‘ﬂd Portfolio Managementl PHI Lca;f mS|I)ScCh°lnr i Freas
-- " e : ing. Delhi. -
gnwxmp- "‘S:‘cumy Analysis and Plxg:;:ﬁn Stock Markets| Ane gooks '
.« & Madhumathi anagementl Vikas Publishi 3
SR 2 ublishin = ! :
ccurity  Analysis and Pont'(;gligoxzh v Dol
anagement! Pearson

l—;ducuion, India.
Singh J.K. and Singh A K., —Investing in Stock Mark

o
ripath V. & Pawar N. —Investing in Stock Mg

o
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“SKILL ENHANCEMENT COURSES (SEC)
Level 1: CERTIFICATE IN BFSI - ARCHITECTURE
(Suceessful students at this stage would also be awarded certificate from NSE Ac wemy)
No. of Hours-20

(RE DIT DlSTRIBl TION, ELIGIBILITY AND PRE Rl‘Ql ISITES OF THE COURSE

——

15 it 1,<»§ w‘ Xl b : _. dlsﬂﬂbwon of :l; f:nt;ev ; .E.lwb..!l!tv- Pre-reg;lsneof
e : & calViva- | criteria

ff". SESEh SISTERe ) Lecture Tutorial Voce , erlterh Course (if any)
SEC: Certificatein | 2 | 1 | m, o :,_.‘ TR 7 :,110,4 N

| Course: SEC Course Title: Certif cate in BFSI- Archntecturc

! Max. Marks: Asper the guidelinesof | Min. Passing Marks: Asper the guidelines of Project
' Project GAURAV/Univ. rules GAURAV/Univ. rules |

Foune Objective:
| *  Understand the structure and components of the BFSI sector.

| *  Analyze the roles and functions of different financial institutions.

+  Evaluate the significance of financial servicesand their impacton theeconomy.

\

:

Course outcome:

\A er completion of the course, leamers will be able to:

» Remembering, Understanding, Applying, Analyzing and Evaluating the key concepts and
otheraspects of different course content of level 1 course of CERTIFICATE IN BFST - ARCHITECTURE

Unit Topic No. of Hours

[BFSI Architecture: Introduction to the BFSI sector, Banking opcmiions and
Unit 1 services, financial services, Insurance, KYC Revolution- A practical approach,
Case studies, Role play

WWESTING IN MUTUAL FUNDS: Basics of mutual funds, Investment strategy

Unit 1 jand Analysis, Mutual fund transactions, Monitoring and Evaluating Mutual fund|
Investments, Distributor Module, Case Study, Role Play
INVESTING IN CAPITAL MARKETS: Introduction to capital markets 20

Unit I {Stock market Investment basics, Investment Psychology and behaviour, Practical

pproach, Case Study

ey L::?ME TAX AND GST FOR SECURITIES: Income tax regulations for

ies, Goods and Service Tax (GST) for securities, Cast Study

Y FIN-TECH: Overview of Fin Tech in India, Emerging trends and Technology
isory and algorithmic trading, Case Study

ote: for details about the course content and other information like learning objectives and leaming
utcomes etc.; see the Jevel | course proposed under projcct GAURAV

&= 2 S




& : SKILT ENHANCEMENT COURSES (SEC)
Lovel 2t CERTIFICATE INMUTUAL FUND
(Students passimg the S}):tlf.ri\\';\ EXAInS W 1 ,‘,',],t",.“.‘“"' ve the certificates

No. of Hours-30 7 1
“CREDIT DISTRIBUTION. ELIGIBILITY AND PRE-REQUISITES OF THE COURSE

«l by regulators)

RS X T [ prarequisiteofl
Credit distribution of the Course Eligibility Pre "‘tth :
Tkl i Lecture | Tutorial | Practical/Practice eriteria | o u e (if any)
SEC: Certificate in 2 2 0 0 1042 Nil
Mutual Fund : o
Course: SEC Course Title: Certificate in Mutual Fund e
Max. Marks: v Min. Passing Marks:’ ‘ :
As per the rules and regulation of As per the rules and rc*gulixtion of NISM / Project
NISM / Project GAURAV//Univ. rules GAURAV//Univ. rules iz 3

Course Objective:
+ Understand the structure and components of the BFSI sector
«  Analyze the roles and functions of different financial institutions

+  Evaluate the significance of financial servicesand their impactontheeconomy.

Course outcome:

After completion of the course, learners will be able to:
+ Remembering, Understanding, Applying, Analyzing and Evaluating the key concepts and

otheraspectsof different course content of level 2 course of CERTIFICATE IN BFSI-ARCHITECTURE

Unit Topic ;\n. of Hours

Unit1 |[Understanding the Investment Landscape

Unit Il |Legal and Regulatory Framework in Mutual Funds

Unit 1 [Taxation and Net Asset Value (NAYV) Pricing 30

———

Unit IV [Investor Services and Performance Benchmarking

Unit V lExam Strategy and Practical Application !

Note: for details about the course content and other information like leaming objectives and learning
outcomes etc.; see the level 2 course proposed under project GAURAV
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4 N % D ________ oo
} s NVIRONMEN TAL STUDIES AND VALUE EDU(‘A'] [ON
\ COER N ., : i
: 2 gm”me Undergradum,on (UG) Yea',... it SBI’I&&'IEI’Q’ 1

I’g‘}b ! V&l C 2k ,“- ek -
| Co
| % ue added urse Title; anronnién{al Studnes and C A C o de
iC' i Value Education:, i : \[AC,
: 2 Credit Distribut!oh (L‘-’¢’f¥’ -Turariak-pracﬂcat) 7 00,
9\&“ AS per Umversnty Rules 3 le:. I’ésﬁi'  per UnWérsity Rules

P
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s

i oA :

f mdxvldualé m

“

MU ice Wxthme envuonmental pollution sustam‘ 'bIG,
& Uﬁderstan g the concept of envxronmental 1mpact assessment (BIA), Air Quahty Index (AQI)
_enwromnental :

Sl U

i :_mfesswnal'etjncs coipomte social responsnbxhty.value bascd msutﬁtlons/orgamzauon

x 5 5*'1,4'_-'_ $
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évclopment and natural hawds

pro_tcctlon human va]ucs ‘and  ethics,




t Book of Plant Ecolo
tributors, New Delhi

v I'OEY...&.M Environment; Author(s)- PD Sharma; Rastogi Publications, Meerut
'%,198)[‘ Environment and Resource Conservation; Author(s)- J.8. Singh, S.P. Singh a0
Sii“lm» S. Chand and Compony Pvt. Ltd., New Delhi,

Environmental Pollution: Authors- Ombkar Verma Ravi Shanker ‘
Moral and Value Eduction: Priniples snd Pracices: Autior .. Shame, Educatins!

8y:  Author(s)- R.S. Ambasht and N.K. Ambasht; CBS Pub

g #s

- Ethics and Character Development Paperback




